SEPT 1948 


LIBRARY 


andi=iZ SS ENTEIEALIOILRE VEE W 








FLAVORS 





COSMETICS - SOAPS 


Sar ie: PS no: Pay k \ set 
= t 
Oe ee a 
















") easy to use — handy for travel — 


AY 






a no waste = no spilling ... 
NN : 


* 






a 





~ 


ma 4 lode 2 eo) cre 


i) Ane, 


eter 


, $ne. 


ad 









Better to serve you! 


ETTER to serve you! That’s the main reason behind the UNGERER 

plant at Totowa, N. J. To meet a steadily expanding demand for 
UNGERER products, to maintain UNGERER standards of quality, this 
modern plant was found necessary. Faster deliveries of UNGERER es- 
sential oils and perfuming specialties to you, closer chemical control 
and quality maintenance are only a few of the reasons why the mod- 
ern UNGERER plant serves you better. 


“Our quality is alwavs higher than our price 


UNGERER AND COMPANY 


161 Avenue of the Americas, New York 13, N.Y. 


BOSTON @ PHILADELPHIA @ CHICAGO e ST, LOUIS @ LOS ANGELES @ ASHEVILLE, N. C. 
Plant and Laboratories . . . TOTOWA, N. J. 


————— 















This label is your guarantee 
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W. J. BUSH & CO. 


(INCORPORATED) 





from selected Mysore heartwood [Santalum Album Linné] 


NET WEIGHT 25 POUNDS 


selected Mysore heartwood is recognized as the 


Pago Genuine Mysore Sandalwood Oil distilled from 
standard of quality by leading Perfumers the 


world over. 


Sole Agents for 
the United States The delightful effect imparted by genuine Mysore 


W. J. BUSH & CO., Inc. ° ° ° ° 
New York Oil cannot be satisfactorily duplicated by natural 


Site Rese or synthetic material from any source. 


for Canada ; 
W. J. BUSH & CO. (In original sealed and serially numbered 


(Canada) Ltd. . 
Montreal, Canada containers only.) 


“Y* Ofdefte Sffence Diftifftrs’” 


| 
W. J. BUSH & Co. 


INCORPORATED 
Essential Oils .. Aromatic Chemicals . . Natural Floral Products 


11 EAST 38TH STREET, NEW YORK, N. Y. 


Linden, N. J. National City, Calif. 
London Mitcham Widnes 
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PRODUCED 


CLOVE 

NUTMEG 

ORRIS LIQUID, Conc. 
STYRAX 

CASCARILLA 


LINALOOL 




















OUR BROOKLYN FACTORY 


OILS 


BALSAM PERU OPOPONAX 

CELERY PIMENTO 

GERANIOL OLIBANUM 

CITRONELLOL SANDALWOOD 

PATCHOULY 

also 

CITRAL EUGENOL | 

RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 


Essential Oils © Aromatic Chemicals ¢ Perfume Materials ¢ Colors 


OFFERING ROSE ABSOLUTE 
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OC  ulsificrs 


OF QUALITY AND UNIFORMITY 
NOW READILY AVAILABLE 


FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


TEG IN — Glyceryl Monostearate — Self emulsifying. For neutral 


greaseless creams, lotions and ointments. 


TE ds ACID — Glyceryl Monostearate — Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN P- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 
lotions, ointments and cosmetic stockings. 


TEGIN LD — Glyceryl Monostearate — 


Non-emulsifying. 


PRESERVATIVES Esters of Parahydroxybenszoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPT P BENZYL TEGOSEPT BUTYL TEGOSEPT 


eeteseteeeteteetetentedpetecentontetontestentetentetoatesoetesetoaatetentetonte done 
LANOLIN ABSORPTION BASES 


PROTEGIN X—For Nite Creams and Ointments. 
1SO-LAN—For Creams, Lotions and Ointments. 


GOLDSCHMI 


CHEMICAL CO R P'O R 


i oO 
153 WAVERLY PLACE, NEW YORK 14, N. Y. 


SALES REPRESENTATIVES 


T 


MONTREAL BOSTON LOS ANGELES CHICAGO ST. LOUIS TORONTO 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and ality technical resources which nearly 


200 years of outstanding leadership 8 in the World’s Essential Oil and 


Aromatic industries have made > awe available to the House of CHIRIS. 


ANTOINE CHIRIS Co., Inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LT) 
GRASSE - PARIS LONDON 
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individualized for your product 


“CROWN JEWEL” FOR PRINCE 
MATCHABELLI is a typical example 
of Kimble’s ability to reproduce ex- 
quisite creative art in practical con- 
tainers of universal appeal. 

Here is gem-like fine glass... pre- 
cisely matched to the most subtle de- 
tails of the Prince Matchabelli design. 


& Essential Oil Review 


Here is the flawless result of dozens 
of Kimble techniques... polished bases 
and facets, ground stoppers, varied 
appliqué of metal and color. Kimble 
craftsmanship in glass containers 1s 
unexcelled anywhere in the world. 
Such a distinctive package can be 


your best salesman... and quite pos- 


sibly the least expensive! If your prod- 
uct zs individual, it can afford to have 


a Kimble 


individualized glass container. 


. and should have... 


* . * 
Kimble can now produce your private 
mold containers in any form and 
quantity, on regular schedule. 


SPECIFY KIMBLE FOR ASSURANCE OF CONTAINER QUALITY 


KIMBLE GLASS ro epo 1, onto 


Division of Owens-lllinois Glass Company 
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CALFLORAL 


GARDENIA 


As the Gardenia flower suggests romance so does Calfloral 


Gardenia convey the fresh flower fragrance in extract and cologne. 


Calfloral Gardenia is distinguished by extreme tenaciousness 


as much as by its deep richness and delicate floweriness. 


We invite you to investigate the potentialities of Calfloral Gar- 


denia as the basis for an outstanding perfume. 


The use test is the only test! 


COMPAGNIE PARENTO 


INCORPORATED 


CROTON * ON - BUDPDSoOn, BREW FORA 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO 
TORONTO MONTREAL 
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SWIFT'S FATS 


TIX NA ACIDS 


au technical uses 





Swift & Company is now inviting inquiries on 
its new lines of fatty acids and fractionated glycerides. 
Extensive use of solvent processes will make possible 


new high standards of purity and stability. 





THE PRODUCTS 


Production plans are being laid 
for the following items: 






Ese 


Solvent processes yield fat frac- 
tions of higher quality and wider 
usefulness. Most of Swift’s new 


Swift's Mixed Fatty Acids 
Swift’s Cottonseed Fatty Acids 
Swift’s Animal Fatty Acids 
Swift's Linseed Fatty Acids 
Swift’s Corn Oil Fatty Acids 
Swift's Soybean Oil Fatty Acids 
Swift’s Palm Oil Fatty Acids Other Swift Glycerides 
Swift’s Hydrogenated Marine Oil (now in production) 
emdbaun Swift’s Lard Oils 

: Swift's Fractionated Fatty Acids = swift’s Tallow Oil 

degrees F. Since thermal and chem- : Swift’s Stearic Acid Swift’s Marine Oils 


fats and fatty acids will be proc- 
essed with solvents. 


Unsaturated acids and drying oils 
will be separated by the Solexol 
process, using propane as a solvent. 
Fractions are separated selectively 


at temperatures not exceeding 200 * 





ical side reactions are thereby avoided, products of Swift’s Oleic Acid Swift’s Neatsfoot Oil 

greater purity and stability are obtained. Swift’s Drying Oils Swift’s Sperm Oil 

Saturated acids will be fractionated by solvent Swift’s Fractionated Sardine Oil Specialties 

crystallization. Here, too, processing temperatures Swift’s Fractionated Menhaden Oil (now in production) 

are low and harsh catalysts are absent, so that the Swift's Fractionated Soybean Oil gy t+. Sulfonated Sperm Oil 
natural structure of the substances is preserved, Swift’s Fractionated Linseed Oil 


Swift’s Sulfonated Tallow Oil 
—_ Boney “er — 

i urkey Red Oil) 
SWIFT’S TECHNICAL PRODUCTS SERVICE sane Sulfonated Nente- 

foot Oil 

Swift’s Spermaceti 
Swift’s Textile Oils 
Swift’s Anti-foam Agents 


It brings you: 





Representatives who know your 


problems and requirements. 


Product technicians available for 





Address inquiries to: 


consultation on any Swift technical 





product. 
This team is at ia & qa 
Exploratory research developing your service now. NTS TV ERet Mn Taay aa att 
products to further increase the Make use Union Stock Yards, Chi aT 
= nion r 
efficiency of your operation. of it today! 28 jealaapmaliamonetss adi 
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LIKE THE FLAVOR 
OF A FRESH-CUT 
LEMON.... 


When it’s emon you want, Exchange is 
the Oil! 

More than 80% of all the lemon oil used 
in the United States is Exchange Lemon 
Oil. This overwhelming endorsement by 


the trade is your assurance that Exchange 


180 Septem ber, 1948 


Lemon Oil delivers flavor .. . clarity 


and uniformity not found in any other 
Lemon Oil. 


Always specify it by the brand name 
when you order — Exchange Oil of 
Lemon. And to insure your satisfac- 


tion, accept no other brand. 


Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 1?, 


N. 
BRANCH OFFICES and *STOCKS: Atlanta, Georgia, 
Obio, Cleveland, Obie, Dallas, Texas, Detroit 


Boston, Massa 
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_...stands for por, Oriental 


PVG OF 
LYLIUM 

AL 1817 
JASOLEA 
MANILYL 
AMBREINE 
AVRYLLIS 


FRITZSC |: Established Bie 17 iol FLEUROLIA 
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ROSALDEHYDE 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. oe 
BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusett Chicago. Ulinois, Cincinnati , ; LABDANUM me 


Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan *Los Angeles, Califorma, Philadelphia, Pennsylvania De 
San Francisco, California, *St. Louis, Missouri, *Toronte Canada and ‘Mexico, D. FT. PAC CORY: Clifton, N. 1 E GREEN FOLIAGE 
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and NUMEROUS OTHER 


FRITZSCHE SPECIALTIES 


- 





IMPROVE YOUR COMPOSITIONS 
with 


TNF 


C HESE three Styrax specialties 
are produced in our own plant 
under rigid supervision by the 
most modern and efficient meth 


ods known. Out unique position 


F R | T 1 iy CH b PES in this field enables us to offer 


you these materials freely and at 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y 
_ ' , moderate cost. May we send you 


FACTORY: ¢ 


samples? 





FOR ORIENTAL EFFECTS... 
J 


— 7 RITZSCHE SPECIALTIES are perfume bases 
intended primarily for the perfumer who desires 
impart a higher degree of originality and distinction ¢ 
his own composition. Each has been designed for use 
as an odor base or as a perfume additive for 
ding out and improving the fragrance his 
finished goods. Last month we teatured our fine, new 
ylang specialty, MANILYL. This month's feature 
specialty 1s an interesting modification of OPOP 
ANAX, the gum-resin derivative so essential to tl 


of that type of composition describe 


ue ee a LEASE UNFOLD THE PAGE 


A POLICY 


THAT PAYS...YOU! 


sf EVER is there a let dow! 


( ninour efort to ind 
proved methods of production or better techniques f 
the control of quality of our goods. This continuing 
pays dividends in the 


occasional discovery tnat 
a better way of producing SO 
more efficiently or more economically 
more dependable method of measuring or controlling 
its quality. It is due to this policy of conscant alertnes 


to the possibilities of performing an old task in a nev 


vay that we can now ofter certain of 


( 


cs in qualities that excel and at prices that cor 


xample o 


es—i1s featured o1 
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FRITZSCHE BROTHERS 


IMPROVE YO 


FRITZSCHE 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, 


BRANCH OF} 


n Frar 


NEW YORK 11, 


N.Y 








DECORar 
IVE 
formed of ti STOPPER (Patenteg 


NY, col, 
cately shaped int 4 wal Shells delj. 
° 


into 
e flower. 


; “ -applicator, 
es D-LOK" stopper-oPP 

oe with Glass Industries, — 
a a, ond evaporation. (Patente ) 


e 
& 


ottles and ° 


H.-e are a few of what we consider to be the 
finest and most distinctive of America’s minia- 
ture perfume bottles. Made entirely by hand by 
master glass blowers, they are available in many 
designs and in sizes from a few drops to 1 oz. 
Exclusive designs can be created and produced 
on special order. Write for catalogue today. 


PATENTED SCREW STOPPER... 

All Vials and Miniatures feature our 
exclusive, patented leak-proof, air-tight 
stopper-applicator. 


INTERCHANGEABLE BOUQUET FLORAL 
SCREW-STOPPERS STOPPERS 

2 sizes available. This (Patented) 

is our patented, ex- Made of tiny hand- 

clusive leak-proof, air- painted shells in beau- 

tight stopper-applica- tiful pastel shades as 

tor. They can be had shown above. Fit any 


in assorted colors, also SS) style bottles. 
“metallized” with gold - 


or silver finish. 


G.I... FUNNELS 


These tiny funnels, available in crystal or 
colored glass, can actually be used for 
filling our vials and miniatures. 


est 33rd Street New York I, N. Y. 





KRANICH SOAPS 


COSMETIC 


*Liquid Castile Soap Shampoo 
*Liquid Coconut Oil Soap Shampoo 


PHARMACEUTICAL 


U.S.P. Green Soap 

U.S.P. Powdered Castile Soap 
Castile Bar, U.S.P. (40-Ib. cartons) 
Powdered Coconut Oil Soap 


* ideal for bottling. Never any sedi 
ess assures brilliant clarity at 


Patent No. 2,402,557 


ment or precipitation. Our patented 
all times. 


Kranich Soap Company, Inc. 


55 Richards Street 


Brooklyn 31, N. Y. 


KRANICH SOAPS 


, 










Leadership 
is not all privilege 


Leadership 


also imposes its obligations 


Ay» it is in the established reputation for fulfilling these obligations that lie the advantage 
of dealing with Synfleur Scientific Laboratories. 

To be looked upon as the supplier of highest quality perfumers, soapmakers and flavor makers’ materials—to 
be paid the compliment which leadership earns—encourages our customers to expect unusually high standards. It 
rightfully leads one to expect a rare degree of quality, finer products and a higher order of service; for such is always 
expected of a leader. 

As a leader and the pioneer in the American aromatic chemical industry Synfleur Scientific Laboratories offer 


leadership standards, leadership service and leadership values. This you may rightfully expect and this we pledge. 


DY: eur Scientific Laboratories, ne Monticello VY. 


FOUNDED 1689 BY ALOIS VON ISAKOVICS 
ATLANTA +: DETROIT + HAVANA ~- RIO DE JANEIRO + MEXICO, D.F. 


CHICAGO + MELBOURNE * BURMA e HONG KONG * BOGOTA * SAN JOSE 
CIUDAD TRUJILLO * GUAYAQUIL * GUATEMALA CITY « CALCUTTA * WELLINGTON 
MANAGUA * PANAMA e ASUNCION * MANILA * SAN SALVADOR ° MONTEVIDEO 


NEW YORK CITY EXPERIMENTAL LABORATORY — 509 MADISON AVE., NEW YORK 22, N. Y. ELDORADO 5-4757 
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Orientale 5507 > 
Meadow Sweet 5644 
eet tem ton te 
Loritole 5626 
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Underwood & Underwood 


These finely blended perfume oils have a suave, urbane tone that 
imparts distinction to powders. They reflect the high quality 
of the broad line of fragrances created by our 
perfumer-chemists for fine cosmetics. 


VAN DYK & COMPANY, INC. Pioneer American Manufacturers of Perfume Aromatics 
Belleville 9, New Jersey 


1282 Sunset Boulevard, Los Angeles 12 


Ce 


q ay 
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Yes... East, West, North and South 
there are new and fertile markets yet to be explored... 
there are old, established markets whose possibilities and potential 
have yet to be tapped. These are times for men of vision, for 
TOILETRIES MANUFACTURERS to combine skill and ingenuity, to yo new 
concepts and new products. Toward that end D & Qoffers fragrances 
that cajole and convince .. . onli ith wings and new power... 
Aromatics that possess grandeur and dgfermination. 
\ 


D & O Perfumes and Aromatics point the We 


150 Years of Exprorience 
] 


5 - DODGE & OLCOTT, INC. 


4 


Se) 


180 VARICK ST., NEW\YORK 14, N. Y. 
50 Years of Progress 


BRANCHES: Boston « Chicago « Philadelphidieapt. Louis « Los Angeles « San Francisco 


\ 


Plant and Laboratories, B ne, New Jersey 
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CYPRUS ORIGANUM OIL 


The finest oil of its kind in the world 


Supplied by LANITIS BROS. CO., LTD.., 
P.O. Box 203, 
LIMASOL, CYPRUS 


True Anise B.P., English Lavender B.P., Neroli, Petitgrain 
Big., Rosemary B.P., Sage, Thyme B.P.C., Sweet Almond Oil 
(Cold-Pressed) B.P. 
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These refreshingly naive floral 


ab ¥ scents for the younger set—or subtle, 
' seductive scents for the sophisticate 


are the preferred scents of this year’s 






holiday season. The Dreyer Perfume 


Stylist will help you build a package to keep you within your 


ye price range and increase your impulse sales. 


new dreyer 1948 blends... 








* FANTASIE 
* JASMIN 
Yo suzee . Fee a ee ee et ee ee 
_ ¥ CEDAR NOSEGAY | P. R. DREYER CO., INC. i 
| 117 W. 19th St., New York, N. Y. l 
“++ BASHFUL Gentlemen: j 
ORANGE BLOSSOM (10 Please send us Catalog “'B”’ 1 
0 We are interested in: | 
* OAK NOSEGAY | 
APPLE BLOSSOM 
| | 
* HEMLOCK NOSEGAY | | 
x. SWEET PEA dame 
| Company | | 
\ 
* oo, | 
Pp. re dreyer, inc. 119 W. 19th st., new york 1, n. y- orn einne State J 
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A GREAT OAK + +« 


LIKE THE PROVERBIAL OAK, Avon Allied Products, standard known to the American cosmetic industry. 


Inc. has its roots deep-down... nourished in the basic When you are considering improving a product or 
traditions of our industry. Firmly foundationed on creating a new one, it is good to know these things 
the founder’s ideals of integrity, sincerity and crafts-— a},out Avon Allied. Take advantage of the opportu- 
manship, the Company has flourished and matured nity to use the superior facilities and knowledge 
into the largest manufactory of Private Brand Cos- which Avon Allied’s technical staff puts at your dis- 
metics in the world. posal: Men with a wealth of experience and special- 
= — ized skills and the most modern scientific equipment 
Today, Avon Allied’s branches extend from coast to : _ 
; . cs that can be bought or developed. 

coast and into Canada to serve you more efficiently. 

Yet, its efficiency is never dissipated by over-eager By utilizing Avon Allied’s highly specialized service, 
attempts to serve a vast number of clients, lest the developed during more than sixty years of successful 
results fall short of the Company’s purpose: To pro- operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?” 


Aon Med Ppodiictt we. 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Plant and Laboratories: SUFFERN, N.Y. + PASADENA, CALIFORNIA «- MONTREAL, CANADA 


duce and assemble products built to the highest 
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You can depe 
ALBERT VERL 


FOREIGN REPRESENTATIVES 


Maximo A. Kuderli, 
Rodiguez Pefia 233, 
Buenos Aires, Argentina 


Karl Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 

Rio de Janeiro, Brasil 


Roberto Rapp, Caixa Postal 
563, Sao Paulo, Brasil 


Carlos Bobbert, 
Casilla 9660, 
Santiago, Chile 


Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 4608, 
Bogota, Colombia 


Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 899, 
Medellin, Colombia 


Fidel Quintero Rubio 
Apartado Aéreo 525, 
Barranquilla, Colombia 


Herrera Jenkins, Ltda., 
Apartado 687, 
San José, Costa Rica 


Juan Gonzalez, Sitios 355, 
Habana, Cuba 


H. G. Zevallos Menéndez 
Casilla 602, 
Guayaquil, Ecuador 


Julio Lépez Martinez, 
Apartado 229 
Guatemala, Guatemala 
José Farris 

Apartado 7233 

México, D.F., México 


A. Diaz F. & Cia., Ltda., 
P. O. Box 305, 
Managua, Nicaragua 


La Quimica Suiza, S.A 
Casilla 1837, Lima, Peru 


J. Oriol Escoda, 
Esquina Socarras 52, 
Caracas, Venezuela 


Arthur Feith & Company 
501 Latrobe St., 
Melbourne C. 1, Australia 


Sapriel & Doued, 
16 Sheikh Hamza Street, 
Cairo, Egypt 


Indiana Trading Corp 
Motan Building, 
Mahatma Gandhi Road, 
Karachi 2, India 


Indiana Trading Corp 
11 Bruce St. 

Bansilal Mansion 
Fort Bombay, India 


Indiana Trading Corp., 
Chowk Bazar 
Kanauj (U.P.), India 


Indiana Trading Corp 
312/13 Linghi Chetty St., 
G. T. Madras, India 


Assem Beyhum, 
King Fouad Avenue, 
Beirut, Lebanon 


Modern Pharmacal 
Products Co 

886 Rizal Avenue 
Manila, Philippines 


1. Spitzglass & Sons 


(Pty) Ltd., P.O. Box 3976, 


Cape Town, South Africa 


I. Spitzglass & Sons 


(Pty) Ltd., P.O. Box 3997, 
Johannesburg, South Africa 


.. . because we waited until a 
continuous supply of the finest 
Mousse de Chene Absolute was assured. 


EXTRA 


Those who were disappointed in their efforts to achieve this 
important note during the period of war scarcity and post-war 
uncertainty of supply are now in a position to go ahead with 
confidence. This new Albert Verley & Company creation is based 
on a steady supply of Mousse de Chene Absolute meeting the 
highest pre-war standards. 

Now that we can safely offer this distinctive creation, you 
need no reminder of the great importance of this type of odor. 
It was indeed the basis of some of the great successes of the past 
—and there is no reason to believe that its popularity has suf- 
fered anything more than a brief interruption. It should again 
be the basis of the fashionable successes of tomorrow. 

This is a subtly persistent note — yet versatile, providing a 
foundation for an infinite variety of bouquets. It is, of course, the 
indispensable element in successful bouquets of the Oriental type. 
At $36.00 per pound, it offers you a wide range of opportunities 
for new developments in your formulas. 

Discover its possibilities for yourself — write today for a 


working sample. 


140-150 WEST SUPERIOR STREET, CHICAGO 10 


114-116 EAST 25TH STREET, NEW YORK 10, } 
MEFFORD CHEMICAL CO., 1026 SANTA FE AVENUE, 
LOS ANGELES 21, CALIFORNIA 
HARRY HOLLAND & SON, 120 MADISON AVENUE, 
DETROIT 26, MICHIGADS 
WORUM CHEMICAL COMPANY, 2130 KASOTA AVENUE, 


SI PAUL 4, MINNESOTA 





BRIDGEPORT 


Metal Cosmetic Containers 
ont ATT GRAY 





Perfume and -cosmetic manufacturers for more than a quarter of a century have 
recognized the precision craftsmanship of Bridgeport Metal Cosmetic Containers. 


The consistent uniformity and beauty of our products has resulted in many leading 
manufacturers remaining as consistent users of Bridgeport Metal Containers. 


When you are again planning a product that requires an original design be sure 
to examine the fine precision and decorative beauty of Bridgeport Products. 


Bridgeport Produces 


Vanities Powder Boxes 
Jar Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Lipstick Containers — Swivel, Slide, Auto- Drawn Tale Containers 
matic Miscellaneous Make-up Cases and Othe: 
Dry and Paste Rouge Cases Metal Specialties 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established in 1909 


BRIDGEPORT, CONN. 


PHONE: BRIDGEPORT 3-3125 
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You can depe 
ALBERT VERL 


via 
Ni 


FOREIGN REPRESENTATIVES 


Maximo A. Kuderli, 
Rodiguez Pejia 233, 
Buenos Aires, Argentina 


Karl Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 

Rio de Janeiro, Brasil 


Roberto Rapp, Caixa Postal 
563, Sao Paulo, Brasil 


Carlos Bobbert, 
Casilla 9660, 
Santiago, Chile 


Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 4608, 
Bogota, Colombia 


Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 899, 
Medellin, Colombia 


Fidel Quintero Rubio 
Apartado Aéreo 525, 
Barranquilla, Colombia 


Herrera Jenkins, Ltda., 
Apartado 687, 
San José, Costa Rica 


Juan Gonzalez, Sitios 355, 
Habana, Cuba 


H. G. Zevallos Menéndez, 
Casilla 602, 
Guayaquil, Ecuador 


Julio Lépez Martinez, 
Apartado 229 
Guatemala, Guatemala 


José Farris 
Apartado 7233 
México, D.F., México 


A. Diaz F. & Cia., Ltda., 
P. O. Box 305, 
Managua, Nicaragua 


La Quimica Suiza, S.A., 
Casilla 1837, Lima, Peru 


J. Oriol Escoda, 
Esquina Socarras 52, 
Caracas, Venezuela 


Arthur Feith & Company 
501 Latrobe St., 
Melbourne C. 1, Australia 


Sapriel & Doued, 
16 Sheikh Hamza Street, 
Cairo, Egypt 


Indiana Trading Corp., 
Motan Building, 
Mahatma Gandhi Road, 
Karachi 2, India 


Indiana Trading Corp., 
11 Bruce St., 

Bansilal Mansion, 

Fort Bombay, India 


Indiana Trading Corp., 
Chowk Bazar 
Kanauj (U.P.), India 


Indiana Trading Corp., 
312/13 Linghi Chetty St., 
G. T. Madras, India 


Assem Beyhum, 
King Fouad Avenue, 
Beirut, Lebanon 


Modern Pharmacal 
Products Co 

886 Rizal Avenue 
Manila, Philippines 


1. Spitzglass & Sons 
(Pty) Ltd., P.O. Box 3976, 
Cape Town, South Africa 


I. Spitzglass & Sons 
(Pty) Ltd., P.O. Box 3997, 
Johannesburg, South Africa 


.. . because we waited until a 
continuous supply of the finest 
Mousse de Chene Absolute was assured. 


EXTRA 


Those who were disappointed in their efforts to achieve this 
important note during the period of war scarcity and post-war 
uncertainty of supply are now in a position to go ahead with 
confidence. This new Albert Verley & Company creation is based 
on a steady supply of Mousse de Chene Absolute meeting the 
highest pre-war standards. 

Now that we can safely offer this distinctive creation, you 
need no reminder of the great importance of this type of odor. 
It was indeed the basis of some of the great successes of the past 
—and there is no reason to believe that its popularity has suf- 
fered anything more than a brief interruption. It should again 
be the basis of the fashionable successes of tomorrow 

This is a subtly persistent note — yet versatile, providing a 
foundation for an infinite variety of bouquets. It is, of course, the 
indispensable element in successful bouquets of the Oriental type. 
At $36.00 per pound, it offers you a wide range of opportunities 
for new developments in your formulas. 

Discover its possibilities for yourself — write today for a 


working samaple. 


140-150 WEST SUPERIOR STREI , CHICAGO 


114-116 EAST 25TH STREET, NEW YORK 10, N 

MEFFORD CHEMICAL CO., 1026 SANTA FE AVENUE, 
LOS ANGELES 21, CALIFORNIA 
HARRY HOLLAND & SON, 120 MADISON AVENUE, 
DETROIT 26, MICHIGAN 
WORUM CHEMICAL COMPANY, 2130 KASOTA AVENUE, 


ST. PAUL 4, MINNESOTA 





BRIDGEPORT 


Metal Cosmetic Containers 
Caps ATT Closures 





Perfume and -cosmetic manufacturers for more than a quarter of a century have 
recognized the precision craftsmanship of Bridgeport Metal Cosmetic Containers. 


The consistent uniformity and beauty of our products has resulted in many leading 
manufacturers remaining as consistent users of Bridgeport Metal Containers. 


When you are again planning a product that requires an original design be sure 
to examine the fine precision and decorative beauty of Bridgeport Products. 


Bridgeport Produces 


Vanities Powder Boxes 
Jar Caps Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 
Lipstick Containers — Swivel, Slide, Auto- Drawn Talc Containers 
matic Miscellaneous Make-up Cases and Othe: 
Dry and Paste Rouge Cases Metal Specialties 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established in 1909 


BRIDGEPORT, CONN. 


PHONE: BRIDGEPORT 3-3125 
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THE FINEST MATERIALS FOR PERFUMING 


VENUE NEW YORK 10, NEW YORK 


' 


red 


| 
@ 





A flaw 


that containers 


can’t hide 


AT THE COUNTER 


If your product is in a transparent 
container and has an uneven dis- 
tribution of color and body, its dis- 
play valueis greatly harmed. It offers 
less sales appeal to the discriminat- 
ing buyer. 


IN THE HOME 


Even if your product is in an opaque 


package, 


undesirable qualities 


such as 


watery or oily separation, a “settled out” 


or curdled appearance will be revealed 


when it is ready for use. 


GIVE YOUR PRODUCT AN EVEN AND 
LASTING DISTRIBUTION OF COLOR AND 
BODY WITH KRAYSTAY, THE CARRAGEEN- 
BASE STABILIZER MADE BY KRAFT. 


This remarkable stablizer, used in varying pro- 
portions, has unusual stabilizing, emulsifying, 
thickening, suspending and gelling properties. 
Kraystay is adaptable to use in cream lotions, 
hand lotions, toothpaste, cosmetics, pharmaceu- 
ticals, foods and other products of medium or 
low acidity. 
Kraystay 16-8 is an excellent base for creams 
and pastes. If you need a firm gel, there’s Kray- 
stay KCL; it retains its gel strength at tem- 


peratures as high as 240°F. Kraystay 16-14 
combines low viscosity with excellent gel strength. 

To find out more about Kraystay, call or write 
Kraft today. Please state the nature of your 
product. Kraft Foods Company, Department 
AP-7, 500 Peshtigo Court, Chicago 90, Illinois. 


GELOSE FROM THE SEA! The clear, pure vegeta- 

ble gelose used in making Kraystay comes from 

these minute fronds of carragee ¢n (edible Irish 
moss). Taken frome the cold, clean 
ocean floor, they form the basis of 
this consistently efficient stabilizer 
whose uniform high quality is 
guarded by modern, scientific 
laboratory controls. 


KRAYSTAY 


MADE BY KRAFT 
A NEW DEVELOPMENT 





IN VEGETABLE STABILIZERS 
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Eat one 
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Serving 






the 






Cosmetic 





and 
Pharmaceutical 


trades 


ec for 68 years 





Snowflake Brand White Beeswax U.S.P. is endorsed by the cosmetic, drug and chemical professions for purity and whiteness. 
Toilet cold cream manufacturers whose requirements are most discriminating emphasize its perfection. Stocks carried at all 


branch offices. Write for samples and prices 


E. A. BROMUND CO. : 
Established 1880 
Spermacetti Ceresine Yellow Beeswax Ozokerite Carnauba 
Composition Waxes Steuzie Acid 
258 BROADWAY, NEW YORK 7, N. Y. 
Frank B. Tracy, 201 N. Wells St., Chicago, Ill. C. L. Iorns Co., 216 S. Seventh St., St. Louis, Mo. R. Peltz 


Representatives Co., Drexel Bldg., Philadelphia 6, Pa. J. J. McAvoy Co., 364 S. Front St., Memphis 3, Tenn. Hawxhurst 
& Co., San Francisco and Los Angeles, Calif. 


Bleachers and Refiners of Beeswax 
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Rome was not built in a day 


... neither were we 


Roure-Bertrand Fils was founded = Societé Justin Dupont was founded 
in 1820 in Grasse and their essen- ss . in 1902 in Argenteuil on the banks 
tial oils and floral products have : . of the river Seine near Paris and 
been universally famous for over 7 e : has since manufactured the finest 
a century. chemicals, 


They merged in 1926 and formed 


— 
>\? " ® 
ae \ y 2 Societé Anonyme des Etablissements Roure-Bertrand Fils & Justin Dupont 
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Dynamone, Tabac Invar, Corona, Clematis, Ambrogéne 


THAT WERE PREDOMINANT FACTORS IN THE RECENT TREND 
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THEY CREATED THEIR MODERN LABORATORIES WHOSE EXPERTS “3 


HAVE PERFECTED SPECIALTIES SUCH AS 


OF FRENCH PERFUMES 


= 


“aS 
C 


= — 










&S 
e 


~ 


Grasse, Paris 


e 
- 


e, 


Argenteuil 





™, 
? 


J France 


BR & 
‘ Nas 


7, 
“-* w" 


a Le 


Ah 


7 - 
*F,, © ee 
’"sS 


fe 


3 why’ te 
. 


® ‘ 
tf) Ss... 
a Aee 
> “(3.3 
’ *t 


of 


oe we 
FOE ee 


Sole Agents in U.S.A. & Canada 


Roure-Dupont, Inc. 


366 Madison Avenue, New York 17, N. Y. 


Chicago Los Angeles 
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jine qualtty handmade glass containers are 


available in a variety of stock designs at Carr-Lowrey. 
Style 377, illustrated above, makes an attractive package 


for perfumes. It 1s manufactured in four sizes. 


Whether your need is for handmade or machine 
made ylass containers you will find Carr-Lowrey a de- 


5 


pendable source of supply. 


CARR-LOWREY 
GLASS CO. 


| 
| 
| 
| 
| 
| 
| 


OO 


Factory and Main Office: BALTIMORE 3, MD. New York Office: 500 FIFTH AVENUE a Chicago Office: 1502 MERCHANDISE MART 
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Better Values 





















The word ‘‘value” is an indeterminate factor and we 
only know that we do give better value because our 
customers, over a period of years, have insisted that 
no one has been able to combine the ability to supply 
quality perfume oils scientifically selected for their 
specific needs as effectively as our organization. 


‘We don’t expect everyone to believe this, but we 
do invite your investigating it. Confidence is based 
on a knowledge of an ability to perform. Let us 
show you why so many progressive manufacturers 
in the perfume and cosmetic industry say ‘Be Sure 
with Syntomatic.”’ 





SYNTOMATIC CORPORATION 


144 EAST 32nd STREET NEW YORK 16, NEW YORK 
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SLOW VOLATILIZATION 
INSURES STABILITY 


aan compelling fragrance of unceasing 
popularity. 4 definite and 
Aishinihive asset in the 

manufacture of yout perfumes 


ind cosmelic preparations. 


PRICED AT $12.00 per pound. 


kOS ANGELES 27° SEATTLE 4 NEW ORLEANS 13 
4 DAUAS A _. NEW YORK 10. SAN FRANCISCO 3 


es "Send for’ your copy of our latest 
‘ —“_ catalog . . . It is educational. 
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Editorial 
Comment 


Report Goes 
National 


‘THE AMERICAN PERFUMER has 
been reporting the Mid-West mar- 
ket, Chicago, St. Louis, Minneapo- 
lis, and Kansas City, since Novem- 
ber 1944. This report has been at 
the department store and drug store 
level, giving manufacturers and 
suppliers of raw materials what we 
hoped would be worthwhile infor- 
mation. Information that would be 
of use to them in planning, and an- 
ticipating trends. 

We believe that we have suc- 
ceeded in achieving the ends for 
which this report was set up. Re- 
sults indicate that this is the case. 
As a result, with this issue, we are 
extending this service to give na- 
tion-wide coverage. Here you will 
find what makes the cash register 
ring, or fail to ring, in Chicago, 
Pittsburgh, Los Angeles, Cleveland, 
Dallas, Atlanta, Buffalo, Cincinnati 
and New Orleans. Look for it on 
page 205. 


Customers Protest ; 
Against Tax 


Into the rising cry against the 
Federal excise tax, an interesting 
note has been introduced. In the 
market survey, found elsewhere in 
this issue, one-third of the territo- 
ries covered state bluntly that the 
tax has the effect of drying up sales. 


Cosmetic Chemists 
Branch Established 


The Chicago Section of the So- 
ciety of Cosmetic Chemists has been 
formed. This follows two previous 
organizing meetings. An English 
branch is in the process of being 
formed at this time. Nothing could 
be better news for the cosmetic in- 
dustry. Again and again buyers and 
customers demand those things that 
are new. It is only the cosmetic 
chemist who can consolidate that 
which is past and reach out to the 
future and to progress. 

The Society of Cosmetic Chem- 
ists is a strong force for channeling 
information from chemist to chem- 
ist and from company to company. 
All will benefit through its being. 
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ANTIPERSPIRANTS 

Work of German origin recently 
reported by intelligence teams sug- 
gests that agents such as aliphatic 
sulfonyl chlorides like sulfohexane 
sulfonyl chloride have interesting 
astringent properties when brought 
in contact with the skin. Whether 
such materials are safe or not is hard 
to say. It is known that one of the 
early antiperspirant creams was 
agent of the cresol formaldehyde 
made from a synthetic tanning 
type. However, the use of the syn 
thetic tanning agent was soon 
dropped for unknown reasons. 

The field of organic condensates 
used in tanning leather offers a dif- 
ferent slant on  antiperspirants, 
provided the tanning agent could 
be purified and yet remain com- 
petitive with the aluminum salts. 
It is a good research project. 


CONTAMINATION 


There are so many ways in which 
material can be contaminated in 
the cosmetic plant that it would 
take pages to list all of them. Raw 
materials should be stored in closed 
units to prevent contamination 
from the air. Even so, people work- 
ing with raw materials have been 
known to return to a barrel of min- 
eral oil, the overage from a weigh 
ing of glycerin, particularly if the 
two barrels stand close together. 

If containers are not closed at 
night when the factory is quiet, 
flies, insects of other types and, for 
that matter, rodents can get into the 
raw material and spoil it. Open 
head steel containers are ideal. Now 
that stainless steel and aluminum 
containers of this type can be had, 
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esiderata 


by MAISON G. pENAVARRE 


there is no reason for not using 
them. 

Another form of contamination 
will creep into the finished product 
if an improperly preserved mucilage 
of tragacanth, for example, is added 
to a batch in spite of otherwise 
adequate preservation. It is difficult 
to prevent some spoilage due to the 
high bacterial, yeast or mold count. 
These are some of the common ways 
that cosmetics can be contaminated, 
and others will be touched upon 
at a future date. 


TOOTH DECAY 


One recalls the publicity that 
made the rounds recently reporting 
the effectiveness of glyceraldehyde. 
The work looked very promising. 
Now, James H. Shaw of the Harvard 
School of Dental Medicine reports 
that, after fourteen weeks of tests on 
cotton rats, glyceraldehyde is in- 
effective in preventing tooth decay. 
rhis will refute earlier test tube ex- 
periments reported by Hockett. All 
of which points to the need of more 
clinical work in determining ways 
in which tooth decay can be pre- 
vented. Thus far, the only treat- 
ments known to possess some merit 
are those based on ammonium ions 
or on fluorides. Even these require 
further testing. 


VEW COSMETICS 


Che trial balloon that went up 
from Mr. Larick’s office at the 
F.D.A. regarding new cosmetic ap- 
plications is to be both praised and 
condemned. For, even to this day, 
no one has adequately established 
what constitutes a “new drug” in 
spite of the definition in the law 
and the various interpretations 









M. G. DeNavarre at work in his laboratory 


made by the F.D.A. Rather than 
take a chance, manufacturers have 
sent in everything that they have 
made new and thus plagued the 
F.D.A. with a lot of work they do 
not have to do. 

With drugs, newness is no more 
difficult to define than with cos- 
metics. Therefore, it is a reasonable 
assumption that the same dilemma 
will occur in the case of “new cos- 
metics.” 

In favor of the idea is the fact that 
manufacturers will have to perform 
not only laboratory tests for stability 
and usefulness, but a sufficient num- 
ber of tests to prove safety when 
used by the consumer. Laboratory 
staffs will have to be enlarged, and 
the costs, of course, will have to go 
into the product. 

Something that many people are 
overlooking is the necessity of con- 
trolling the suppliers of raw mate- 
rials more closely than they have 
been. Their obligations under the 
Food, Drug and Cosmetic Act are 
clearly defined, but it is a safe guess 
that less than half of them are living 
up to their obligations. Under the 
law, raw materials offered for use 
in manufacture of cosmetics must 
comply with the law. That means 
their safety on animals must be 
determined before they are offered 
for use on humans. 

Too often, a raw material sup- 
plier will offer for use in cosmetics 
a material that he thinks might be 
useful, but is not sure and does not 
want to lose the sale. Phrases that 
try to pass the buck on responsibility 
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DESERVED 


Here’s another outstanding example of New England TUBES. 
It’s significant that the leading manufacturer of cosmetics for 
glamorous eyes specifies these finer Collapsible Tubes. For, they 
are as popular with the consumer as they are with the manufac- 
turer. Consumers prefer these ideal containers because they are 
easy to carry and coon -. no danger of messy breakage or spil- 
ling; handy to pack in travelling bag or hand bag. And the 
manufacturer likes their light weight which brings economies in 
shipping .. their sturdiness which minimizes returned goods 
losses. When you buy Tubes, be sure to specify New 
England (Sheffield Process) Collapsible Tubes. You'll 
prefer their pliable extra strength, their fine uniform 
quality, and the craftsmanship which assures out- 
- standing tube decoration. Ask our nearest office 
today for prices, samples, suggestions. No 


/ obligation, of course. 
@ If your tube filling facilities are inadequate, ship us 
your bulk product. We'll package it for you in tubes, jars, 


or tins, ready for distribution. This is only ONE of the 


T wy e& = = EXTRA services available at NEW ENGLAND! 
é 











NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 S. CANAL ST., CHICAGO 16 © NEW LONDON, CONN. © W.K. SHEFFIELD, V. P., 500 FIFTH AVE, NEW YORK 18 
T. C. SHEFFIELD, 7024 MELROSE AVE., LOS ANGELES 38 © C. W. MILLER, 151 COLE ST., SAN FRANCISCO 17 
EXPORT DEPT: 500 FIFTH AVE., NEW YORK 18; CABLE "“DENTIFRICE’, NEW YORK 
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will read something like this: “We 
do not know whether this material 
is safe for use in cosmetics. You will 
have to determine this.”” If the com- 
pany is uncertain, the material 
should not be sold for use in cos- 
metics. If the company wants to sell 
materials to the cosmetic industry, 
it should make certain, in advance, 
that the materials are safe. It is an 
old chestnut, this question of safety. 
For, comparatively speaking, noth- 
ing is completely safe. There is such 
a thing as relative safety, however. 


BROWNING OF MILK POWDER 


Certain cosmetics offered in dry 
form contain milk powder. A phe- 
nomenon noticed by some on stor- 
age over long periods of time, was 
the browning of the product, par- 
ticularly on the surface. Outside of 
the fact that both iron and coppet 
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706. COCONUT OIL SHAMPOOS 


Q: IVe would appreciate know- 
ing if it is feasible to add oils, fats, 
or other superfatting agents to liq- 
uid coconut oil shampoos for use 
with dry scalps. Is it possible to do 
this and still retain a clear liquid? 

V. W. W.—Iowa 

A: To our knowledge, it is im- 
possible to add an excess of natural 
oil or fat as a super-fatting agent to 
coconut oil shampoos and still re- 
tain a clear liquid. You might be 
able to add sulfonated oil, but the 
only way you can be sure is to try 
out several of the usual brands. 
Another thing that you can do to 
overcome the dry affect is to add a 
solubilized lanolin sold under the 
trade name G-1441, and others of 
this series. 


707. CREAM PERMANENT WAVE 


Q: / am interested in a good fo) 
mula for cream permanent wave 
solution. 

N. K.—NEW JERSEY 

\: What do you mean by a 
“cream permanent wave solution?” 
Do you mean a liquid emulsion o1 
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catalyse the discoloration, Tarassuc 
and Jack report that the cause of 
browning is due to the absorption 
of oxygen, increase in acidity, in- 
crease in the number of reducing 
groups and the development of off- 
odors. Essentially, the discoloration 
is due to the temperature of storage, 
moisture content, and availability 
of oxygen. Some pertuming ingredi- 
ents, such as vanillin, seem to accel- 
erate the effect. 


CONGRATS 


This department is always glad 
to offer felicitations to any man or 
woman who spends fifty years at the 
same job. That is a record that few 
people can equal. So, to Otto Weg- 
ner of the Nelson Baker Co. of 
Detroit go the congratulations of 
this department for fifty years of 
active service. 


UESTIONS AND ANSWERS 


a solid cream. To get a thin liquid 
emulsion, all you have to do is add 
one or two per cent of one of the 
several permanent waving oils. If 
you mean a solid cream, then you 
must determine whether you want 
an o/w type or a w/o type. If o/w 
type, replace part of the water with 
an emulsifier similar to Tegin or 
Tegacid. If you want the w/o type, 
then use an absorption base and 
double the strength of the aqueous 
phase. 


708. “HAIR COLOR” 


Q: Ina “Hair Color” made by us 
there are lead acetate, sulfur, tap 
water, and perfume. Sometimes 
complaints are made, by persons 
using this product for several years, 
that the transformation of han 
coloring from brown to black stops 
at a deep ved shade. I would ap- 
prec rate your advice as to the factors 
that might be responsible. 

S. L.—MICHIGAN 

\: You appreciate that the even- 
tual brownish-black color is due to 
a lead sulfide. Any intermediate 
shade is due to the formation of 


other compounds, which may be 
due to the shampoo used, residue 
on the hair, or health and condition 
of person. It might also be due to 
some variation in hair. 


709. NAIL POLISH REMOVER 


Q: Would appreciate formulas 
for nail polish removers. 
K. ].—IDAHO 
A: Nail polish remover can be 
made from either one of the sol- 
vents, alone or in combination, 
listed below: 
Acetone 
Ethyl Acetate 
Carbitol 
Dimethyl Phthal- 
late 
Ethyl Lactate 
Butyl Acetate 
Amyl Acetate 
Isopropyl Acetate 
Alcohol 
Solvent Naphtha 
Methyl Cellosolve 
These are just a few of the many 
solvents that can be used. 


710. EGG SHAMPOOS 


Q: In your September 1947 issue 
of the American Perfumer there is 
an article concerning egg shampoos. 
We have given some thought to 
marketing an egg shampoo—in fact, 
have already done some _ experi- 
mental work in the creation of the 
same, but reading this article, we 
hesitate to go any further. It is stated 
that the questions of how much egg 
must be present in a shampoo to be 
called or classified as same, is fairly 
established. No information, how- 
ever, is given as to the approximate 
or established amount. 

R. S. R.—Iowa 

A: Unofficial estimates are that 
each shampoo should contain 0.4 
av. ounces of dehydrated egg. F.D.A. 
seizures of shampoo containing | 
per cent dehydrated egg back up 
this viewpoint. One well known 
shampoo labeled as “Egg Shampoo” 
has eliminated the word “egg” from 
the label as‘a result. It is thought by 
some that if “egg’’ does not appear 
in the name of the shampoo, then it 
is possible to state the amount of 
dehydrated egg present in the 
finished product. The F.D.A. view- 
point, however, is that even in this 
case substantially more than | per 
cent dehydrated egg is necessary. 
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& An important ingredient in famous cosmetic 
and pharmaceutical formulas for nearly 100 
years, Beehive Brand Beeswax has established 
a standard for purity and quality that is a 
guarantee of plus value in the products em- 
ploying it. 

Made only from the world’s finest grades of 
crude beeswax—chemically tested for purity 
and uniformity—it is thoroughly processed and 
clarified, and sunbleached to a high degree of 
whiteness... all under expert laboratory control. 

As an emulsifier and stabilizer it is valuable 
especially in cosmetic creams, toilet prepara- 


We manufacture beeswax compounds and 
synthetics adjusted to the requirements of 
any manufacturer. 

Write today for folder giving complete 
information. 


tions, pomades and ointments where fine texture 
and attractive appearance are desirable. It does 
not settle out, turn watery or give a curdled 
appearance even under unusual conditions of 
shipment and storage. Many leading cosmetic 
manufacturers prefer it over all other emulsi- 
fiers, declaring that practical experience has 
proved it to be more economical in the long run. 


* CANDLE CO., INC. 
Syracuse, N. Y. 


Est. 1855 


SPERMACETI + CERESINE * RED OIL » YELLOW BEESWAX » COMPOSITION WAXES + STEARIC ACID +» HYDISTEAR 
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Buyers Tell What Public Wants 


New ideas . . . Smart promotions needed 


... Why sales lag . . . Sales successes 


cited . . . Customers price conscious . . . Sampling producing results .. . Deeper 
shades indicated ... New toiletry items wanted ... What is moving and 


pertinent ideas for increased sales given by buyers from Coast to Coast . 


Chain Cuts 
Lines Carried 


OSMETIC buyers are on the hunt for new items in 

both cosmetic contents and packages for Holiday 
sale. Ensemble ideas are welcomed because it is as easy 
to sell three lipsticks or three of any type of nail polish 
with polish remover as it is to sell one. Today every 
buyer is watching his unit sales and comparing them 
with the sales of one year ago. The result is satisfactory. 

August is normally regarded as a month that is just 
so-so in cosmetic selling. If it is very warm, colognes move 
in good volume, or perfume bars are active. The Middle 
West had a peculiar Summer, for the days were hot but 
the nights were cool, The result was not only a bumper 
crop, but August was one of the best Summer months 
that has been written since packages were sent overseas. 

Buyers are in the Chicago and St. Louis markets to 
attend shows, and in Minneapolis for the offerings made 
in that center. Buyers are demanding more than just 
sales value, for unless an item is offered with a mer- 
chandising slant it may easily be refused. 

It was commonly considered impolite for a salesman 
to suggest to a buyer from Marshall Field & Co., Chicago; 
Dayton Co., Minneapolis; The Boston Store, Milwau- 
kee; and Scruggs or Stix-Baer & Fuller Co., of St. Louis, 
that a good presentation might be . Buyers are hunt- 
ing for ideas for smart promotions that have the same 
quality as the product featured. 


SUMMER TREATMENT LINES HIGH IN SALES 


When salesmen for one major treatment line suggested 
to the trade that customers be advised to keep theit 
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cosmetics on ice for more perfect blending they created 
a mild sensation. True, most stores kept the lines in 
treatment display cases during the hot weather, but the 
ice-box idea was new. 

One of the best of the old-time cosmetic chemists often 
used to say that if a cream was perfectly blended and 
mixed at the time the ingredients were put together, 
weather would make no difference. His product proved 
it, but like all mass production, the same treatment is not 
always possible. Ice did much to increase sales and keep 
creams at the proper temperature. Incidentally, although 
not mentioned to the customer, its use prolonged the 
life of the cream, for less was needed. Little attention 
was given to rouge but it might well appear more smart 
on most women if it were kept cool and no gobs appeared 
on the lips. Again, assert chemists, it is the mixing which 
counts and which must be done to a planned formula 
for success in application. 


WHAT THEY BOUGHT LAST MONTH 


Every manufacturer would like to know what sells 
and how. In Chicago one store sold out Dial in one day 

approximately 900 cakes. Drug store chains have it on 
the counter and sales have been steady, without any 
effort on the part of the force. Exclusive shops, that 
always carry deodorants but rarely use counter displays, 
put out the soap with the result that sales were made and 
totals far exceeded what was expected. 

\t one of the large chains on a recent Saturday after- 
noon there were 20 sales on deodorants, of various makes, 
made in 10 minutes, and one of cologne. The latter was 
a well known brand, but the store reports that its best 
volume sales are made on its own two name brands which 
are strong in repeat sales. One has a sweet spicy odor, 
the other is a little on the heavy side so that both have 
a place in sales. This particular chain, one of the largest 
in the country, has cut down on its cosmetic lines until 
today it carries only five. 

Customers want new tones in nail polish. Green is a 
shade which is growing in volume, while sapphire blue 
is a close runner up. Black is sold in just sufficient volume 
to require it to be stocked and gold has advanced into a 
most important spot. The green, blue, black and gold 
are used on the toe-nails and show the newer trend 
through the open-toed sandals. Among the show people 
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in town these high colors are worn on both finger-nails 
and toe-nails, setting a fashion that is fast catching on. 
One of the style stores hooted at the idea of such colors, 
but down the street one of the smartest stores reports 
that its third order for green has just been placed, and 
while not large in comparison with the rose-red shades, 
is sufficient to give the merchandiser something to talk 
about. 

Manufacturers might do well to make a survey among 
the colleges and check on this trend for there has been 
little in the new style that these girls have accepted—as 
yet. It is still a sophisticate idea but it is also provocative 
and these colors may be well worth watching as they 
may, just may, compete with the established list of some 
23 colors, as one buyer said. 


WHAT NO COLLEGE KITS? 


August for “teen” years has been recognized as back- 
to-school month when apparel fashions, presentations 
of new frocks and suits, are modeled by college gals and 
these same young people serve as advisers to those who 
are entering their freshman year. Yet, with all this fash- 
ion promotion the matter of cosmetics does not even 
receive consideration. 
Along about Novembei smart manufacturer 
ought to offer a college or boarding school kit. The idea 


of these creams and rouges in the girls’ shop is good and 


some 


certainly it would prove a happy thought for a gift item. 
A box should be well made, to hold regular sizes of jars 
and lipsticks (sticks of many colors are wanted by these 
girls), as well as hand lotion and a place for cologne 
bottle, that these will be all kept in one place and auto- 
matically returned to the box after use. 

This is an idea of a buyer in Evanston where North- 
western is important in college sales; agreement was also 
given to the theme by a leading buyer for a major store 
in Minneapolis where one of the world’s largest schools 
is located and similarly it was given high endorsement 
by a St. Louis major store executive. 

“For one thing,” said the St. Louis buyer, “it would 
help us to serve the girls more intelligently. They cannot 
afford to stock up on a lot of stuff. Most of them carry. 
off a lot, then never use it. A well packed box, adapted 
for the use of each girl’s own type of complexion, would 
aid us in future sales for we could help her in basic make- 
up principles.” 


THE MALE BUYERS WANT PINKS 


If any woman is in doubt as to the color of lip rouge 
to use she might patronize a store where a man is the 
buyer of cosmetics. He will hold his dark colors to a 
minimum and sell the light shades. “I like my customers 
to look like ladies,” he said, ‘“‘and therefore I am in favo1 
of the lighter colors for both cheeks and lips.” Buyers 
of similar lines in St. Louis and Minneapolis echoed his 
opinion. So maybe there will be more emphasis upon the 
light tones for Winter than the average buyer expected 
because these men représent the top stores in each of 
these cities. 


BARGAINS SELL MERCHANDISE 
An August bargain that cleaned out all merchandise 


in Carson Pirie Scott & Co., Chicago, before two o'clock 
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on a Saturday afternoon was the sale of Lelong’s cologne 
in the discontinued size. The $5.50 regular was sold at 
$2.50. In addition to the house sale there were over 500 
telephone orders that came in after that time so that a 
repeat order was placed. The volume of the initial ship- 
ment was so large that the merchandise office questioned 
the length of time needed to sell it. 

But not all merchandise featured at bargain prices— 
the half price on treatment lines—fared as well. Reports 
from several cities in the Middle West indicate that these 
sales are coming so close to each other that instead of the 
early-part-of-the-year-rush, women are now buying the 
brand they prefer, regardless of the half price items. This 
was especially evident during August. 


PERFUME ITEMS OF INTEREST 


Unless perfumes are featured at a price they are slow 
in general sale. One exception is the perfume deodorant 
which is enjoying a reception better than buyers ex- 
pected. Perfume bars, where a dram or less can be pur- 
chased, are doing a good volume in unit sales. 

Several of the exclusive jewelry shops in the Middle 
West area that have a perfume department are combin- 
ing four different fragrances in a box. Featured at $22.50 
in one store, it has produced a substantial sale. The pres- 
entation was suggested for moods and the finishing 
touch for any day or evening grooming. Murphy’s of 
Indianapolis featured four well known brands with dust- 
ing powder to carry out the odor and found it produced 
good results. 

Today it is as necessary to sell a woman an idea to 
move merchandise as it is to sell an idea to a buyer and 
the store that does it benefits in several unit sales. “Guide 
to Glamour” was the idea that Chas. A. Stevens & Co., 
Chicago, used to promote this theme: “Your make-up, 
your skin, your own aura of fragrance, your hair, your 
personal daintiness, your hands, your eyes, your feet,” 
and under each of these was listed the name and type, 
with price, of the several items. Under the heading “Your 
own aura of fragrance” six firms were listed with price 
ranges from $1.50 to $6. Lentheric’s perfume for the hair 
at $1.50 was a good Summer item, and was liked by the 
thousands who gave themselves home permanents. | 


FEATURES FOR THE HAIR IN COSMETICS 


Despite the ever increasing use of home permanents, 
one rarely sees any store feature, or even display, brillian- 
tine. This is a necessity for hair beauty, as every smart 
shop owner knows. But the major store makes little of 
this, even when the hair goods department is important 
in the sale of rinses, shampoo types (cream has moved 
again into a more important position), and hair dyes, 
plus the various tonics. When a permanent is sold, bril- 
liantine, liquid or jelly, is an added must. 


MONTHLY FEATURE 
This retail survey will be published 


each month 
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Why do plastic rouge jars lose their tops and have to 
be returned? “We'll open a carton,” said a buyer, “find 
that most of the tops have loosened and dropped off in 
shipment. And several of the girls have had rouge all 
over their bags because the tops came off. Can't a little 
deeper jar be made, remain flat, but have another screw?” 

\nother buyer complains that all the half dram bottles 
of perfume from a major house are so insecurely corked 
that they are leakers. “Sure we sell ’em because the fac 
tory says we keep them in a hot case! But Summer or 
Winter it’s the same,” she said. Amplifying her state- 
ment she said: ““The cork always breaks and the glass 
stopper does not fit down into the bottle. So we are for- 
ever adjusting complaints. We will probably discontinue 
the line for that one reason. Women won't pay $1.75 for 
perfume and then have it leak out or evaporate as it 
always does . and we are blamed.” 

Walgreen's is showing two new plastic jars in the 
Arden line and one in Elmo which have both received 
excellent reception from women who are traveling. To 
other women the idea is new and they try it. While these 
have been in too short a time for any judge of repeat 
business to be made, it is indicated that both are proving 
successftul.—Jean Mowat 





Equipment for Home 
Permanents Offered 


fe Angeles toiletries departments are eying the New 
York horizon hopefully. “What we need,” said one 
buyer wistfully, “are items out of the regular mill-run of 
toiletries.” 

A stroll through the sections in the big department 
stores on Broadway revealed displays indicating that 
hope. Prominently in the forefront of one store were 
hair dryers,—an electric machine such as you girls sit 
under in your beauty shops, and one to be worn as a 
turban, this latter with a card describing it as “heatless.” 
Shampoo trays were shown near these,—the tremendous 
sales of home permanent wave kits have opened before 
the toiletries buyer’s merchandising eye allied items that 
ordinarily have been associated with the professional 
beauty parlor. Whether this trend will intensify itself 
is a first rate subject for discussion wherever toileters 
gather, but for the season of 1948 it would be a reasonably 
safe bet that beauty shop items are meeting with a cordial 
reception in department store toiletries sections. 


THE WHEEL TURNS 


Passing a display of shawls,—yes, shawls, on the way 
to the cosmetic section of another store you come, as 
you enter the department, upon a display of scent dis- 
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pensers in the form of perfume lamps. Not those little 
party favors we saw so many of a while ago, but little 
gadgets of china or porcelain with an electric bulb 
under a saucer like depression to heat perfume therein 
and so diffuse the fragrance. “Six years since we've had 
anything like that,” said the buyer, “but they’re meeting 
a good reception now.” 

And make-up boxes are on the fire coming up, they 
told us. “From all we gather,” they said, “make-up boxes 
are going over again in the East, so we’re going to run 
some here.” 

Yes, and compacts are attracting a lot of attention out 
here where the sunshine spends the Winter. Not so much 
the beautiful bejeweled expensive ones, but those retail- 
ing for a dollar to three ninety five are moving well, 
although the more expensive ones are rating space, too. 


THUMBS DOWN 

“We need gadgets, we need something different,” the 
buyers say, but all unite in shouting down any more 
promotions on lipsticks. “We feel we've sold every one 
of our customers at least three lipsticks,” said one, and 
we had to promise not to give names, “and we'll throw 
out any salesman who even dares to approach us with a 
lipstick promotion.” But we gathered that special prices 
on regular merchandise will be welcomed, even with all 
such that are currently being featured. August sales were 
in full swing as we made our rounds, and traffic was 
responding. Everywhere were special prices on this, hall 
price on that, and plenty of action was centering around 
those displays. 

With special prices on staple numbers as the bait, the 
new, the unusual, the different item that might ordi- 
narily be aimed for the gift section will find plenty of 
display space on Los Angeles toiletries counters, and as 
Fall and holiday business gets rolling it looks very much 
as though there will be a positive eagerness on the part 
of toiletries buyers to give that new gadget, slanted, of 
course, to perfume, cosmetics, or beauty, an enthusiastic 


whirl.—Don Cowling 





Short Hairdos 
Catch On 


pat es report summer unit sales very slightly up 
over last year,, but that selling has been “a terrible 
struggle.” The end of August saw a temporary slump, per- 
haps due to city-wide Community Bargain Days which 
focused attention on other types of merchandise. How- 
ever, there is optimism over Christmas sales prospect. 


MANUFACTURERS’ SPECIALS 


Sales records could not have been maintained without 
the aid of “manufacturers specials”’ such as those spon- 
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sored by Houbigant, Arden, Dorothy Gray and several 
other houses during recent weeks, it is felt by Orleans 
buyers. 

No particular line or price range has been especially hit 
in the end-of-summer slump, which has been general 
throughout the cosmetic field. Customer resistance to 
taxes, both the federal cosmetic tax and local sales taxes, 
are blamed by some. 

However, there have been slides in some types of prod- 
ucts, Floral fragrances, for example, never did catch on as 
much as hoped, despite national promotion. Buyers be- 
lieve the Latin influence in New Orleans may account for 
the fact that heavier fragrances have always been more 
popular here and still are. 

The pink promotions, on the other hand, netted much 
better results than expected. Again because of the Latin 
influence and the predominance of brunette types here, 
some buyers felt the lighter shades would be resisted lo- 
cally. This did not prove true; pinks did well at the out- 
set and are still gaining, although the deep shades con- 
tinue to sell. 

Treatment lines in all price ranges “hold their own,” 
most buyers report. 

Bath accessories, which “‘never do too well” in New Or- 
leans, have slipped somewhat, particularly in dusting 
powder. Buyers think the increased promotion of co- 
lognes, plus the fact they are actually more cooling in this 
extremely hot climate, accounts for the consumer switch. 

Home permanents are doing extremely well, and are 
expected to keep gaining. Toni is still leading in unit 
sales, but Hudnut is consistently advancing. 

Cream shampoos are also gaining in sales slightly but 
consistently. Lustre-Creme is by far the leader, one store 
which carries both this and Shasta reports, explaining 
that the newer shampoo has not sold well, for no particu- 
lar reason, unless lack of promotion could explain this. 
However, door-to-door samples distributed by the manu- 
facturer should have familiarized New Orleans with the 
product by now. 


Courtesy Richard Hudnut 


Home permanents are doing extremely well and are expected to 
keep gaining. Youngsters are the big buyers. 
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Despite nationally discussed trends toward shorter, 
simpler hairdos, hair lacquers and dressings are maintain- 
ing fair sales; perhaps because the extremely short hair- 
cuts popular in the east for some time are just beginning 
to spread here.—Glendy Culligan 


Tira 


Luring the 
College Trade 


\\g ESS ballyhoo about glamor and more down-to- 

earth information in promoting beauty products 
might stimulate buying.” That is the opinion expressed 
by a buyer in one of Pittsburgh’s leading department 
stores. 

Concrete evidence of this about-face theory has been 
proven by a hair treatment product introduced in this 
area the latter part of June. At any rate, it brought a 
satisfactory ring to the cash register, and at five-dollars- 
per-unit a sale, too. 

In these days of slow-down customer activity in cos- 
metic departments that might mean something to those 
who have used the super-duper Hollywood technique 
putting jet propelled adjectives into copy designed to 
focus attention on their product. 

After all, there is a limit as to just how alluring a 
woman can be. Some straight-forward selling, in copy 
as well as over the counter, in the opinion of one buyer, 
might be refreshing. 

The item referred to was not packaged for eye appeal. 
It looks more like a drug store patented product and has 
about as much oomph in appearance as Epsom salts. 
Further, it just plain “smells bad.” And, as above stated, 
sells for five dollars a bottle. In spite of this (or maybe 
due to the assumed deficiencies) it has been selling at a 
tremendous clip, with numerous re-orders since June. 

Advertising included only two comparatively small 
ads, conservatively and truthfully telling what it was, 
what it could do, and without benefit of any glamor 
come-hither. 


0 
5 


LUXURY TAX AND COSMETIC SALES 


A general complaint from customers these days con- 
cerns the luxury tax on cosmetics. With fewer dollars 
left in the family budget after living expenses, the tax 
is a stumbling block which a number of buyers feel slows 
down sales. To stimulate activity, and perhaps divert 
attention from the tax, many nationally advertised 
products have.been on display at reduced prices. This 
move brought gratifying activity, but cannot be chalked 
up as the cause for any phenomenal results. 

Interest in new gadgets has brought considerable 
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walk-in business to cosmetic departments here. For ex- 
ample, the comb-with an adjustable razor attachment to 
give hair-cuts at home has enjoyed a spurt of business. 

This could be due to the front page stories appearing 
in Pittsburgh newspapers about the proposed hike in 
barber shop prices from a dollar to a dollar-fifty. At this 
writing barber shop prices have been agreed upon 
in this immediate area at a dollar-twenty-five. It is ex- 
pected smaller towns around here and possibly the entire 
state, may adopt the new price scale. 

So far, one store carried a reader type ad (about three 
short paragraphs of one-column editorial copy) with 
their regular page ad. This brought good results. One 
buyer expressed the opinion this type of copy, he 
thought, could be successfully exploited for all types of 
cosmetics. 

Combs have been out on counters of nearly all the 
large department stores where customers could pick up 
the item, examine it, and buy. Priced less than a dollar, 
the usual remark overheard from customers was, “Well, 
what can I lose? Anyway, I might save some money.” 

The back-to-college trade doesn’t make a very big 
ripple in cosmetic buying here. Some buyers expect to 
push inexpensive sets featuring corrective skin treat- 
ments; others will feature cleverly packaged units and 
gadgets, such as “whistle lipsticks.” 

As one buyer stated, “College girls are unpredictable. 
What they should buy, and what they do buy, are two 
different things.” 


TRENDS FOR FALL 

Greatest Fall activity is expected in conditioning 
creams, foundations and cleansing agents. Climatic con 
ditions in this area, plus smoggy Fall weather, combine 
to make dry skin treatments and “keep clean” items a 
natural. 

Interest in the “pink look” is waning somewhat; a 
return to vivid shades in lipsticks and nail polishes is 
expected when Fall clothes are put on. Already a num- 
ber of customers are asking for deeper tones. 

Lenore Brundige 





Increased Interest Shown 


in Eye Make-Up 
panera is generally considered a slow season by cos- 


metic dealers in Dallas. (Neiman-Marcus consider it 
second in slowness only to January, which is rock-bottom, 
as gift market has been saturated at Christmas time. Janu- 
ary isa month at Neiman’s when women buy only essen- 
tials.) . . . Neiman-Marcus, A. Harris & Co., Titche-Goet- 
tinger and Sanger Bros. all make a practice of giving cos- 
metic samples, usually perfumes or colognes, at weekly or 
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Today it is as necessary to sell a woman an idea to move merchan- 


dise as it is to sell an idea to a buyer. 


special style shows. Find this produces good results. Nei- 
man’s latest give-away was Ciro’s Twist Bottle Toilet Wa- 
ter, given at its weekly style show in the Mural Room at 
the Baker Hotel. A. Harris & Co. recently gave Dorothy 
Gray's Three Cheers lipsticks to the audience at its teen- 
age style show in the Crystal Ballroom at the Baker Hotel. 
Vite he-Goettinger gave samples of Dana’s 20 Carats at its 
Mademoiselle style show earlier this Season. 


PERFUME BAR 

litche-Goettinger (cosmetics form a very important 
department here) uses a perfume fountain, and has done 
so for several years. The fountain is located near the front 
entrance, is about six feet high. A cologne or toilet water 
is run through it, the fragrance changed once a week. 

Neiman-Marcus starts promoting suntan preparations 
between April 15 and May I. They promoted Charles of 
the Ritz’ Sun Bronze ina July 16 ad. This is as late as they 
. All the major department 
stores here tie-in cosmetics with fashion ads and window 
displays. Neiman-Marcus featured Mary Chess toilet wa- 
ter in a dress ad for its Younger Set Shop. Neiman’s fea- 
tured the complete facial by Velo-Derma in a back-to- 
school ad. Carnegie fashions and cosmetics are featured 
together. 

Sanger Bros. featured plaid materials and Ayer’s plaid 
lipstick and vanity in an ad. This store also did an ad “Be 
as lovely as a rose” featuring lingerie and fine cos- 
Stores report sales in night creams particu- 
slow, and attribute slowness to the hot weather. 
litche-Goettinger, however, did a promotion on Rubin- 


go on this sort of thing 


metics 
larly 


stein’s Water Lily cleansing cream in August and found 
it very litche-Goettinger reports leg 
make-up dead, says women wear hosiery, go barelegged 
without make-up, or use cake make-up (salesgirls at Tit- 
che’s suggest this across the counter, although there is no 
organized plan for them to do so.) . . . Titche’s find lip- 
sticks doing very well, particularly at a good price. Report 
Dorothy Gray’s Three Cheers particularly good. 

All stores report deodorants doing well, but Titche’s 


successful 


September, 1948 209 








reports little success with cologne deodorants . . . A. 
Harris & Co. has gotten, good results through statement 
enclosures on cosmetics . . . Sanger Bros. has found the 
Summer promotion of men’s cosmetics, after-shave 
bracers, colognes, etc., very rewarding. 

At Volk’s perfumes are moving slowly. The buyer here 
feels that women either stocked up heavily during the war 
when other luxuries were very scarce, or got so much per- 
fume during that time as gifts that they are thoroughly 
stocked for some time to come. Colognes have held their 
own at Volk’s during the Summer months. Jacqueline 
Cochran's individually blended powder and powder 
base is the bread and butter of the cosmetics business at 
Volk’s. (Volk’s was originally a shoe store, is now a de- 
partment store, with its greatest emphasis, however, still 
on shoes. Its cosmetic department is limited to one 
counter. Jacqueline Cochran and Herb Farm are exclu- 
sives here and the backbone of this operation.) . 
Volk’s reports an increased interest in eye make-up. The 
buyer has no explanation for this development, is curious 

. All stores report specials doing very well. 

Neiman-Marcus did well on an Antoine shampoo and 
hair fixation, a $3 value selling for $1.75. Sanger Bros. did 
well on Dorothy Gray skin-freshener at a special price. 
Jacquet soap at a special price has also done well at Nei- 
man’s . . . Neiman’s is currently introducing Charles of 
the Ritz Revenescence Masque and Akimbo (a cream to 
solten elbows and heels) and expects both to do well. 

A. Harris & Co. has done well with Dorothy Gray’s Hot 
Weather Colognes in a variety of fragrances. Sanger Bros. 
follows an advertising schedule that places prestige items 
before the public on Mondays; specials, bargains, and vol- 
ume items, on Wednesdays. . . . Sanger’s carried a large 
ad early in the Season on hair preparations under head- 
ing “Summer Head-Lines.” This was very successful . . . 
Sanger Bros. shows cosmetics in every window unless fur- 
niture or some such unrelated item is being displayed. 


—Catherine Casey 


Deeper Shades for 
Fall Indicated 


5 ies majority of the buyers in Cleveland stores say 
that as a whole business has been better this Summer 
than last. Figures for the city show that in June the cos- 
metic departments went ahead of last year’s figures by 
two per cent. This is the first time since January that the 
months figures have been met. Only one store did not 
meet its June figures. 
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There is increasing customer resistance to the federal 
tax. Rumors that the tax would be taken off cosmetics 
has affected buying. There is a constant complaint about 
the tax since many women feel that make-up is a necessity 
and not a luxury. 

A specialty shop buyers says they are still getting good 
business from their regular customers who buy consist- 
ently of established treatment lines. The floaters and 
bargain hunters are falling off. Another store, doing a 
volume business, feels that they must go out for new 
business with sales and new merchandise. They want 
every customer they can get, no matter what the size of 
the purchase. 


MORE NEWSPAPER ADVERTISING 


All the stores are doing more advertising this year than 
last. One reason for this is the ending of the paper 
shortage. There is no more rationing of ads in the news- 
papers and stores are trying to make up for lost time. 
There has not been an increase in advertising budgets 
over normal years. 

However there has been an increase in advertising of 
special events such as manufacturer’s close-outs, two- 
for-one and half-price sales. Customers are looking for 
bargains and are becoming more price conscious all the 
time. One buyer feels that price makes merchandise sell 
over and above attractive advertising, packaging, pro- 
motions, service and salesmanship. 

Other customers definitely hold out for value. The 
buyers want greater values to pass on to their customers, 
more fashion promotions that can be linked with store- 
wide publicity or promotions. They are glad for the 
return of more samples. These are used to give to cus- 
tomers attending fashion shows by all stores and in some 
cases for enclosures. Two stores also give them to custom- 
ers who make purchases in the department and the sales 
person tells the customer she is enclosing it in her 
package. If there is time the salesgirl will explain the 
merits, purpose or color tie-up of the sample. Buyers 
want more samples. 


PROMOTION ON PINK TONES 


Promotions such as the one on pink toned lipsticks 
and powders are praised by Cleveland buyers. Although 
this was not a phenominal success as far as figures go it 
created a lot of interest and perhaps 30 per cent of the 
customers asked for the lipsticks as a result of ads. Many 
women who tanned during the Summer wore the pink 
lipstick but not the powder. 

One buyer said this promotion was particularly good 
because of its uniformity in all lines. Customers become 
confused when one manufacturer promotes one shade as 
being THE shade for fall—this one to wear with brown, 
that one to wear with green. Then another manufacturer 
comes along and advertises his shades as best with this 
and that. 

It seems that the deeper pink shades for Fall are going 
to have the same good customer reception because they 
will not be too dark, not too strident for the average 
complexion. There is less and less call for dark shades 
of lipstick here. The women have gone for the feminine, 
fragile look because they know it’s fashion-right with 
the current silhouette, which everybody has accepted 
now. More calls have been noticed for the true red shade 
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that’s lighter and youthful looking. Buyers are happy 

about such color promotions as Revlon’s “Orchids To 

You” and Elizabeth Arden’s “Crimson Lilac.” 
Elizabeth Luft 


Cincinnati 
Home Heat Wave 
Enters Market 


ITH but few exceptions, August was its tradi- 
tionally bad self for cosmetics sales in Cincinnati. 


Two heat waves and a day-long parade which jammed 
the city and choked off the stores were blamed by buyers; 
few had advertised or promoted extensively. Buyers in 
all stores plan September and October promotions to 
make up for August’s slowness. 

But there were some hits: newspaper advertisements for 
the Robert Curley comb-brush, conditioner and sham- 
poo resulted in sales from 400 to 800 daily on a special 
counter display. Ann Haviland’s Lily of the Valley went 
well when shown in the fountain in the cosmetics de- 
partment. “Shining Hour” nice” after 
it was newspaper advertised: and given away in sample 
form at two fashion showings. The Jacqueline Cochran 
products were also given in complete travel kits at the 
two showings. This will be used in the display fountain 
the first week of September (all these features at the H. 
and S. Pogue Co.). 

A sale (Pogue) of $3.50 nylon and lucite hair brushes 
at $1, advertised in a shopping newspaper, brought size- 
able sales. But a floor demonstration of Irma Coleman 
products was netting nothing (Rollman) and results of 
a Helena Rubinstein “Water Lily” advertisement were 
“just fair” (Rollman). Elizabeth Arden’s “Mille Fleur,’ 
reduced to half price, did well, though not promoted. 
Some colognes sold, but mostly name brands: Dana, Fa- 
berge, Schiaparelli (Shocking), Old Spice, and Coty 
(John Shillito Co.). Perfume sales are expected to lag 
until the holiday market begins; but perhaps in antici- 
pation, two new perfumes are establishing outlets here: 


Rigaud and Piguet. 


has a “very sale 


LEG LOTION SALES SLOW 


Leg lotion sales are very low and buyers expect to get 
left with it. Some plan sales; others plan to hold it till 
next year. 

Pink pigments in lipstick, rouges, and powders are 
still selling, with a strong preference shown for the deep 
rose and light red shades. A more blue hue will be pro- 
moted (Revlon, Dorothy Gray, and Elizabeth Arden, at 
John Shillito) in tie-in advertisements in October with 
the taupes, greys, and mauves of fall and winter fashions. 

Name permanents are still terrific sellers, with the 
young fry far outnumbering their olders in purchases. 
There are some shifts from the cheaper Toni to the more 
expensive Richard Hudnut. Name waves are so big here 
that one buyer’s adding a home heat wave to his stock. 

September promotions are many and buyers are opti- 
mistic. The formal introduction of Max Factor’s new 
“Pan-Stick” will be heralded with extensive splash ad- 
vertising (Alms & Doepke and Shillito in newspapers, 
and the Shillito Co. (claiming to have the only such ar- 
rangement in southern Ohio) y ill have a continuous, 
three-girl demonstration at a separate counter, which 
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will be “all dressed up” for the occasion. The Pan-Stick, 
predicts one buyer, will be as big as pancake ever was. 
Even without promotion, Pan-Stick is already going out 
at the rate of a gross a week (Shillito). 

Also due for big backing will be Revlon’s “Fashion 
Plate,” which will come in a $1 size (instead of the $1.75). 
This will be good in Cincinnati as the German thrift 
instinct is strong. The long lipstick will be reduced to $1 
and a trebling of sales is expected. Houbigant’s “Quel- 
ques Fleur” and Tussy will have half-price sales in late 
September and are expected to go well. 

One non-cosmetic sold on cosmetic counters (exclu- 
sively at Shillito) is Breatholator, a flat, lipstick-shaped 
object that, when inhaled from, eliminates all mouth 
red hot”. The store is buying it in five-gross lots, 
after playing it in two newspapers with Bing Crosby’s pic- 
ture (Crosby researchers make the product). 

Jean Mowat’s (THE AMERICAN PERFUMER, July) recent 
call for a scent which won't vanish into thin air (for air- 
traveling women) is already heard. Robert Piquet’s pack- 
aging his “Visa” in a bottle with a double screw-on top 
(the high price will hold sales low here). 

Cincinnati’s always a good market for low-priced hair 
rinses, tints, and dyes. For instance, a blind newspaper 
story, mentioning the qualities of a brush-on, wash off 
creamy tint for the hair (Hairmetique) brought a deluge 
of 300 calls and many letters for the name of the product 
and the store where it was sold (Rollman). Similar re- 
sponses are always forthcoming when stories are printed 
mentioning black-head removers, acne treatments, porine 
creams (to make pores smaller), and eyelash, eyebrow and 
anti-crow’s feet creams. 

Liquinet (the hair fixative in the plastic bottle) was a 
smash hit and is still selling. 

Cincinnati women are conservative in their make-up 
tastes, prefer low price items, are slow to adopt a new ar- 
ticle, but accept it at a neighbor’s recommendation 
sooner than an advertisement’s. Probably the majority 
still doesn’t wear powder foundation; a lipstick brush is 
still a conversational object in most circles. 

—Mary Linn White 
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Imported Perfumes 


Sell Well 


HREE Atlanta stores report that sales of imported 
perfumes are far outstripping domestic brands. Davi- 
son Paxon Co., however, says that domestic products out- 
sell imports. 
J. P. Allen's, an exclusive women’s apparel store, sells 
more of Evyan’s “White Shoulders,” than any other do- 
mestic brand. 
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Regenstein’s, another women’s store, says they do an 
excellent business in sales of Lucien LeLong, Schiapa- 
relli, Ciro and Dana—in the order named. 

While Rich's, one of the largest department stores in 
the country, names Dana first, and Faberge next in im- 
portance in their domestic line. 

These are the three stores that report the highest sales 
in imports. 

Davison-Paxon, sells more home-grown products, ac- 
cording to their buyer, Al Sherer, with White Shoulders 
leading, followed by Faberge and Dana. Although, when 
they receive a shipment of Chanel perfumes, they go out 
immediately.—Maynita Gerry 


Buffalo 


Soap Lifts Cosmetic 
Department Out of Red 


, Buffalo, cosmetics, perfumes and toiletries enjoyed 


a generally slow, sizzling Summer. Total sales fell far 


short of those rung up during the same period of 1947. 
It would be difficult to say how short, but the figure 
seemed to dawdle somewhere between 12 per cent and 
16 per cent. However, there were two interesting excep- 
tions. 

One store in the above category nevertheless indicated 
an increase over last Summer’s sale of cosmetic “‘treat- 
ment lines’’—accounted for by a concerted effort to ac- 
complish just that. They’re one block back from Main 
St. and consequently have to stage more downright pro- 
motions to lure traffic off from its mainstem route and 
into this side-street store. 


PROMOTION ON BATH SOAP 


The other exception concerns the only Buffalo store 
to show a marked increase in sales volume of cosmetics, 
perfumes and toiletries—exceeding by 13 per cent their 
volume for the Summer of 1947. It is the city’s high-fash- 
ion department store . . . and soap was responsible for 
close to three-quarters of that 13 per cent increase, a 
bang-up store promotion on bath soap! The remaining 
fourth of that 13 per cent was accomplished by a small 
ball point perfume dispenser being offered at $1.00, com- 
plete with the essence of an ultra perfume. They sold 
eleven gross! 

The excessive heat boost produced a deodorant boom 
that surpassed the volume of any previous year. There 
seems to be a trend to switch from cream deodorants to 
the liquid type. This started to make itself apparent 
about the first of August. Whether or not this switch will 
carry over into Fall and Winter remains to be seen. It is 
possible that the preference for liquid deodorants took 
hold just for the Summer because they may seem cooler 
and consequently more refreshing than the cream type. 

Realizing that the manufacturer’s best friend is the 
sales clerk behind the counter, a spot survey was made of 
their reactions to your presentations. And the one point 
that all agreed on was packaging. The extremely bizarre 
design and too bright colors are definitely OUT. 

Great emphasis was made on the importance of gear- 
ing your package to the occasion, a necessity that we 
wouldn't have thought needed to be mentioned if we 
hadn't heard a “shame-on-you” in our travels: One of 
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the really top cosmetic houses promoted one of its superb 
creams for Mother’s Day by simply changing its usual 
jar-top to gold, wrapped the jar in colorless cellophane, 
and tied the top puff with a tired piece of stringy ribbon! 
Do we need to tell you how few were sold, or can you 
guess? 


PREMIUM DOUBLE-UPS 


Manufacturers favoring premium double-ups had bet- 
ter take pause! There are split schools of thought on this 
procedure, but the majority of minds feel that these tac- 
tics do not justify themselves in the final analysis—either 
in actual total sales volume or in the future popularity 
of your product. 

Gear your presentations within credibility. Don’t give 
too much for the money! To launch a completely new 
product, premiums are sometimes used to good advan- 
tage. But to push an already established product or cos- 
metic duo (for instance, lipstick and nail polish), es- 
pecially at reduced prices and with a premium as extra 
‘“‘come-on’’—excites only a momentary buying flurry that 
finally subsides into just average or less than average 
sales. 

And why! Simply because you have: 1) made your 
product “suspect” with your “‘thinking’’ customers, caus- 
ing them to wonder if it was actually worth the higher 
price it commanded previously; 2) cheapened your prod- 
uct in the eyes of “snob” customers who no longer want 
a product that has lost its prestige; 3) left yourself on a 
plateau with a product which though now reduced in 
price still costs more than your remaining potential cus- 
tomers can afford to pay. 

The remedy? It’s simple! The right product . . . at 
the right time . . . at the right price . . . with the right 
kind of advertising and promotional tactics. “Right” 
never changes—it’s only the “angle” chasers who do. The 
short cut runs the risk of the long chance. Better to stick 
to “solid sendin’ ” and be supported with “solid” spend- 
ing!—Maggie Flemming 


Manufacturers would do well to survey the colleges to learn bow 


best to cater to this important buyer group. 
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Progress in Essential Oils and 


Perfumery Products 


The author presents a comprehensive review of the recent developments in research 


DR. PAUL Z. BEDOUKIAN* 


NUMBER of reports have appeared on essential oils 
A obtained from plants grown in various localities. A 
shrub, Satureia boliviana B., used in Peru as an insecti- 
cide against maggots in stored potatoes, yielded an es- 
sential oil which contained terpenes, 2.8 per cent al- 
dehydes, 7.93 per cent total alcohols, and traces of pule- 
gone, eugenol and carvacrol."® The essential oil obtained 
from Ridolfia segetum after being freed of acids, phenols 
and carbonyl compounds, was found to consist largely 
of d-alpha phellandrene and myristicin.”® The oil of 
Agathosma gnidioides S. contained 60 per cent myrcene, 
5 per cent di-2-pentenyl tetrasulfide, 25 per cent d-lina- 
lool isobutyrate, 5 per cent |-beta pinene, 4 per cent 1- 
limonene and dipentene, and probably very small quan- 
tities of isobutyric acid, linalool and methyl salicylate.” 
The essential oil of Brazilian trees Myrocarpus fasti- 
giatus and frondosus is found to consist of about 80 per 
cent d-nerolidol. Cyclic sesquiterpene alcohols were also 
found in this oil.*® The oil of olibanum was found to 
contain alpha and beta pinene and the hydrate of dl- 
carvone.’® A study has been made of the constituents of 
Sumatra benzoin (Styrax paralleloneurus).*° The follow 
ing compounds were found in the essential oil of Kakra 
Sringi: 25 per cent pinene, 27 per cent camphene, 4 to 
5 per cent dl-limonene, 10 per cent 1, 8-cineole, 20 per 
cent alpho terpineol, and 4 to 5 per cent aromandrene. 
In addition to these, the oil contained 15 per cent free 
caprylic acid and other unidentified constituents.*? 


REPORTS AND REVIEWS ON ESSENTIAL OILS 
Since the cultivation of essential oils in South America 
is constantly increasing, reports on many essential oil 
bearing plants grown in South America have appeared 
in the literature. An analysis of several plants grown in 
Argentina and neighboring countries was published re- 
* Compagnie Parento, Inc., New York, N.Y. 


This article is concluded in this issue of Tue AMERICAN PERFUMER. 
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in the field of essential oils, perfumes, and synthetics 


cently.*? The following were of particular interest: cedar 
oil from Cedrela fissilis, Peumus boldus which yields an 
oil containing cymene, eucalyptol and ascaridol; Lau- 
relia aromatica and Laurelia serrata, both rich in safrole. 
The oil of Bystropogon contains ]-menthone, pulegone 
and d-isomenthone. Oil obtained from Tagetes filifolia 
is reported to be rich in limonene and citral. Brazil now 
produces large quantities of many essential oils, includ- 
ing orange oil. Methods of production of this oil in Brazil 
have been described** and its properties discussed in a 
publication.** The production of sassafras oil in Brazil*® 
and a study of the properties of the oil have also been 
discussed.*® Lemongrass oil obtained from Cymbopogon 
citratus S. in Brazil is found to contain 72.3 per cent citral 
as determined by the neutral sulfite method.** A product 
used in Brazilian perfumes as a fixative is obtained from 
alligators. This product has a musk like odor and is said 
to have valuable fixative properties. One of its ingredi- 
ents, known as yacarol, is reported to be identical with 
d-citronellol.** Numerous species of Eucalyptus grow in 
Uruguay and a report has been made of the oil obtained 
from a large number of these species.*® Results of experi- 
mental trials with a view to growing lemongrass in Trini- 
dad indicate the advisability of growing this plant on a 
commercial scale. Oil obtained by steam distillation had 
an aldehyde content of over 80 per cent.®° A recent report 
gives up-to-date information on the production and out- 
look of Bois de Rose in Brazil.®! 

The continent of Asia has long been a most important 
source of essential oils. Experiments are being carried 
out in India in the cultivation of the linaloe tree (Bur- 
sera Delphiciana P.). When the leaves of this tree were 
steam distilled and the resultant oil subjected to exami- 
nation, it was found to contain over 67 per cent of esters 
as linalyl acetate.*? Orange oil obtained from the peels 
of oranges grown in India have been examined and their 
constants reported.®* Orange oil obtained from the peel 
of Citrus Aurantium Sinensis grown in Palestine has 
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yielded an oil somewhat similar in character to Rho- 
desian Orange Oil.** Production of Cinnamon bark oil 
in Seychelles was discussed in a recent publication and 
the analytical constants of the oil given.** The produc- 
tion of this oil in Seychelles was discontinued in 1939 
because it did not meet the requirements of British 
Pharmacopeia. Islip carried out experimental distilla- 
tions of the oil and found the main difference to be due 
to the deficiency of eugenol.® A similar study was made 
by the same author on cinnamon leaf oil which is pro- 
duced in considerable quantities.** This oil is noted for 
its high content of eugenol. The chemical microscopy 
of cinnamon and cassia oils was discussed at some length 
by Greene.®** It may be possible to distinguish between 
the two oils by noting their reaction with certain chemi- 
cals under the microscope with polarized light. 


STUDIES OF OTHER COUNTRIES 


Various studies of essential oils produced in different 
countries have been reported. Thus, the oil produced 
by distillation of the dried leaves of Eucalyptus globulus, 
Eucalyptus amygdalina and Eucalyptus rostrate were 
studied and their constants reported.*® The properties 
of Palestinian neroli and petitgrain were investigated 
by distilling the flowers, leaves and twigs of the tree.1°° 
The island of Cyprus is now producing a wide range of 
essential oils both from wild plants such as laurel, juni- 
per berry, pine needle sage, thyme, etc., and also from 
cultivated plants among which may be mentioned anise, 
bitter almonds, cumin, lemon, neroli, orange, petitgrain, 
etc. Some of these oils are claimed to be of the finest type 
and have been described at some length.?°' Commercial 
production of peppermint oil in Hungary has been re- 
ported and the constants of the oil given.’ 

A number of informative general reviews dealing with 
essential oils have appeared. Sievers discusses the pro- 
duction in the United States of wormwood, wormseed, 
tansy, dill and lemongrass oils from cultivated plants, 
and cedarleaf, cedarwood, sassafras, erigeron, penny- 
royal, wintergreen, sweet birch and witch-hazel oils from 
wild plants.’°* Essential oil producing plants of Aus- 
tralia’** and some new oil bearing plants are listed in 
publications.’°® A very interesting and extensive article 
reviews and summarizes modern practices in the large 
scale production of numerous floral concretes and ab- 
solutes.'°* Conditions necessary for obtaining higher 
yields of oils from lavender, origanum, thyme and mel- 
lisa were discussed in another publication.’ It is re- 
ported that in Uruguay Eucalyptus oil is extracted from 
a variety of species. Many of these have been listed and 
their main constituents enumerated.’°* The known con- 
stituents of oakmoss are reviewed in a recent article.’ 
Two interesting publications deal with the history of 
the cultivation of cloves and the properties and uses of 
clove oil.11% 1 


ANALYTICAL PROCEDURES 

A method for the determination of aldehydes depends 
on their reaction with aniline and measurement of the 
water produced by refluxing the reaction mixture with 
xylene. Since ketones react but very slowly with aniline, 
this method serves to differentiate between aldehydes 
and ketones. However, the procedure suffers from the 
disadvantage of requiring large, quantities of oil in order 
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to produce measurable amounts of water.'!? Cinnamal- 
dehyde and other essential oil ingredients may be de- 
termined colorimetrically with p-phenylenediamine ac- 
cording to a recent report.!!* Determination of carbonyl 
compounds by means of 2, 4-dinitrophenylhydrazine 
was described by Scholtens at the XIth Int. Congress of 
Pure and Applied Chemistry." Accurate and reliable 
results have been obtained by this method for the de- 
termination of carvone in caraway, dill and spearmint 
oils, fenchone in fennel oil, methyl nonyl ketone in oil 
of rue, and benzaldehyde in bitter almond oil. The 
method is apparently not applicable for the determina- 
tion of citral and citronellal in essential oils. 

A method for the determination of linalool has been 
described.'?> This is similar to that recommended by the 
Essential Oil Association of America. Safrole may be de- 
termined in essential oils containing linalool and methyl 
eugenol. This procedure is claimed to have an accuracy 
of 1.5 per cent and depends upon the formation of safrole 
mercurioxychloride.''® 

The Essential Oil Association of America has pub- 
lished specifications and standards on heliotropin, ter- 
pineol, terpinyl acetate, oil of lemongrass. Work on 
several others has been completed and will appear 
shortly. 


RESEARCH IN SYNTHETIC AROMATICS 

Reports on new methods of preparation of aromatic 
compounds are of general interest and may be looked 
upon as a measure of progress in the field. 

Aliphatic alcohols are reported to yield aldehydes by 
heating with Raney nickel catalyst.''*7 On treating a 
number of aliphatic and aromatic alcohols with benzo- 
quinone and aluminum phenolate the corresponding 
aldehydes have been obtained.''* A novel method of 
preparation of a new series of aldehydes is reported. This 
method depends upon the rearrangement of alpha al- 
koxy ethers into a-a-dimethyl aldehydes.'!* 


OR CH I 
| aes 13 
RCH.C.OH ——————a LC CHC 


| 


CH, CH 


It would be interesting to investigate the odors of the 
series of aldehydes with R possessing six to ten carbon 
atoms. Another report deals with a direct method of 
production of mixed acetals by heating vinyl ethers with 
alcohols in the presence of acidic catalysts of metallic 
chlorides.'*° 
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Two interesting aldehydes, namely 2-tridecenal and 2, 4- 
pentadecadienal have been synthesized.'*" 

A new reagent, lithium aluminum hydride, is found to 
reduce aldehydes, ketones, esters, acid chlorides and acid 
anhydrides to the corresponding alcohols.!*? 

A 14 per cent yield of benzaldehyde has been obtained 
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by the interaction of benzene and sodium cyanide and 
aluminum chloride in the presence of hydrogen chlo- 
ride.**8 

A Japanese patent'** describes the preparation of cin- 
namaldehyde by the interaction of benzaldehyde and 
acetaldehyde in the presence of calcium hydroxide. A 
Russian patent describes the preparation of phenylacetal- 
dehyde by the oxidation of phenylethyl alcohol.’** The 
unreacted alcohol is separated by forming the borate and 
then distilling off the aldehyde. 


NEW ALCOHOL 7 


A new alcohol may become a commercially important 
aromatic. Hydrogenation of cyclamen aldehyde under 
controlled conditions is reported to give the correspond- 
ing alcohol. The acetate of this alcohol (p-isopropyl al- 
pha-methyl hydrocinnamic alcohol) has also been pre- 
pared.**° Hydroge nation at higher temperatures and 
pressures gives the corresponding hydrocarbon and de- 
composition products.'*? A Russian patent'** describes 
the production of this alcohol by the interaction of p-iso- 
propyl-alpha-methyl cinnamaldehyde and ethyl alcohol 
in the presence of nickel catalyst at high pressures. The 
alcohol may then be oxidized to yield the aldehyde, cy- 
clamal. 

Two methods of synthesizing acetophenone by the 
use of the Friedel-Crafts method have been described. 
One reaction involves interaction of benzene and ketene 
in the presence of aluminum chloride. A yield of 21.6 
per cent acetophenone is reported but the yields may be 
increased by improving experimental conditions. A thor- 
ough study was made of the reaction conditions between 
benzene and acetyl chloride, acetic acid and acetic an- 
hydride in the presence of aluminum chloride to give 
acetophenone. Under certain experimental conditions 
vields as high as 90.5 per cent have been obtained.'*° 

A British patent describes the manufacture of thymol 
starting with m-cresol which is first sulfonated and then 
propylated with propyl alcohol to yield mainly thy- 
mol. 


COMPOUNDS WITH WOODY ODORS 


An extremely interesting series of new compounds 
have been reported which are claimed to possess the 
fragrance of sandalwood and vetiver oils.'*? These were 
developed in Germany and are found in the technical 
data collected by the U. S. Army Intelligence. Thus, 
1-camphanyl! cyclohexanol and the ketone of 2-hydroxy- 
3-methyl 4-( t-isopropyl) butane are reported to possess 
a true sandalwood odor. The saturated ketone C,H,, 
CMe,COMe has a fine, intense odor of vetiver oil. The 
syntheses of these and other compounds possessing 
woody odors are discussed and illustrated in this publica- 
tion. 

The Bouveault-Blanc sodium reduction of esters was 
subjected to a critical examination and new techniques 
have been devised.'** '*4 It is reported that in this reduc- 
tion process better yields are obtained by using sodium 
hydride instead of sodium metal.'** 

The synthesis of the seven monomethylindoles and 
eighteen of the twenty-one dimethyl indoles and their 
derivatives is described in a publication.'** A patent gives 
the preparation of indole by dehydrogenation of o-ethy! 
aniline.'*? Another patent describes the production of 
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beta alkyl indoles by the interaction of substituted in- 
doles with alkali alcoholates.'** Other patents give meth- 
ods for the preparation of 3-indolecarboxaldehyde’** and 
3-indolebutyric acid.** 


REVIEWS ON AROMATICS 


A class of compounds, namely, ketals, were reported 
some years ago and their preparation and uses in per- 
fumes described in the patent literature. An article by 
Moncrieff describes their syntheses and applications in 
perfumes.'*!; # The same author has discussed at some 
length methods of preparation and uses of various classes 
of aldehydes in perfumery products.'** An excellent re- 
view on heliotropin appeared recently.'** 

A historical survey of the ionones, their discovery and 
manufacture, is the subject of an article appearing in the 
recently published French perfumery journal, Industrie 
de la Parfumerie.'*® The oil of Cedrus atlantica contains 
atlantone which may be hydrogenated to the alcohol. 
The acetate of this alcohol is reported to have an odor 
similar to vetiveryl acetate.'*® 

Esters are recognized as being very useful to the per- 
fume industry. The various classes of esters of value to 
the industry, methods of their preparation and uses were 
reviewed by Moncrieff.'*? Cyclic esters, namely lactones, 
were also discussed in some detail by the same author.148 

Organic chemicals used in the perfume industry have 
been classified under type of odor, with appropriate re- 
marks on the use and odor quality of each synthetic.** 

The XIth International Congress of Pure and Applied 
Chemistry took place in London from July 17 to July 
24, 1947 and a number of papers were presented of gen- 
eral interest to the essential oil and perfumery indus- 
try.1°° Some of these were discussed elsewhere in this 
review. The following are also noteworthy: the synthesis 
of analogues of beta ionone by Jones and Richardson; 
the structure of certain acyclic isolates by Carroll; chemi- 
cal aspects of aging of essential oils, especially citrus oils, 
and the maturing of perfume mixtures, by Strausz; some 
analytical data of the Oils of Brazil by Simmons; the 
solubility test for citronella oil by Bennett; the analytical 
constants and composition of Fenugreek oil by Shahat; 
sur le mechanisme de la synthese des cetones aromatiques 
selon Friedel-Crafts, by Mentzer and Dat Xuong; con- 
stellation of many-membered rings by Prelog. 

An article deals with the value of catalytic hydrogena- 
tion to the perfumery industry.'*' It should be recalled 
that the fiftieth anniversary of the discovery of catalytic 
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hydrogenation by Sabatier and Senderens was celebrated 
last year. 


RESEARCH ON VANILLIN 

Pearl, of the Institute of Paper Chemistry, Appleton, 
Wisconsin, reports the results of considerable research on 
vanillin with a view to its increased industrial applica- 
tion. Conditions for the production of vanillic acid have 
been investigated.’®? It will be recalled that esters of 
vanillic acid have been reported to be powerful non-toxic 
preservatives.!®* The production of vanillic acid from 
vanillin using silver oxide in presence of excess alkali has 
been patented.’** Another study reports on the Can- 
nizzaro reaction of vanillin.’®* The preparation of vanil- 
lyl alcohol by means of a crossed Cannizzaro reaction 
with excess formaldehyde is reported in another pat- 
ent.'°° An excellent review article by the above author 
covering the development of various methods of manu- 
facture of vanillin was published.'*" 

\ microchemical method of investigation of vanillin 
and the possible presence of adulterants are discussed in 
a publication.'®* The formation of vanillin in the vanilla 
bean and the study of glucosides of vanillin found in the 
bean have been investigated.'*® 

The British Intelligence Objectives Sub-Committee 
Mannheim-Waldhof in the 
manufacture of vanillin, coumarin and anisaldehyde.'*° 
Vanillin was prepared from guaiacol which in turn was 
synthesized by the diazotization of o-anisidine with so- 
dium nitrite in the usual manner, followed by decompo- 
sition with copper sulfate. Guaiacol was reacted with 
nitrobenzenesulfonic acid in dilute hydrochloric acid 
solution, and 30 per cent formaldehyde added at —2 deg. 
C. along with thin aluminum foil. The reaction is some- 
what obscure, but it is assumed that vanillin is formed 


describes methods used at 


as a loosely bound compound with sulfanilic acid. The 
mixture is brought to a pH of 7 by the addition of alkali, 
the vanillin extracted with benzene and then purified. 
A yield of 66 kg. of vanillin from 100 kg. of 0-anisidine is 
reported. The method possesses no apparent advantages 
over the sulfite liquor process. 

Coumarin is made from o-cresol which is converted to 
the carbonate by reacting it with phosgene. It is then 
chlorinated to the dichloro compound which in turn is 
reacted with potassium carbonate at high temperatures 
to give coumarin. The yield is reported to be 73 per cent 
based on the weight of o-cresol. 

Anisaldehyde is manufactured by the oxidation of 
p-cresyl methyl ether by means of manganese sulfate, 
potassium permanganate and sulfuric acid. The reaction 
is carried out at 20-40 deg. C. Pure anisaldehyde obtained 
by the process amounts to 41 per cent based on the weight 
of o-cresol. 


RESEARCH IN THE FIELD OF TERPENES 

From a study of the rotatory dispersion of citronellol, 
citronellal and citronellic acid, Naves concludes that 
nature offers only beta citronellol (rhodinol).‘** Identi- 
fication of citronellol through its allophanate and a 
method of estimating citronellol in the presence of 
geraniol and nerol by means of hydrogenation in ethyl] 
acetate with platinum oxide catalyst are the subjects of 
two articles by the same author.'®? This method of 
hydrogenation is reported to convert geraniol or nerol 
to the hydrocarbon dimethyloctane, whereas citronellol 
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is hydrogenated to dihydrocitronellol and may be esti- 
mated as such. An investigation was made of the decom- 
position products of linalool which was passed over a 
copper catalyst at 300 deg.'** 

Camphene, borneol and isobornyl acetate were reacted 
on by a number of chemicals such as sulfuric acid, 
phthalic anhydride, phosphorus pentoxide, hydrochloric 
acid, alumina, etc., and the reaction products identi- 
fied.‘** Oxidation reactions of camphor have also been 
studied.'°> The oxidation of camphor with lead acetate 
is reported to give camphenilane carboxaldehyde, cam- 
phene, camphene glycol and camphene monoacetate.'® 

Considerable work has been done in the field of azu- 
lenes. Plattner and co-workers have been active in this 
field and their latest report deals with the synthesis of 
6-methylazulene, 2-phenylazulene and a simple method 
of azulene synthesis from cycloheptanone.'®’ Another 
article describes the synthesis of 2-isopropylazulene.'° 
Heating azulene to high temperatures gave naphthalene 
as its dehydration product.’®® Other workers have re- 
ported the synthesis of 6-methylazulene,'”® the synthesis 
of a guaiazulene from m-cymene"! and the production 
of an azulacrylic acid from lactaroviolin.'*? The epoxides 
of ionones have been prepared by the action of peracids 
or peroxides on ionone.'** 14 


STUDIES ON MENTHOL 


Because of the relatively high price of menthol and its 
commercial importance, efforts are being made to de- 
velop a cheap synthetic method of manufacture. In a 
recent publication it is reported that catalytic reduction 
of thymol at 200 deg. C. and 800 to 1400 Ibs. per sq. in. 
pressure, gives 81 per cent trans-menthol and 60-70 per 


cent dl-menthol.!**> dl-Menthol, which has odor and 
flavor properties similar to those of natural 1-menthol, 
may then be purified through its phthalate. A recent 
patent describes the production of a mixture of menthol 
and thymol by high pressure hydrogenation of ethyl 3- 
hydroxycuminate with copper chromite catalyst..7° A 
Russian patent deals with the preparation of menthol 
from mint oils.'** Purification of menthol is affected by 
formation of the high boiling borate which is crystallized 
and then decomposed by steam distillation. 

A comprehensive review of industrial methods of pro- 
duction of menthol from various sources has been pub- 
lished.1** These include the preparation of optically 
active menthols from pulegone, piperitone and citron- 
ellal, and the production of inactive menthols from thy- 
mol and terpineol. Another publication reviews the 
preparation of menthol from peppermint oil in Brazil.*7° 

An extensive review of the configuration of menthol is 
given in a Spanish publication.'*® dl-Menthyl oxalate is 
shown to exhibit polymorphism. The two forms may be 
separated by fractional crystallization and exhibited 
similar properties.1*! 


INDUSTRIAL APPLICATIONS OF TERPENES 

Active research is being carried on with a view to find- 
ing industrial uses of terpenes other than perfumery. The 
most important raw material for this purpose is turpen- 
tine oil and much attention is consequently directed to 
the study of the reactions of pinene. A patent'*? describes 
the isomerization of terpenes such as pinene and limo- 
nene to substituted benzene and alkyl cyclohexane deriv- 
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atives. The thermal isomerization of pinene to allooci- 
mene and pyrenones by passing it through a tube heated 
to 350-400 deg. C. has been studied.'** Ipatieff and co- 
workers are continuing their studies in this field.‘5* In 
most cases, isomerization results in a number of products 
and it takes much careful work to separate and identify 
them. Conversion of limonene into p-cymene is brought 
about by heating it with water in the presence of small 
amounts of magnesium chloride.'** 

On heating camphene with activated clay a wide 
variety of terpene compounds and diterpenes have been 
obtained.'** Treatment of pinene in a similar mannet 
gives a mixture of camphene and fenchenes, along with 
other terpenes.'*® Destructive hydrogenation of bicyclic 
dihydroterpenes gives a range of monocyclic products." 

\side from the isomerization of naturally occurring 
terpenes to obtain more desirable compounds, a number 
of patents desc ribe the manufacture of new types of prod- 
ucts by the interaction of terpenes with other chemicals. 
Thus, by condensing acyclic terpene compounds con 
taining three double bonds with croton-aldehyde o1 
maleic anhydride and converting the condensation prod 
uct to various esters, a number of products are obtained 
which are claimed to be useful as laminating agents o1 
coating compounds.'*' Conditions for quick hydroxyla 
tion of terpenes are described in another patent.'** °° 

Iwo other patents give the preparation of types of 
compounds which have hitherto been far removed from 
the field of terpenes. In one case, terpenes are made to 
react with nitro alcohols yielding ethers. ‘Thus p-nitro 
benzyl alcohol is made to react with camphene giving 
p-nitrobenzyl isobornyl ether which is claimed to be use 
ful as an insecticide.*** In the other patent, monocyclic 
or bicyclic terpenes are heated with sulfur to form sulfu 
containing complexes. These are hydrogenated to give 
mercaptans and then converted to copper mercaptides. 
Thus, the copper mercaptide of dipentene containing 


two sulfur atoms is claimed to be a stabilizer for lubri 


cating oils. 


BOOKS RECENTLY PUBLISHED 
Several books on perfumery have been published dun 
ing the past year. One of these, “Natural Perfume Ma 


terials” is a translation of a French book by Naves and 


Mazuyer. The translation has been ably done by Edward 
Sagarin:'*° “La Technique Moderne et les Formules de 
la Parfumerie” by Fouquet'® and “Parfums et Parfu 
meurs” by Blaizot were published in Paris in 1946. 


75 L. Z. Concha, Rev. facultad farm. bioquim., Univ. nacl. mayor San 
Marcos ( Lima, Peru) 6, No. 27/28, 100-27 (1945) 

76 J. Gattefosse and G. Igolen, Bull. soc. chim. 361 (1946) 

7 J. Smith and D. Roux, Trans. Roy. Soc. S. Africa 31, 333-45 (1946) 

78 Y. R. Naves, Helv. Chim. Acta 30, 275-86 (1947) 

79 M. Bachstez and G. Cavallini, Farmaco sci. e tec. 1, 254-5 (1946) 

80 L. van Itallie and A. Harmsa, Pharm. Weekblad 81, 123 (1946) 

81 K. and U. Shankar, J. Sci. & Ind. Research (India) 5B, 60-5 (1947) 

82 G. Fester (Ciencia e invest. (Buenos Aires) 3, 237-40 (1947) 

88 E. de Oliveira, Rev. quim. farm. Rio de Janeiro 12, No. 5, 9-40, No. 6, 
17-49 (1947) 

84 F, J. Maffei, Anais assoc. quim. Brasil 5, 61-4 (1946) 

85 P. Aranjio, Bol. divulgacao inst. oleos, No. 3, 31 (1945) 

86 R. D. Machado, Bol. divulgacao inst. oleos, No. 3, 21-30 (1945) 

87 R. Nico, Rev. Fac. Ciencias Quim. 19, 15 (1946) 

88 L. Favre, Ind. Parfumerie 2, 226 (1947) 

89 A. B. Giuria, Rev. asoc. ingeneiros agron.@8, No. 75, 42 (1946) 

99 D. J. Cosgrove and H. Islip, Bull. Imperial Institute 44, 290 (1946) 

91 Drug and Cosmetic Industry 61, 177 (1947) 

92 M. N. Subba Rao and M. Nagesa Rao, Perfumery Essent. Oil Rec. 37, 
312 (1946) 

93 G. M. Nigam and S, Dutt, Indian Soap J. 11, 245 (1946) 

94 J. J. Nichols, Perfumery Essent. Oil Rec. 38, 240 (1947) 

95 L. W. Greene, Drug & Cosmetic Ind. 60, 480 (1947) 
96 D. J. Cosgrove and H. Islip, Bull. Imperial Inst. 44, 188 (1946) 
97 D. J. Cosgrove and H. Islip, Bull. Imperial Inst. 44, 287 (1946) 
98 L. W. Greene, Am. J. Pharm. 119-59 (1947) 


& Essential Oil Review 


- M. Okay and A. Gurgen, Ankara Yuksek Zir. Enstitusu 
(1945) 

100 S. Sabetay and A. Halasz, Ind. parfum. 2, 200 (1947) 

101 N. Lanitis, Perfumery Essent. Oil Rec. 38, 89 (1947) 

102 P. Rom, Kiserletugye Kozlemenyek 45, 81 (1942) 

103 A. Sievers, Econ. Botany 1, 148 (1947) 

104 A. Penfold and F. Morrison, Perfumery Essent. Oil Rec. 37, 

105 E. Hardy, Perfumery Essent. Oil Rec. 37, 170 (1946) 

106 L. Girard, Ind. parfum. 2, 183, 217, 257 (1947) 

107 R. Salgues, Ind. parfum. 2, 189 (1947) 

108 A. B. Giuria, Rev. asoc. ingeneiros agrdn. 18, No. 75, 42 (1946) 

109 J. Adrian, Afinidad 23,516 (1946) 

110 G. E. Smith, Perfumery Essent. Oil Rec. 37, 143 (1946) 

111 ““W.S.,” Australasian J. Pharmacy 27, 998 (1946) 

112 P, Langlais and co-workers, Ind. parfum. 2, 251 (1947) 

113 H. Wachsmuth and R. Lenaers, J. Pharm. Belg. (N.S.) 1, 65 (1946) 

114 C. Scholtens, Perfumery Essent. Oil Rec. 38, 235 (1947) 11th Interna- 
tional Congress Pure & Applied Chemistry 

115 Perfumery Essent. Oil Rec. 38, 288 (1947) 

116 Y, Fujita and T. Yamashita, J. Chem. Soc. Japan 63, 410 (1942) 

117 J. Dubois, Compt. rend. 224, 1234 (1947) 

18 M. Yamashita and T. Matsumura, J. Chem. Soc. Japan 64, 506 (1943 

119 I. Elphimoff, Compt. rend. 224, 399 (1947) 

120 M. Shostakovskii and N. Gershtein, J. Gen. Chem. (U.S.S.R.) 16, 937 
(1946) 

121 M. Stoll, Helv. Chim. Acta 30, 991-1000 (1947) 

122 R. Nystrom and W. Brown, J. Am. Chem. Soc. 69, 1197 (1947) 

23 W. J. King and P. Izzo, J. Am. Chem. Soc. 69, 1220 (1947) 

124 Ogawa Chemical Industries Co. Japan 163,097, Mar. 23, 1944 

125 O. M. Khol’mer and L. Malkina, U.S.S.R. 66,828, Aug. 31, 1946 

126 Y. R. Naves, Comp. rend. 224, 1830 (1947) 

127 R. Reynaud, Comp. rend. 225, 190 (1947) 

128 V. Eliseeva and A. Bag, U.S.S.R. 66,301, May 31, 1946 

129 B. Dashkevich, J. Gen. Chem. (U.S.S.R.) 16, 739 (1946) 

130 E. Salmi and E. Vaihkonen, Suomen Kemistilehti 19B, 132 (1946 

131 Howards & Sons Ltd., W. Huggett and G. Duffin, Brit. 571,137, Aug 
, 1945 

132 J. R. Byers, Jr., Am. Perfumer 49, 483 (1947) 

133 L. Palfray and P. Anglaret, Compt. rend. 224, 404 (1947) 

184 V. L. Hansley, Ind. & Eng. Chemistry, 39, 55 (1947) 
135 G. Darzens, Compt. rend. 224, 570 (1947) 
136 L. Marion and C. Oldfield, Can. J. Research 25B, 1-13 (1947) 

187 W. Gresham and W. Bruner (to E. I. 
J}. S. 2,409,676, Oct. 22, 1946 

138 R. Robinson and co-workers (to Stafford Allen and Sons Ltd.) U. §S 
2,407,452. Sept. 10, 1946 

139 E. Britton, J. Livak and J. Vander Weele (Dow Chemical Co.) U. S 
2,414,715, Jan. 21, 1947 

140 F. Stepanov, U.S.S.R. 66,681, July 31, 1946 

141 R. W. Moncrieff, Soap, Perfumery, Cosmetics 20, 59 (1947) 

142 R. W. Moncrieff, J. Am. Oil Chemists’ Soc. 24, 259 (1947) 

143 R. W. Moncrieff, Am. Perfumer 50, 246 (1947) 

144 The Givaudanian, June, 1947, New York, N.Y. 

145 A. Demeilliers, Ind. parfum. 1, 104, 142 (1946) 

146 J. Vandoni and P. Gavinelli, Riv. ital. essenze, profumi, piante offic 
olii vetali, saponi 29, 120 (1947) 

47 R. W. Moncrieff, Soap, Perfumery, Cosmetics 20. 654, 762 (1947) 

148 R. W. Moncrieff, Am. Perfumer 49, 42, 148 (1947) 

149 H. Goldschmidt, Drug Cosmetic Ind. 60, 336, 429 (1947) 

150 Perfumery Essent. Oil Rec. 38 (1947) 

151 Y. R. Naves, Soap, Perfumery, Cosmetics 20, 760 (1947) 

152 1. A. Pearl, J. Am. Chem. Soc. 68, 2180 (1946) 
1 I. A. Pearl (to Cola G. Parker) U. S. 2,414,119, Jan. 14, 1947 
I. A. Pearl {to Sulphite Products Corp.) U. S. 2,419,158, Apr. 15, 1947 
I. A. Pearl, J. Org. Chem. 12, 79 (1947) 
I. A. 
I 


du Pont de Nemours & Co. 


15 Pearl (to Cola G. Parker) U. S. 2.414,120, Jan. 14, 1947 
A. Pearl, Am. Perfumer 50, 5, 403 (1947) 
158 R. Opfer-Schaum and M. Piristi, Z. Lebensm.-Untersuch. u. Forsch. 87, 
1944) 
19 A. Goris, Ind. parfum. 2, No. 1, 4-12 (1947) 
60 Perfumery Essent. Oil Rec. January, 1947 
61 Y. R. Naves, Perfumery Essent. Oil Rec. 37, 120 (1946) 
2 Y. R. Naves, Helv. Chim. Acta 29, 1447 (1946) 
Y. Ogata, J. Chem. Soc. Japan 63, 416 (1942) 
164 S, Yamada, Bull. Chem. Soc. Japan 16, 336 (1941) 
65 T. Vene, Bull. soc. sci. Bretagne 19, 14-21 (1943-44) (Pub. 1946) 
Kumagae, J. Chem. Soc. Japan 65. 337 (1944) 
. A. Plattner and A. Studer, Helv. Chim. Acta 29, 1432 (1946) 
. A. Plattner and co-workers, Helv. Chim. Acta 30, 689 (1947) 
:. Heilbronner and co-workers, Experientia 3. 70. (1947) 
Sorm and J. Fajkos, Collection Czech. Chem. Commun. 12, 81 


. Hippchen, Z. Naturforsch. 1, 325 (1946) 
. Willstaedt, Svensk. Kem. Tid. 58. 243 (1946) 
73 Y. R. Naves and co-workers, Helv. Chim. Acta 30, 880, (1947) 
174 P. Karrer and H. Sturzinger, Helv. Chim. Acta 29, 1829 (1946) 
175 W. R. Brode and R. W. Dolah, Ind. Eng. Chem. 39, 1157 (1947) 
176 F. Signaigo and C. Sly (to E. I. du Pont de Nemours & Co.) U. § 
2,419,093, Apr. 15, 1947 
177 Makarov-Zemlyanskii, U.S.S.R. 65,823 (1946) 
178 Y. R. Naves, Manuf. Chem. & Manuf. Perf. 17. 55 
179 O. Guernelli. Quimica (Rio de Janeiro) 1, 190 (1945 
180 J. P. Vila, Mem. acad. cienc. artes (Barcelona) 28, 
181 Y. R. Naves and U. Korpi, Helv. Chim. Acta 30, 1219 ( 
182 H. Pines and V. Ipatieff (to Universal Oil Products Co.) 
690, April 29, 1947 
188 V. M. Nikitin, J. Gen. Chem. (U.S.S.R.) 16, 1041 (1946) 
184 V. N. Ipatieff and co-workers, J. Org. Chem. 12, 34 (1947) 
185 V. N. Ipatieff and H. Pines (to Universal Oil Products Co.) 


2,420,749, May 20, 1947 
Gulyaeva, J. Gen. Chem. (U.S.S.R.) 16, 251 


186 G. Rudakov and L. 
(1946) ; 

189 G. Rudakov, 1. Gen. Chem. (U.S.S.R.) 16, 261-76 (1946) 

199 V. N. Ipatieff, H. Pines and M. Savoy, J. Am. Chem. Soc. 69, 1948 
(1947) 

191 A. L. Rummelsburg (to Hercules Powder Co.) U. S. 2,407,937, Sept 
17, 1946 

192 D. A. Lister (to Hercules Powder Co.) U. S. 2,413,720, Jan. 7, 1947 

193 D. A. Lister (to Hercules Powder Co.) U. S. 2,413,719, Jan. 7, 1947 

194 R. F. B. Cox (to Hercules Powder Co.) U. S. 2,417,455, Mar. 18. 1947 

195 A. L. Fox (to E. I. du Pont de Nemours & Co.) U. S. 2,407,265 and 
U. S. 2.407,266, Sept. 10, 1946 

196 Y. R. Naves and G. Mazuyer, Natural Perfume Materials, Translated by 
Edward Sagarin. New York: Reinhold Pub. Corp. 1947. 338 pp. 

197 Fouquet, B. La technique moderne et les formules de la parfumerie. 
Paris: O. Beranger, 1946. 514 pp. Fr. 378. 

198 Blaizot, Pierre, Parfums et parfumeurs. Paris: Editions a l’Etoile. 1946. 
135 pp. 


217 


September, 1948 





Perfumery Notes 


Given 


AUUUUUEELEAAAGDEEEEOEEAEOREEEEAOUTOEEEEAAAATEUERENUTEEREEEEETTUEREEU ATT OCEERUU TERRE REET OUEEE ATCT EE EEUU ee 


Notes on Aurantiol and related condensa- 
tion products of anthranilates with alde- 


F. V. WELLS, F. C. S. hydes of ketones 


CUTUUUEUUENEAAAUUOEEREEUAUUEORDEREUUUUERERAUAUTTCEEUAUTUDEREEEEUELTUEEEAUUOUEEEEE TEED UEEUEOUECEUEEEET CTE TCEEUE TCU EEEE LOTT EEE 


ERY little information seems to have appeared in 
V the perfumery literature on the subject of the so 
called Schiff Bases. Indeed, I find no mention of them in 
the standard reference works, apart from a three-line 
summary in Volume I (5th Edition) of ‘Perfumes, Cos- 
metics and Soaps.” Yet, whatever their merits, there is 
no doubt that at least one of the members of this group 
is widely employed in perfumery manufacture. I refer, 
of course, to Aurantiol which—under a variety of propri- 
etary names—finds quite extensive application in orange 
blossom, neroli, sweet pea, acacia, tuberose, honeysuckle, 
Cologne and numerous other floral and fantasy com- 
pounds. 


STRUCTURE OF AURANTIOL 


Unlike the uniformly malodorous carbylamines or iso 
cyanides, in which the carbon functions as a divalent ele 
ment, one notes in the structure of Aurantiol and other 
similar condensation products the carbon functioning 
at its normal valency, with the characteristic double bond 
between the carbon and nitrogen atoms. This structure 
is common to all these products of anthranilates and 
aldehydes, the two atoms of hydrogen of the amino group 
of the former combining with the atom of oxygen of the 
latter to split off water and form the corresponding con- 
densation product or so-called Schiff base: 


: : RS RC 
R-N— H+ 0 = 6. —>R-N= Cy +59 
° ; a H 


anthranilate aldehyde Schiff base water 
or, in the specific case of Aurantiol, which is the conden- 
sation product of methyl anthranilate and hydroxycit- 


ronellal: 
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by Schiff Bases 


CH 4+ O:CHe CH .CHeCH «CH aa 
Ghee 6 a e 2 e 2° 2° \ ~— 


Ch, OH 


methyl anthranilate hydroxycitronellal 


CH 
3 
CO0+C_H, «NiCH.CH CH.CHy «CH .CH.CH 0 
aN 2 ny <u? Me 
GH, OH 


Aurantiol 


The same type of reaction takes place, using certain 
ketones in place of aldehydes, inasmuch as both of these 
classes of compounds contain the necessary carbony! 
group, > C= O. 


PREPARATION 


The mechanism of the mildly exothermic combining 
reaction is quite simple, the anthranilate and aldehyde 
combining in molecular proportions, e.g. 151 grams of 
methyl anthranilate to 172 grams of hydroxycitronellal. 
A simple laboratory procedure consists of introducing 
these materials into a flask and gently heating on a water- 
bath to a temperature not exceeding 65 deg. C. The batch 
is left thus for 2 to 3 hours, with occasional stirring, after 
which it is agitated with dried sodium sulphate or per- 
fectly dry silica gel, and left overnight at room tempera- 
ture. In the morning it is decanted, shaken up with strong 
alcohol, and kept for use as a concentrated alcoholic 
solution. 

A rather more involved procedure calls for the use of 
a round-bottomed flask, heated on a water-bath, and 
connected with a reflux condenser, receiving flask and 
vacuum pump. The materials are stirred in the open 
flask, without vacuum, and left to react for 2 to 3 hours 
at a temperature not exceeding 65 deg. C. The same tem- 
perature is then maintained for a further period of simi- 
lar duration, under a vacuum of about 12 mm., or the 
process may be interrupted when it is noted that no more 
water passes over into the end container. Dried silical gel 
or desiccated sodium sulphate is then stirred into the 
contents of the disconnected flask, which are left for a 
further few hours amd subsequently decanted. Partial 
decolorisation may, if desired, be effected with the aid of 
activated carbon. 

For the sake of convenience, the approximate and com- 
bining (molecular) weights of some of the more interest: 
ing constituents of this group are given herewith: 
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Anisic Aldehyde 

Citral 

Vanillin 

Phenylacetaldehyde 

Methyl naphthyl 
ketone 


136 
152 
152 


120 


Methyl Anthranilate 151 
Ethyl Anthranilate 165 
Hydroxycitronellal 172 
Cinnamic aldehyde 132 
Amyl cinnamic alde- 

hyde 202 170 
no significant proportions of 
case should be the desired 


These figures allow for 
impurities, which in any 
minima. 


COLOR AND ODOR 


All these condensation products are distinguished by 
a more or less intense yellowish coloration, which varies 
from the greenish yellow of Aurantiol and the pale-to- 
medium yellow of the aubepine/methyl anthranilate 
product to the definite browns of the corresponding 
citral and cinnamic aldehyde products. 

Freshly prepared batches are usually comparatively 
light in color. They exhibit a definite tendency to darken 
on storage. 

The characteristic staining property makes them un 
suitable for generous use in face cream and other cos 
metic perfumes. In addition, they are held to be some 
what irritating, as a class, to the skin. It is obvious, there 
fore, that they should be used in cosmetic and toilet soap 
perfumes in carefully controlled amounts only. 

So far as odor is concerned, these condensation prod 
ucts appear on the whole to be pleasantly aromatic, if 
frequently undistinguished. The equal balance on either 
side of the double bond would seem to be responsible fon 
this general character of pleasing but unexciting medi 
ocrity. If, for example, we style the methy! anthranilate 
M and the aldehyde or ketone A, then the odor of prod 
uct MA, if the molecular proportions are adhered to, is 
usually (though not always) remarkably like what one 


would expect, namely a simple combination of the sepa- 
rate odors of M and A. Similarly, if the balance is dis 
turbed and one of the two constituents is in excess, then 


the odor of this latter prevails and becomes quite ap- 
parent in the finished product. 

Yet undoubtedly 
molecule size, and the elimination of water, do have some 


the chemical combination, large 


effect on the resultant odor—an effect that appears to be 
more noticeable in certain members of the series, such 
as Aurantiol and the methyl anthranilate compounds 
with cuminic and cinnamic aldehydes etc. A somewhat 
offensive, heavy muskiness is also to be observed in some 
other members of the group. 

After having had a dozen or so of these condensation 
products prepared from the methyl ester, | have come to 
the conclusion that they do not appear, from the per- 
fumer’s point of view, to be particularly interesting. 
There are, nevertheless, certain exceptions to this rule: 
Aurantiol is one—and a few others, that seem to me to 
have useful possibilities, have been marked with asterisks 
in the appended table. All these products are viscous 
liquids of pronounced, persistant odor and light yellow 
to dark brown coloration. My samples were prepared as 
sodium sulphate dried, approximately 30 per cent solu- 
tions in ethyl alcohol. 

So far as the commercial utilization of these conden- 
sation products is concerned, much depends on com- 
parative cost and comparison with the original, or al- 
ternative, raw materials. 
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As Y. R. Naves and the late Gabriel Mazuyer point out, 
in their “Natural Perfume Materials,” methyl anthrani- 
late is one of those important aromatic bodies of wide- 
spread occurrence in all kinds of floral concretes and 
essential oils (e.g. neroli, ylang, jasmin, wallflower, gar- 
denia, tuberose, jonquil, syringa, mandarin and petit- 
grain.) Anthranilic acid itself is odorless, yet the neroli 
osmophore remains characteristic throughout the range 
of commercially available esters: 


Methyl! Anthranilate 
Ethyl Anthranilate 
Isobutyl Anthranilate 
Phenylethyl Anthranilate 
Linalyl Anthranilate 
Terpiny! Anthranilate 


Persistent orangeflower 
Similar but sweeter, softer 
Fruity orangeflower 
Vinous honey orange 
Like the methyl ester 

Lily orangeflower 


The methyl ester of methyl anthranilic acid is also 
characterised by a somewhat vinous orangeflower odor. 


Some Schiff Bases and their Odors 


Product Color Odor Comments 


Methyl! anthranilate with Greenish- 
* 1. Hydroxycitronellal 


Orange Known as Aurantiol ete. Used 
Blossom ; full, jin 


flowery and 


yellow orange blossom, Cologne, 

lilac, sweet pea, acacia, honey- 

lasting suckle and many other per- 
“ac.. ae fumes 

Anisic Aldehyde Known also as Acaciol. Useful 

in May blossom, acacia, cassie, 

heliotrope, mimosa, apple blos- 


som and related types 


Acacia 
Hawthorn 


Benzaldehyde Orange 


Yellow 


Nitrobenzene Crude and undistinguished 


Phenylacetaldehyde Yellow Bromstyrol Crude and undistinguished 


Hyacinth 
5. Cuminic Aldehyde | Yellow In sparing proportions might be 
useful in tweed, heather, chy- 
pre, sweet pea, marcissus, so- 
phisticated Colognes, etc. 


Cumin/ Celery 


Cinnamic 


Aldehyde 


Dark Brown Cinnamon Useful in origan, spicy and 
ambered types, Russian Leather ; 
also in traces in narcissus, hya- 


cinth, Easter lily, ete. 


Cypress 


Amyl Cinnamic 
Aldehyde 


Broom 
Marigold 


Smooth, sweet complex—might 
prove interesting in mimosa, 
honeysuckle, heather, chrysan- 
themum and certain modern 
fancy types 

8. Salicyl Aldehyde Pungently 
Medicinal 


Orange Crude and uninteresting 


Citral Dark Brown | Fruity Citrus 


Lacks fineness and discolors, 
but might prove useful in 
Christmas bouquets, ete. 

Vanilla Possesses 
Tincture 


- Vanillin Deep 


Orange 


fullness and ‘“‘lift’’ 
that might prove interesting in 
face powder perfumes 


. lenene, 100 per Orange Strawberry 
cent Violet 


Useful in cassie compounds also 
violet, mimosa, ete. 
2. Musk Ketone Yellow 


Sweet, Musky Rather nondescript and unin- 


teresting 


. Methyl Naphthyl 
Ketone 


Yellow Sweet, suggest-| Suitable for use in the same ap- 
ing Orange plications as the parent mate- 
Blossom rials 

Acetophenone Like laurel leaf oil, could be 
used in traces to give interest- 
ing effects in certain modern 
perfumes 


Freshly Cut 
Privet 


5. Methyl Aceto- 
phenone 


Yellow Methyl 


Benzoate 


Of no special interest 


. Ethyl! Anthranilate-| Pale Yellow 
with Hydroxy- 
citronellal 


Very sweet and flowery. Might 
prove interesting in lilac, Phila- 
delphus, lilv, gardenia, mag- 
nolia and other floral types 


Syringa 
Choisya 


17. Linalyl Anthranilate| Pale Yellow 
with Hydroxy- 
citronellal 


Lily/Lavender |Delicately floral, but probably 
of no special interest 


* Discussed in text 
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“neroli theme with varia- 
that runs through the few anthranilic esters com- 
monly known to perfumers, is it too much to suggest 
that the group might be well worth enlarging for its own 
sake, as well as for the possibility of condensing the re- 
sulting esters with the wide alkyl and aryl 
aldehydes available? 

The appended table shows only a handful of these 
anthranilic Schiff bases, most of them being condensates 
of the methyl ester with aldehydes. By way of extension 
the condensation products of the ethyl and lin: ilyl esters 
with hydroxycitronellal are also included. 
ing page.) 

These so-called Schiff bases are of course only typical 


In view of this interesting 
tions” 


variety of 


(See preced- 


examples of the reactivity of carbonyl compounds 
Thus Messrs. Naef & Co. (Fir- 
menich & Co.) of Geneva have shown (British patent 
394,197) that condensation products of the methyl de- 
rivatives of cyclo-heptene-aldehydes or cyclo-octene-alde- 
hydes with acetone or acetaldehyde or their homologues, 
formed by elimination of water, in most cases have very 
pleasant odors, particularly when the methyl groups are 
not directly adjacent to the aldehyde group. These are 
formed by aldol condensation—converting the intermedi- 
ate addition products into condensation products by 
heating and splitting off water with a dehydrating agent 
such as potassium bisulphate or B-naphthalene sulphon- 
ic acid, or by vaporising and passing over a dehydration 
catalyst. Also of interest are such patents as B.P. 478,032 
(Keil and Dobke—“Improved Process for making Con- 
Sita Products’) and B.P. 510,540 (Heilbron, Jones 
and Batty—‘‘Improvements in or relating to the Conden- 
sation of Citral with other Aldehydes.’’) 


condensation reactions. 


Talking About Perfume 


Herman Wilson, a trapper, noticed at a stock show 
that whenever a heavily perfumed woman passed the 
beaver cage they dropped whatever they were doing and 
started sniffing. This gave Wilson an idea for beavers on 
farms are a nuisance but are important in the mountains 
for the dams they build. He began sprinkling 
on his traps and the beavers came running. This has 
simplified their After being caught 
they are shipped to the mountains where they are freed. 
Wilson refused to reveal the name of the perfume be 
cause poachers could also use the idea. 


perfume 


capture on farms. 


So expect to see a new name—"‘Beaver Eager”’ 
one’s line for eager beavers! At least milady can trap her 


maybe!—J. M. 


on some 


beave} 


A Facial—or Applying Make-Up 


A small speciality cosmetic house in Chicago has a 
new idea on how to apply a make-up which is called a 
facial. This is how it works: A good cleansing cream is 
first applied, then thoroughly removed. Next a tissue 
cream is applied well covering the face and neck, leaving 
this on, a medicated cream is applied and allowed to 
stand about ten minutes which brings the circulation 
up and gives a pleasant tingle to the skin, then on top 
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of these two creams an astringent is applied and one 
waits a few minutes. The face is, by this time, about 
chalk white. Then the three creams are removed, a 
liquid rouge applied, and a heavy coat of powder is well 
brushed off. The result is something one has to see to 
believe. “In offering this type of facial,” said the maker, 
“we find it gives as good a result as trying to instruct 
one in facial movements.” The medicated cream stim- 
ulates the circulation. Because a woman _does not have 
to do any manipulating she does not break down tissue, 
which too often happens when incorrect movements 
are used. We find that our treatment holds up and gives 
a freshness that is only equaled by the best and highest 
priced salons, but a woman can do it at home.—J. M. 


Cosmetic Excise Tax Collections 


The 


made 


sales of taxable cosmetics according to returns 
to the Internal Revenue Bureau for the first six 
months of 1948 are only one per cent below the sales fon 
the first six months of 1947. They are 3.4 per cent below 
such sales for the first six months of 1946. 
Tax collections for the first six months of 


1947 are given in the following table: 
1948 

10,371,512 
12,290,714 
6,927,991 
6,441,901 
6,660,851 
7,238,509 

7 7339 ,070 


1948 and 


1947 
11,777,679 
13,468,267 

5,974,288 
6,821,853 
6,775,188 
June 6,535,008 
July 7,813,611 
The collection of all federal retailers’ excise taxes de- 
clined in the fiscal year 1948 (the year ending: June 30). 
These included furs, jewelry, luggage and handbags. 


January 
February 
March 
April 
May 











“Better take two, you've got a lot of surface to cover!” 
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COLGATE-PALMOLIVE-PEET 


The Colgate gift box shows a 
spray of holly in natural color pho- 
tography superimposed on a back- 
ground of bright Christmas red. 
Retails at $0.91 


Houbigant’s Chantilly Eau de 
Toilette is available for the holidays 
in a special pyramid-shaped gift 


SEAFORTH 
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Christmas 


package trimmed with Christmas 
bells. The package is a deep pink 
and is trimmed with a lace design. 
lo sell for $2.50 

Seaforth has brought out a two- 
piece travel set with “Duralite” con- 
tainers. The latter are unbreakable, 
flexible and featherweight. The set 
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HOUBIGANT 


is packaged in either maroon or 
brown alligator type wraps. Sales 
price $2.50 


A carillon consisting of three Coty 
fragrances encased in transparent 
bells swinging from golden arch- 
ways. Ribbon and a sprig of holly 
decorate the gift. Price $5.00 
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ENDOCREME 


The Endocreme Christmas pack- 
age consists of a box cover of white 
with embossed gold snow flakes, red 
and gold holly wreath and script, 
side border of red with white snow 
flakes. The inside of the package is 
white with gold dots. Sells for $5.00 


The new cut-glass and metal-stop 
pered bottle is designed to hark 
back to grandmother’s dressing 
table. Set boxes are smaller and the 
tops are covered with real black lace. 
Empty boxes may be used as dresse1 


SOLON PALMER 
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cases for hose, gloves or handker- 
chiefs. Tussy. 


“Wing Ding” is the name of this 
pin from which is suspended, in a 
gold flecked cube, a globe .contain- 
ing Shining Hour perfume. It is 
packaged in a transparent cylinder. 
A small funnel is furnished for re- 
filling. Price $5.00. Jacqueline 
Cochran. 


Solon Palmer is doing up its most 
popular perfumes with Christmas 
corsages which come dressed up in 


JACQUELINE COCHRAN 


DERMETICS 


ribbon and are displayed in glossy 
plastic boxes. Priced from $1.75 to 
$3.75 


A colorful, decorative cardboard 
sleeve has been designed to fit over 
this “Introduction to Beauty”’ set. 
Disposable-after-Christmas, it gives 
impetus to holiday merchandising. 
The sleeve is in gold, sprinkled on 
top and front with white snow- 
flakes. The wording “Christmas 
Cheer” is in red. $5.50. Dermetics. 


A sterling silver birthstone lip- 
stick has been introduced by Gouri- 
elli. The cases are made with a nar- 
row base and are fitted with a large 
birth stone, one for each month of 
the year. Price $3.50 


GOURIELLI 
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RICHARD HUDNUT 


Designed for the Christmas stock 
ing, this new two-dram Gemey 
Purse Pac is encased in a gold Leath 
erette case. The bottle is spill-proof. 
Price $2.00 Richard Hudnut 


Pond’s gift package is the new 
Princess Box with gold stars deco 
rating the red and white lid. The 
base of the box is gold. Price $0.79 


\ dressing case, either to fit into 
a bag or carried separately, has been 
designed by Marie Earle for the 
Christmas trade. It comes in either 
genuine leather or faille silk, lined 
in beige water repellent fabric. 
Price $18.50 to $32.50 


“Travel Pac” is a new Yardley set 
readied for the Christmas market 
It consists of after shave lotion and 
shave cream packaged in a compact 
box, covered and lined with a deco 
rative, festive paper. Price $1.65 


32 


ewe ter sere wes tess: 
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MARIE EARLE 


Roger & Gallet has introduced a 
three-piece cologne set. The co- 
lognes are contained in red, white 
and blue demijohns. The covering 
package is of clear acetate. Sells fon 
$3.00 


ROGER & GALLET 


POND’S 


“Embroidery” is packaged for 
carrying convenience, both in the 
home and for travel. The box is 
flower be-sprinkled, lined in emer- 
ald green with cord to match. Sells 
for $10.00 L’Orle 


L’ORLE 
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SHULTON 


PEGGY SAGE 


Desert Flower is now packaged in 
a one dram Vial of carved glass. A 
white polyethylene non-leaking cap 
and non-breakable applicator are 
provided. The bottle has a poly- 
ethylene petal form base for dress- 
ing table use. Price $1.50 Shulton 


“Three of a Kind” cologne set 
consists of three two-ounce bottles 
the same shape as those of the treat- 
ment line. A harmonious feeling is 
thus obtained. The gold colored 
container is lined with dark blue. 
Price $3.50 Dorothy Gray 


This is a small bengaline and 
gingham covered case, with sturdy 
side panels with snap button clo- 
sure. It is designed for small space. 
Retail price $2.50 Peggy Sage 


PINAUD 
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CHEN YU 


Chen Yu presents its three Fall 
reds in a Ming-toned bowl named 
“China Tea.” The covers become 
saucers. The bottoms may be used 
as finger bowls or for rice or soup, 
or the two may be combined for tea. 
Retails at $1.60 


The “Men’s Special Package” has 
been introduced for a limited time. 
The after shave lotion and talc come 
packaged in. a transparent draw- 
string sack. Price $2.00 Jean Nate 


The new Lilac Vegetal bottle is 
designed for ease of handling and 
to use a Minimum amount of shelf 
space. Gold cap is large to assure a 
firm grip. Christmas boxes are cov- 
ered with a pebble finish, gold paper 
depicting a map of the world. The 


PRINCE MATCHABELLI 


es. 


JEAN NATE 


idea behind the paper is to convey 
the world-wide acceptance of Pi- 
naud products. Retail price $1.25 


“What is the difference between 
cologne, toilet water and perfume?” 
This is a question often asked across 
counters. The answer is given in 
“The Matchabelli Story,” boxed 
with the three variations of fra- 
grance, plus an explanatory leaflet. 
Price $2.75 


Luxuria Cleansing cream, face 
powder, Smooth Skin Lotion and 
rouge and lipstick in golden plaid 
compact are packaged in a “Biscuit 
Basket” for the Christmas trade. 
The basket may be used for biscuits, 
rolls or bread. Prices at $3.75 Har- 
riet Hubbard Ayer 
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/ \ 
TO HELP YOUR PRODUCT SELL \ 


If you are planning to introduce a new product...or improve the 
appearance of your present line ... let us send you samples of 


these or other attractive designs of Crystal Clear Maryland Glass. 


All are carried in stock in a complete range of sizes for 


immediate shipment. Caps can be furnished if desired. 


Modern production facilities and rigid controls assure 
uniformly high quality and maximum strength when you 


pack to attract in Maryland Glass. 


Write today for samples and prices to Maryland 
Glass Corporation, Baltimore 30, Maryland. 


PACK TO 
ATTRACT IN 
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and farnes¢ 


of an outstanding purity made 
possible by Givaudan research 


After many years of extensive research, Givaudan chemists have developed 


a process for the production of a remarkably high-quality Nerolidol and Farnesol. 


Found in the delicate fragrant balance of many of nature’s most exquisite 
floral odors ... in the case of Farnesol, in the cyclamen, cassie, rose, tuberose, lily-of-the-valley, 
linden, orange flower, ambrette seed, balsams ... in the case of Nerolidol, in the orange flower 


and balsam Peru... these materials will aid in the blending of the loveliest floral notes. 


Givaudan Nerolidol produced by this improved process possesses an 
unusually fresh, sweet, tenacious fragrance, reminiscent of the rose. Used to 
round out a composition, it will impart an interesting flowery character, 


and will aid in the fixation of a perfume. 


Givaudan Farnesol produced under the same careful control has an extraordinary 
ability to fuse a composition into an harmonious unity. Its fine, delicate flowery note, 
evoking the suggestion of linden in full bloom, is transmitted to various 
compositions when used in traces or in larger proportions. For such sweet floral essences 
as muguet, lilac and cyclamen, among others, Farnesol enhances the 


depth of man’s perfume, as it does of nature’s. 


Creator Detinctiie through 


ivaudan -| )elawanna, 






330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia « Boston « Cincinnati - Detroit - Chicago + Seattle - Los Angeles - Montreal + Toronto 
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The superior products 
of the 


largest flower plantations 
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JASMIN 
CASSIE 
TUBEREUSE 


Plantations: Taha-Noub, Egypt Main Office: Cairo, hr 
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Technical 


Sulfur-containing fatty acid. Honinklijke Indus- 
trieele Maatschappij Voorheen Noury & van der Lande 
N. V. Dutch 59,953, Dehydrated castor oil or dehydrated 
ricinolic acid are sulfurized. For example, 85 g. dehy- 
drated ricinolic acid, acid value 200, is heated while 
stirring at 145-155 deg. for 2 hours with 15 g. S. A viscous 
reddish brown liquid, with an acid value of 175, results. 
It is a substitute for ichthyol. A. J. C. deWaal. (Chem. 
Abs., 41, No. 21, 7061, 1947.) 


Alcohol sulfates in acid. G. Desseigne. Industries 
corps gras 1, 136-9. Fatty alcohol sulfates decompose or 
hydrolyze in weak acid solutions. The rate of hydrolysis 
at boiling temperatures of the normal C,C,, alkyl sul- 
fates in the form of sodium salts dissolved in normal 
hydrochloric acid varies with the length of the carbon 
chain and passes through a minimum at C,. The alcohol 
sulfates above C,, are totally hydrolyzed after one hour 
under these conditions. The presence of sodium sulfate 
considerably reduces the rate of hydrolysis, while sodium 
chloride has a much smaller effect. (Through Soap, 22, 
71, 1946.) 


Caramel. Dutch 58,900. Caramelizing galactose by 
hydrolizing and subsequent heating is decribed in Dutch 
57,374 (C.A. 41, 4592a); it is improved by adding NH,. 
E.g., 1 kg. neutralized hydrolyzate of galactose is heated at 
120 deg. As this temperature is reached, 60 cc. 10 per cent 
NH,OH is added and heated continually at 130 deg, and 
this repeated 4 times until at 150 deg., when temperature 
is increased to 175 deg. and 200 cc. hot water is added. 
A. J. C. van de Waal. (Chem. Abs., 41, 4872, 1947). 


The effect of builders in hard water detergent so- 
lutions. Muriel W. Foster, Jessie S. Roberts, Jessie B. 
Brodie. The water-softening ability of soda ash, trisodium 
phosphate, sodium metasilicate, tetrasodium pyrophos- 
phate, and sodium hexametaphosphate was investigated. 
Each builder possessed great water-softening power and 
in each case the reaction with hardness was immediate 
and the residual hardness from maximum softening was 
less than | grain per gallon of water. The effect in de- 
tergent solutions of builders at concentrations that had 
given maximum softening in the above tests was investi- 
gated by determining soil removal, degradation, and 
deposit of insoluble compounds after 10 launderings 
of standardly soiled flannelette. In these relatively high 
concentrations of alkaline builders gave inferior deter- 
gency to that of soap alone in hard water. The sequester- 
ing agent, sodium hexametaphosphate, gave results that 
were superior to soap alone in hard water and equal to 
that of soap alone in soft water. In every instance the 
addition of builder before soap produced the same effect 
as builder with soap. (Canadian J. of Research, 26, 
76, 1948.) 


& Essential Oil Review 


Abstracts 


Effect of various inorganic salts on the solubility 
of calcium phosphate, tooth enamel, and whole 
teeth in lactic acid. James J. Rae and Charles T. Clegg 
(Univ., Toronto, Can.). J. Dental Research 27, 52-3 
(1948). Certain salts (Ba (NO,),, AgNO,, AgF, Pb 
(NO,),) exhibited a protective effect on whole teeth 
suspended in 1 per cent lactic acid and reduced the 
apparent soly. of tooth enamel and of Ca, (PO,), in 
that acid. The tooth enamel is dissolved in the acid and 
the Ca repptd. as an insol. salt. Under certain conditions, 
Ca may ppt. as its oxalate, and Ba, Pb, and Ag as their 
phosphates. (Chem., A. 42, 2295, 1948.) 


The composition of aluminum stearate—Wilfred 
Gallay & Ira E. Puddington. The composition of 
aluminium stearate as normally prepared approximates 
that of the distearate. Extraction over extended periods, 
using ethyl alcohol, acetone, and methyl ethyl ketone as 
extractants, reduced the proportion of stearic acid to that 
of a monobasic soap. Excess stearic acid over that repre- 
sented by the monostearate is absorbed and removable 
by solvent extraction. In the presence of moisture, ex- 
tensive hydrolysis occurs, leading to a large excess of 
alumina. The results obtained by solvent extraction are 
corroborated by the indicator titration and electrometric 
titration experiments. It is concluded that aluminum 
stearate is monobasic only, and that neither the distearate 
nor the tristearate exists. (Canadian J. of Research, 26, 
155, 1948). 


Determination of cinnamaldehyde and other es- 
sential principles. H. Wachsmuch and R. Lenaers. J. 
pharm. Belg. (N.S.) 1, 65-8 (1946). Cinnamaldehyde is 
determined colorimetrically with p-phenylenediamine. 
Cinnamon essence. Prep. a 1 per cent soln. of the essence 
in alcohol. To 1 cc. of the solution add 5 cc. of a freshly 
prepared 5 per cent of solution of p-phenylenediamine 
in ale., and 5 cc. of glacial ACOH. A standard contg. 1 
per cent of cinnamaldehyde is similarly treated and the 
products are compared colorimetrically. Cinnamon tine- 
ture and powder. Ext. 25cc. of tincture in a separatory 
funnel with 500 cc. of ether, 75 cc. of water, and 5 cc. of 
dild. HCl. Sep. the ethereal layer of ext. the aq. layer 
with two 20-cc. portions of ether. Wash the combined 
ether exts. with 10 cc. of water, then twice with 10-cc. 
portions of 0.1 N NaOH, and again with 10 cc. of water. 
Evap. the ether on a water bath, dissolve the residue (aq.) 
in alc. and make up to 50 cc. This alc. soln. is assayed 
colorimetrically. In alc. ext. is prepd. from the powd. 
drug and this is assayed. Cinnamaldehyde, ascaridol, 
thymol, and carvacrol can be detd. more readily in their 
essences by use of a Gerber tube. Cinnamaldehyde can 
be detected by means of p-phenylenediamine in pharma- 
ceutical prepns. contg. the essence, tincture, or spirit of 
cinnamon. (Chem. Abs., 41, 5686, 1947.) 
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Hops for Flavoring 


Hops remain unsurpassed as a principle fla- 


voring and preservative agent in malted 


MORRIS B. JACOBS, Ph.D." 


ALTED beverages such as beer, ale, porter, stout, 
M and other malt beverages depend in great measure 
for their characteristic flavors on hops. The practice of 
using hops for the flavoring of beer is centuries old, 
dating from the eighth and ninth centuries, but for many 
years other flavoring materials such as horehound, 
gentian, ground ivy, sage, sweet gale, alecost (Balsamita 
vulgaris), alehoof (Nepeta glechoma), quassia, and 
wormwood were used to impart the bitterness generally” 
utilized to overcome the insipid taste and aroma of un- 
flavored malted beverages. After the beginning of the 
17th century, the-practice of growing hops for the flavor- 
ing of beer increased rapidly. Virtually all other flavor- 
ing agents have been abandoned and no satisfactory 
substitute for hops is available. 


HISTORY 


When hops were definitely first used for the flavoring 
of beer and analogous malted beverages is not known 
but such use is considerably later in time, as can be 
gathered from the dates mentioned above, than the 
preparation of malted beverages themselves which were 
made by the Egyptians, Chinese, and other ancient 
peoples. Records indicate that in the Middle Ages, about 
the time of Charlemagne, Pepin le Bref (Pippin III, the 
Short) gave some hop gardens to the Monastery of St. 
Denis (c. 768 A.D.). Their culture spread to other mon- 
asteries and many of these became known for the quality 
of their malted beverages. Centuries later (c. 1320) beer 
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beverages 


flavored with hops was a popular beverage in Germany, 
from which country the culture of hops spread to other 
lands. Thus, hops were grown in Holland and Flanders 
in the fourteenth century and about the same period 
John the Bold, Duke of Burgundy, founded a knightly 
Order of the Hop. Emperor Charles IV of Bohemia, c. 
1346, was sufficiently interested in hop culture to select 
areas preferred for their growth. 

The culture of hops was established in England in the 
time of Henry VII (1457-1509) and Henry VIII (1491- 
1547) having been brought over from Flanders in that 
period but because these monarchs preferred beer with- 
out hops, the use of hops in beer was prohibited. In this 
same period an ordinance was passed in Sweden requir- 
ing every farmer to cultivate 40 poles of hops. 

The cultivation of hops in America was brought over 
with the earliest settlers; thus in 1629 hops were grown 
in New Netherlands and in 1648 in Virginia only on a 
small scale. Laws were passed in 1657 to encourage the 
cultivation of hops. It was not until the 19th century, 
however, that relatively substantial amounts of this 
plant were grown in the United States and within the 
past two decades more hops have been grown in the 
United States than anywhere else in the world. The 
center of hops production in our country moved from 
New York State to the Pacific Coast after the beginning 
of the 20th century. 


BOTANY 


Hops are botanically related to hemp, mulberry, 
nettles and elm, among the common plants. They are 
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classified in the order Urticaceae, family Moraceae, and 
genus Humulus. There are three main species which 
are differentiated by leaf and stipule formation, namely, 
Humulus lupulus Linné, the European type; Humulus 
americanius grown on the west coast of America; and 
Humulus japonicus grown in the East. The latter, how- 
ever, has no value for brewing. 

The cultivation of hops is analogous to that of pole 
beans. The plants are long-lived perennials, dioecius, 
propagated by root, and produce fresh bine annually 
which may grow to about 25-30 feet, coiling clockwise 
around pole supports. Trellises are also used. The plants 
are generally set two to four root cuttings in small 
mounds about four to eight feet apart. Each year new 
shoots are produced and these are trained to climb poles 
or strings to the wire trellises. 

The hop plant bears male and female flowers on dif- 
ferent individuals. Because the cones from the female 
plants are desired for brewing use, and these develop 
without fertilization, the male plants are not needed in 
culturing on a commercial scale. The latter, however, 
serve to stimulate production of larger, heavier, earlier, 
and a greater amount of maturing female plants. Ferti- 
lized hop plants develop seeds, which contribute to the 
weight of the cones but which have little value in brew- 
ing. Consequently in parts of continental Europe, the 
presence of male plants in hop fields is forbidden by 
law. In the United States and England, about 1 male 
plant to 100 female plants is sometimes grown. 


HARVEST 

Small cup-shaped bodies appear at the base of the 
bracts, around the seeds, and on the lower surface of the 
bracteoles of the cone, that is, the flower of the hop plant 
toward the end of July in a growing year. These bodies 
are known as lupulin glands and are filled with an oily, 
resinous material which is, at first, transparent and yel- 
low in color but becomes opaque with the ripening of 
the plant so that the material resembles flowers of sulfur. 
The pale yellow powder that is formed can be easily 
shaken from the hops. 

Green hops, picked by hand or machine, are hauled 
to kilns, piled in bulk, and are dried in a current of 
heated air for about twenty hours in order to reduce 
the moisture content to about 8-10 per cent. This is done 
because hops cannot be used in the green state and the 
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dehydration brings out their flavor. In the United States 
it is customary to place hops in layers about 18 to 28 
inches in depth and they are dried at 145 deg. F. in 
humid areas and at not more than 120 deg. F. in dry 
regions. In England the initial drying temperature is 
100 deg. F., this is raised to about 140 deg. F. in the course 
of three hours, and then to about 160 deg. F. 


COMPOSITION 


The composition of hops has been variously stated. 
The range of the various constituents and components 
is: 


Resins 
Essential oil 
Nitrogen 
Tannins 
Pectins 
Carbohydrate 
Ash 

Moisture 


10-21 per cent 
0.2-0.5 per cent 
2-4 per cent 
2-4 per cent 
9-14 per cent 
2-4 per cent 
6-10 per cent 
6-13 per cent 

A series of extractions of dry hops by Fink (Woch. 
Brau. 52, 401 (1935) ) with methyl alcohol and ether, 
cold water, and boiling water gave the following frac- 
tions: 

Solvent 

Methy] alcohol and ether 


Cold water 


Fraction Per Cent 


Resins, oils, waxes, etc. 33 
Sugar, tannin, N-sub- 

stances, salts, ete. 12 
Pectins 12 
Pectin, free plant sub- 

stances 43 


Boiling water 
Residue 


RESINS 


The resins and the essential oil which are in the lupu- 
lin glands are the most valuable components of hops. 
These resins are placed into two major groups, namely, 
soft resins and hard resins. The soft resins are further 
subdivided into two major groups called alpha resin and 
beta resin, while the hard resins are often termed gamma 
resin. 

It has been shown that alpha resin contains a bitter 
principle termed humulon and that the beta resin con- 
tains a related substance called lupulon. These sub- 
stances are also known as bitter acids; they do not, how- 
ever, contain carboxylic acid groups and their acidic 
character is probably due to the hydroxyl groups they 
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contain. During stdrage humulon and lupulon are con 
verted by oxidation to hard resins and thus lose much 
of their value. 

The principal functions of hops in the preparation of 
beer and malted beverages are those of flavoring and 
preservative action but these major purposes may be ex- 


yressed in somewhat greater detail as: 
H 
1. Adding 
2. Adding aromatic components 
0” 
- 


the desirable bitter taste 

. Preservative aclion against microorganisms 

1. Fining agent, that is, clarifying precipitation agent 

5. Influencing foam retention 

While originally hops were added to beer to mask the 
insipid taste of the unflavored beverage, the antiseptic 
action of the bitter acids humulon, particularly, and of 


lupulon against beer sarcina and other bacteria is also 
very important. 


ESSENTIAL OIL 


One aspect of the addition of hops should be stressed. 
Since virtually all essential oils are volatile with steam, 
and oil of hops is no exception, nearly all of the hop 
essential oil evaporates during the boiling of the wort. 
To overcome this loss it is often the practice to add some 
of the hops at the end of the boiling step. This gives the 
beverage a faint and agreeable hop flavor. 

In an alternative procedure, hop oil which has been 
obtained by steam distillation and refined with alcohol, 
is emulsified so that it is water dispersible. This product 
is then added to cold storage beer contributing to the 
flavor. Only minute amounts of flavoring are required. 
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Flavored Notes 


In Belgium, tender hop tops are cut off in the Spring 
and are eaten like asparagus. 
* * rs 


Catalogue No. 11 of Givaudan Delawanna, Inc., gives 
information on their line of aromatics, specialties, 
compositions, essential oils and resins, and cosmetic 
and pharmaceutical materials. It contains considerable 
information about the products of this firm and in ad- 
dition is prettily illustrated. 


* * * 


The two-year cycle of courses in Food and Flavor 
Technology offered at the Polytechnic Institute of Brook- 
lyn in its Graduate School in the Department of Chemi- 
cal Engineering under the direction of Professor Morris 
B. Jacobs, will start again this fall. Registration for the 
courses in Food Technology and the Technology of 
Economics Poisons (rodenticides, insecticides, insect 
repellents, herbicides, fungicides, etc.) starts in Septem- 
ber 1948. The courses in Flavor Technology, Dairy 
Technology, and Technology of Alcoholic Beverages 
will be offered again in the 1949-50 school year. 

* * * 


Chicken, turkey, and other fowl may be seasoned with 
a poultry seasoning made of fresh or dried thyme, basil, 
marjoram, savory, parsley, sage, and lovage.—M. B. J. 


Flavor of Meat 


The flavor of meat cooked at low temperature is de- 
veloped almost entirely from the fibrous solid matter of 
the meat, rather than from the juice, according to a re- 
port “Flavor of Meat,”’ by E. C. Crocker of Arthur D. 
Little, Inc., published in Food Research, Vol. 13, No. 3. 

Beef was the principal meat sudied, but work was also 
done on pork, lamb and chicken. Only relatively low 
temperatures, up to the boiling point of water, were 
used for developing the flavor. 

Defatted beef was pounded, hydraulically pressed and 
then leached in cold water, to remove all possible juices 
and soluble matter. The mass thus obtained had prac- 
tically no odor or taste. When some of it was boiled in 
water for five minutes it developed a trace of meaty 
flavor, thirty-five minutes produced a_ considerable 
flavor, and maximum intensity was reached in three and 


one-half hours. The flavor consisted mostly of odor and 


very little of taste. 

Some expressed juice from the raw meat was found to 
have weak bloodlike odor and taste. On heating, albu- 
minous matter coagulated but no meaty flavor devel- 
oped. Thus it became exident that the flavor of raw 
meat resides in the juice whereas that of the cooked meat 
is produced by the action of heat on the fiber. 

In pork, a sweetness of taste was found super-imposed 
on the fundamental meaty character of beef. Lamb ribs 
were far more alkaline than beef or pork. Chicken flavor 
varied between parts of the bird. Dominant features 
were eggy odor and taste. 
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How Colgate Grew 


Colgate was founded when the U. S. was only 17 


years old, now it sells through 330,000 retail outlets 


in this country alone... Read here how it grew 


| N Tegucigalpa, Honduras. “Quiero comprar un pan 
de jabén Palmolive?” 

In Shanghai, China. “We «ao mai yee kwai Tsung Lan 
hsiang tsao?”’ 

In Paris, France. “Je voudrais acheter un morceau de 
savon Palmal?” 

In Rome, Italy. ‘“Vorrei un pezzo di Palmolive?” 

These requests could be made to clerks in department, 
drug, grocery or chain stores in almost any locality in the 
world and the result would be the same. The requests 
are for a cake of Palmolive soap. This is, perhaps, the 
only single brand of soap with world-wide sale. Palmolive 
Soap is even sold at retail the world over with the same 
olive green paper wrapper and black band that is em- 
ployed in the United States. In the United States alone 
Palmolive is sold by about 330,000 retail shops. These 
comprise about 180,000 independent grocery stores, 68,- 
000 general stores, more than 53,000 drug stores, nearly 
10,000 super-service stores, about 2,500 food chain stores 
and nearly 7,000 department stores. 


PRODUCTS OF COLGATE-PALMOLIVE-PEET 


Palmolive is a product of the Colgate-Palmolive-Peet 
Co., one of the three largest soap makers in the world, 
a tremendously large maker of synthetic detergents, kitch 
en cleansers, dentifrices, brushless shave creams, face 
powders and other toilet preparations. CPP is, naturally, 
a large seller of glycerol (glycerine), a by-product of soap 


This article is abstracted from the July, 1948 issue of Oilways 
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making, and recently has become important in the field 
of organic chemicals. CPP has been the sole selling agent 
for Vaseline, Vaseline Hair Tonic and other products of 
the Chesebrough Manufacturing Co. The Chesebrough 
products are the only ones which CPP markets but does 
not make. 

Latest CPP product, and the first of its kind, perhaps, 
ready for general sale is Vel Beauty Bar, a synthetic de- 
tergent type in cake form. The company has marketed 
Vel granulated detergent for home use for more than ten 
years. A heavy-duty granulated detergent branded Fab 
is now being introduced on a wide scale. 

Colgate-Palmolive-Peet is the maker and marketer of 
such other products as Cashmere Bouquet Soap (almost 
as well known throughout the world as Palmolive), Col- 
gate Floating Soap, Klex, a pumice soap, Cashmere Bou- 
quet Talcum, cold cream, lipstick and other beauty aids, 
Lustre Creme, Palmolive and Halo (synthetic detergent 
types) shampoos, Colgate Dental Cream, Colgate Tooth 
Powder, a variety of shaving soaps and brushless shave 
creams under the, Colgate and Palmolive names, Veto 
Deodorant, Kirkman and Octagon soaps, Ajax, Octagon 
and Kirkman kitchen cleansers, Crystal White Laundry 
Soap, Super Suds, a granulated soap for home use. 

The CPP company also makes powdered toilet soap 
(Palmolive) for dry-type dispensing machines. Colgate 
and Badger liquid soaps also for dispensers and special 
industrial soap and synthetic detergent products for 
commercial laundries, rug and carpet cleaners, ore flota- 
tion plants, textile mills and others, such as dye houses 
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associated with such mills. Municipalities, our armed 
services, mines, mills, factories, commercial buildings, in- 
stitutions, school, hotels, stores, churches, farms, trans- 
portation lines and public utilities also are users of soaps, 
detergents or the organic chemicals which CPP now 
makes. The industrial products bear such brand names 
as Arctic Crystal Soap (flake and granulated), Pearl flake 
and granulated soaps, a variety of special Colgate soap 
formulas and a line of synthetic detergents branded Arc- 
tic Syntex and Ben Hur. 


ORGANIC CHEMICAL LINE 


The organic chemical line consists of products made 
with fatty acids, glycerol and a number of other chemi- 
cals. CPP, for instance, makes such compounds as glyceryl 
monostearate, ethylene glycol monostearate, also mono- 
oleates of glycerol, propylene glycol monococate and 
others. Some of these chemicals are used in the company’s 
products as blending, dispersing or stabilizing agents. 
They are, however, made primarily for use by other in- 
dustries. In the paint industry, for instance, glyceryl 
monococate may be employed to reduce pigment grind- 
ing time. Dipropylene glycol salicylate, a CPP chemical 
which is insoluble in water, is used in sun-tan prepara- 
tions because it screens out harmful rays resulting from 
direct exposure to sunlight. The same product may be 
used in synthetic plastics to protect them from change 
due to exposure to sunlight. 

CPP manufacturing facilities are not only extensive 
throughout the world—five plants in the U.S. and others 
in 21 foreign countries—but the number of different 
products produced entirely in these plants totals almost 


1,000. In its Jersey City plant, largest single soap works 
in the United States, more than 450 different types, sizes 
and packages of soap alone are made. In addition, it is 
the largest CPP plant making synthetic detergents and 
toilet preparations. This plant, which is a 10-square block 
affair consisting of more than 50 buildings, makes nearly 


Warm, previously crutched, Octagon laundry soap pouring into a 
frame which holds about 20 cubic feet, equal to 1,100 pounds, of 
soap. For next operation, see picture, right. 
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1,000 different perfumes for use by all CPP companies in 
soaps and other products. 

When the United States was only 17 years old and 
Thomas Jefferson was its president and De Witt Clinton 
was Mayor of New York (65,000 inhabitants), the name 
Colgate was first associated with soap. William Colgate 
made soap and candles in 1806 in a shop on Dutch St., 
not far from Bowling Green on Manhattan Island. It 
was from this beginning that one of the ‘three largest 
soap-making concerns in the world evolved. Colgate- 
Palmolive-Peet is the result of a merger in 1928 of Colgate 
& Co. and the Palmolive-Peet Co. The latter resulted 
from a prior merger of the Palmolive Co. and Peet-Broth- 
ers. 

The business established by William Colgate was in- 
corporated in 1808 as Colgate & Co. which later became 
Smith & Colgate, then William Colgate & Co. and in 
1857 again Colgate & Co. By this time the concern owned 
solely by members of the Colgate family, had gone into 
the laundry starch-making business in a Jersey City 
plant, and also made itself important in laundry and toi- 
let soap sales with Colgate’s Pale, White Windsor, Brown 
Windsor and Honey brands. Cashmere Bouquet was in- 
troduced in 1869 by which time the Colgates had dis- 
continued making starch and confined their manufac- 
turing to soap and perfumes and a few years later added 
a glycerine refining plant. 


ENTERS TOOTH PASTE FIELD 


The year 1873 was important for Colgate. It then en- 
tered the tooth paste field and also became sole selling 
agents for Robert Chesebrough’s Vaseline. Up to 1900 
Colgate products were sold at retail as well as whole- 
sale but in that year retail selling ceased. By this time the 
famous Colgate Dental Cream had been on the market 
for about four years and many new brands of soaps 
scented with many different perfumes had been intro- 
duced. When the company was 100 years old, in 1906, 


After soap has been allowed to solidify and cool for as long as seven 
days in a frame, the lather is stripped off the soap which is then 
ready to be cut into commercial shapes. 
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it was marketing 160 different kinds and sizes of toilet 
soaps and 625 different perfumes. The perfumes were 
sold as such and also used in company products, which 
included shaving soaps, shampoos, talcum powder and 
other goods. 

An important step in company history occurred in 1910 
when all manufacturing was moved to the present site 
at Jersey City. The plant was easily identified even from 
afar, because there was installed on its roof a clock with 
a face nearly 38 feet in diameter. In 1923 Colgate pur- 
chased a building at Jeffersonville, Ind., to make soap 
there. 


COLGATE MERGES WITH PALMOLIVE-PEET 


The merger of Colgate with the Palmolive-Peet Co. in 
1928 added much domestic and foreign plant capacity to 
the concern. Although the Colgate family owned a large 
part of the new company, its president was Charles S. 
Pearce who headed the Palmolive Co. of Milwaukee. 
This concern was an outgrowth of the business estab- 
lished in 1864 by Burdette Johnson later known as the 
B. J. Johnson Soap Co. Caleb Johnson, son of the com- 
pany’s founder, introduced Palmolive soap in 1898 when 
it was a floating soap made with olive and palm oils. By 
1916 sales of Palmolive were so great the company name 
was changed to the Palmolive Co. Ten years later the 
Peet Brothers interests were merged with Palmolive to 
form Palmolive-Peet. The Peet brothers—William, Rob- 
ert and Jesse—had been in the soap business at Kansas 
City since 1872. By the time this merger had taken place 
both concerns had many domestic plants. Palmolive es- 
pecially, also had many in foreign countries and ab- 
sorbed companies in the U.S., such as the Crystal Soap 
Co. which started in Milwaukee in 1872. 

The Colgate-Palmolive-Peet Co. continued under the 
presidency of Mr. Pearce until 1933, when S. Bayard Col- 
gate took the helm, succeeded in 1938 by E. H. Little 
who is currently president. In that year Vel, the house- 
hold synthetic detergent, was one year old, most of the 
brands previously mentioned had been introduced in 
the United States and some in other parts of the world, 
and the soap works established in 1837 by Kirkman & 
Son, Inc., Brooklyn, had been part of CPP for eight years. 

Under Mr. Little’s guidance, the Colgate-Palmolive- 
Peet Co. became very active in the field of synthetic de- 
tergents and the introduction of many new products. 
One of these, Lustre Creme Shampoo, was acquired in 
1947 when CPP bought Kay Daumit, Inc., Chicago, its 
originator. 


Soap Sales 


The Association of American Soap and Glycerine Pro- 
ducers, Inc., has released figures on soap production dur- 
ing the second quarter among its members. This consti- 
tutes approximately nine-tenths of all soap made in the 
United States. 

Sales of soap, other than liquid, for the quarter ending 
June 30, amounted to 629,394,000 pounds, which is 3.8 
per cent less than for the first quarter. The half-year total 
was 1,283,911,000 pounds, or less than 2.8 per cent less 
than the first half of 1947. 

Liquid soap deliveries for the quarter were 643,000 
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gallons, which was 2.4 per cent less than for the first 
quarter. The total for six months was 1,302,000 gallons, 
6.2 per cent less than for the corresponding period of 
1947. 

Sales of synthetic detergents amounted to 96,826,000 
during the second quarter of 1948, which was an increase 
of 40.3 per cent over the first quarter amount of 69,034,- 
000 pounds. The Association gave no figures for the sale 
of synthetic detergents in 1947. 


Fred J. Dennison 


Fred J. Dennison, soap manufacturer of Utica, N. Y., 
died August 13, after a long illness. He was 81 years of 
age. Mr Dennison manufactured Ideal Hand Soap and 
had operated a soap factory in Utica for 22 years before 
he retired two years ago. He is survived by a brother and 
sister. 


Pakistan Soap Factory 


The firm of Unilever (Commonwealth Holdings) Ltd., 
is to construct a soap factory at Rahimyar-Khan, in the 
State of Bahawalpur, Pakistan. The plant is to produce 
annually 5,000 tons of soap, as well as glycerin, the latter 
aiding in the development of the pharmaceutical indus- 
try in that State. 


C. E. MeMichael to Votator Division 


C. E. McMichael has moved to the Fats and Oils Divi- 
sion of the Votator Division of The Girdler Corp., Louis- 
ville, Ky. He will be associated with A. E. Bailey, who 
heads up that section of the Votator organization. From 
1941 to 1948, Mr. McMichael was general superinten- 
of Durkee Famous Food’s plant at Berkley, Calif. 


Control Over Alkali Exports Continues 


Controls over alkali exports will continue to be re- 
quired throughout 1948, the Department of Commerce 
has announced through its Office of International Trade. 
Although caustic soda and soda ash appear to be avail- 
able in quantities which are adequate for the domestic 
demand, supplies for export will continue to be tight, 
at least for the balance of the year. 


Fats and Oils Stocks Down 


The latest issue of Industrial Report, U.S. Department 
of Commerce’s official publication, shows that “stocks 
of fats and oils in the U.S. have continued to decline and 
at the end of May 1948 totaled 1,416 million pounds.” 
This figure is 139 million pounds less than May 1946 and 
only 246 million pounds more than the record low of re- 
cent years reached in October 1946. 
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EITHER the Democrats nor the Republicans wish 

to be saddled with the responsibility of openly 
aligning themselves frankly with anything warlike. The 
attitude would not elect a President nor elect members 
of the Congress. The fact remains, however, that off the 
record the vast bulk of responsible officials in Washing- 
ton almost instinctively think in terms of what we may 
have to do if we have a war. 


PHARMACEUTICALS AND DRUGS 


This does not mean that they are promoting war. Not 
does it mean that they remotely participate in any dis- 
cussion that might inflame public opinion or irritate 
other Governments. You may really thank Heaven that 
many of their minds run to those thoughts which may 
have some answers ready for the problems that might 
beset businessmen. For instance, in the Office of Domestic 
Commerce of the Department of Commerce there is a 
Division devoted to Chemicals. It has a Section which 
is concerned with Pharmaceuticals and . Drugs. This 
Section embraces essential oils and other materials used 
in toiletries and cosmetics. We know as the result of ex- 
periences in the last war, as well as the first World War, 
that it became very difficult to make proper shaving 
creams, hand lotions, and other products involving the 
use of emulsive ingredients. There is no doubt the 
situation would be even more stringent in the event of 
the next war. This has raised an interesting field of 
speculation in the mind of Frank Bradley, a Texan, who 
is Chief of the Pharmaceuticals and Drugs Section. 


PRODUCTION OF ALGINATES 


During the past five years he has found there has been 
an amazing increase in the production and use of al- 
ginates. These are the emulsions and allied products 
Phade from kelp—seaweed. It will be remembered during 
the first World War there was much hope that this 
primary course might give us an added volume of pot- 


& Essential Oil Review 


ash. But it did not develop satisfactorily.- However, after 
the second World War the data assembled during the 
conflict gave the industry founded on the products of 
kelp great momentum. Its techniques, methods, . and 
machinery had been vastly improved. The volume of 
the products has more than doubled the past five years. 
What is still more interesting is that the price is low. 
The smooth, easy emulsive material made from kelp 
sells for $1.00 a pound, and even less. No authoritative 
figures in regard to actual volume produced per year is 
immediately available. The quantities are known to the 
Government, but the figures are withheld because the 
bulk of the product is made by three companies, one 
located on the West Coast, and the other two in Maine. 
Incidentally, before the American industry developed, 
we had to depend upon England for the only supply 
that was available. The British product was much more 
expensive, and the volume was limited. 


ALGINATES AS STABILIZERS 

The alginates today are chiefly used in bakery prod- 
ucts, and in confections, as well as in ice cream, and in 
numerous food products. Also in pharmaceuticals and 
in textiles. Their primary function 4s to stabilize. In ice 
cream, for instance, it prevents the formation of ice 
crystals at low temperatures. It is always successful as an 
emulsive fixative. It has already been used in insignifi- 
cant quantities in pomades, gums, and in some hand 
creams. Some has been used in shaving creams. Mr. 
Bradley thinks it may have very wide application in 
many other cosmetics. He is interested in knowing to 
what extent it may be developed into a general cosmetic 
formula. He would be happy to go into details with any 
person or any part of the industry sufficiently interested 
to sit down and discuss it with him and his associates. 
Address Mr. Bradley at Temporary Building T, located 
at 14th Street and Constitution Avenue, in Washington, 
D.C. 


PEPPERMINT AND SPEARMINT OILS 

Chief Clarence O. Parker, of the Economics Division 
of the Department of Agriculture issued the figures on 
the production of peppermint and spearmint oil on 
August 10. This year’s apparent annual production as 
of indications on August 1, will be, for 1948, 1,531,000 
pounds peppermint oil, and 768,000 pounds spearmint 
oil, or a gross total of 2,299,000 pounds. Last year’s pro- 
duction was 1,603,000 pounds peppermint oil, and 481,- 
000 pounds spearmint oil. Mr. Parker points out that 
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Ammonium Thioglycollate 


By STANTON 


The instrument-controlled, continuous-process production of 
AMMONIUM THIOGLYCOLLATE now in operation in our 
plant has been a carefully planned objective for many months. 

It bears the fruits of still purer material, increased production ca- 
pacity, and substantial savings, in which all our customers share. . . 
Weare the first to employ BIG INDUSTRY methods in the produc- 
tion of AMMONIUM THIOGLYCOLLATE, the basic com- 


pound in the cold permanent wave—the biggest cosmetic item today. 


stanton laboratories, inc. (Plant and Main Office ) 


227 Krams Avenue, Philadelphia 27, Pa. 


Western Distributor: McNERNEY CHEMICAL CORPORATION 
2800 East 11th Street 


Los Angeles, California 


3 
8 
: 
! 
: 
3 
: 
: 
: 
: 
: 
: 
3 


COS YCRS CDS ODS CWS OWS ODS DOS DOS DOS ODS ODS IOS IOS IOS ODS IOIS ICDS ICIS J COS OOS EDS ICDS ODS. IETS ICSC ICDS WOODS ICDS COS HTS ICTS EOS D 


COB TGS CTS WEDS CDG COONS WEDS DEG WEDS COGS EOS IEODGS ICDS COTS DES ICDS DEODS ICDS ICDS EONS COWS CEOS OG COS CDS ICS COGS COGS 9 


234 September, 1948 The American Perfumer 





there is not a very great variation in the gross total of 
both oils, since the production in 1947 was 2,084,000 
pounds. 

From the Economic Cooperation Administration 
comes the word that it has supplied to Denmark, through 
the Army, $136,000 worth of copra oil, which it secured 
from the Philippines. From the Dutch East Indies it 
secured, through the U.S. Department of Agriculture, 
copra oil valued at $4,050,100, which it supplied to 
occupied Germany; and to France it shipped copra oil 
valued at $1,392,000, which it procured in the Philip- 
pines. 

Inedible fats and oils were procured in various places 
by the ECA to the tune of $21,548,203, which it supplied 
to several European countries as a part of the ERP 
rehabilitation program. At the same time the Depart- 
ment of Agriculture reported, in its national food report 
for the period ending in September, that the total supply 
of fats and oils in the United States this summer is rela- 
tively small. Stocks on July 1 were materially lower than 
they were a year ago, and production is expected to 
decline still further. It asserted, however, that only rela- 
tively small quantities will be exported during the early 
Fall. It is expected the carry-over stocks will be reduced 
to an especially low level by October 1. All production 
of fats and oils has been smaller in the United States 
during the whole year. 


SUPPLIES OF SUGAR 

Ample supplies of sugar for the United States is 
guaranteed by the Production and Marketing Adminis- 
tration of the Department of Agriculture by reason of 
an agreement reached between the Cuban Sugar Sta- 
bilization Institute and the Commodity Credit Corpo- 
ration in August. The CCC agreed to increase its pur- 
chases from the reserve supply maintained by the Cubans 
to the extent of 238,000 tons at the rate of 4¢ per pound. 
This is in addition to the 2,822,000 short tons which the 
Cubans have already sold to the United States. 

From Brazil comes the report that by authority of its 
President the Minister of Finance has established a floor 
under the prices at which carnauba wax may be sold 
for export. The Bank of Brazil must refuse export visas, 
or licenses, on shipments sold for less than 660 cruzeiros 
for Ist quality; 640 cruzeiros for 2nd quality; 500 cruzei- 
ros for 3rd quality; and 480 cruzeiros for 4th quality. 
The price covers a volume of one arroba, which is 
equivalent to 15 kilograms. In signing the law the Presi- 
dent of Brazil drew attention to the fact that a similar 
piece of legislation previously had fixed the floor on 
prices too high, and that such legislation endangered 
Brazilian transactions. It was feared that high prices 
might encourage the users of the wax in the United 
States, and elsewhere, to use synthetic products which 
are increasingly competing with the Brazilian natural 
product. 


TRADE IN HENNA 

The King of Egypt recently issued a decree to regulate 
export trade in henna. He proclaimed that Egyptian 
henna exporters had practiced certain adulterations by 
mixing foreign substances as well as coloring matter into 
the exported materials, and that the practice has seri- 
ously injured the reputation of Egyptian henna. The 


& Essential Oil Review 


recent regulations also apply to the henna imported into 
Egypt from Iraq and Saudi Arabia and shipped abroad 
by the Egyptians. The decree requires that all henna 
exported must first be subjected to a microscopic study 
for impurities and coloring matter. The henna must be 
packed in bags bearing exact statements in regard to 
weight of the contents. 


CITRONELLA OIL 


From Ceylon the Department of Commerce, Office of 
International Trade, has the report that this Indian 
State has exported a total of 483,035 pounds of citro- 
nella oil, during the first quarter of 1948. The quantity 
is two thirds greater than the quantity exported in 1947, 
but the price is less than that received for the smaller 
quantity exported last year. Most of the exports were 
made to the United Kingdom, Egypt, and the United 
States. The price for the 1948 oil was 64¢ per pound, 
while in 1947 the exporters received $1.68 per pound. 
French Guinea exported 146 tons of sweet orange oil 
which went exclusively to choose their markets. Algeria 
reports the sharp rise in labor costs has caused the abrupt 
advance in the price of geranium oil and other essential 
oils. Current price of geranium oil is 4,000 francs per 
kilogram. In 1938 the price was 200 francs per kilogram. 
Madagascar has recently shipped small quantities of 
clove oil and ylang-ylang. Reunion Island reports ex- 
port of geranium oil, vetiver oil, and ylang-ylang. 


EXCISE TAXES 

There has been much talk around Washington about 
the elimination of excise taxes. You hear especially 
intimations that transportation and communications 
taxes will be cut, and that taxes on jewelry, furs, and 
toiletries may be eliminated. It is almost certain that 
these rumors are purely optimistic expectations, prob- 
ably promoted by those who are interested in promoting 
good feeling for the sake of the the campaign, which will 
break in its full fury during September, and come to its 
climax in October. 

Those who should really know say there is no remote 
chance that excises on toiletries will be reduced or 
eliminated under present circumstances. The Federal 
Reserve Board reports that sales of toilet articles were 
better by 5 per cent this year for the latest month re- 
ported than they were for the same month last year. 
Government sources recently told the Senate Committee 
for Small Business that the separate organizations of the 
Federal Government which buy cosmetics and toiletries 
are the U.S. Army, the U.S. Air Force, the U.S. Navy, the 
Bureau of Federal Supply, the ECA, the Commodity 
Credit Corporation, and other subdivisions of the 
Department of Agriculture. The purchases are made in 
offices scattered around the country. They may be located 
by enquiring at the nearest local office of the basic 
agency. 


SHIFTS IN POPULATION 

There have been some startling shifts in population 
which are of interest to all businesses geared to national 
distribution. The Census Bureau has recently issued a 
study which may be obtained by writing to Census 
Bureau, Washington 25, D.C., applying for “Popula- 
tion, Series P-25, No. 12.” 
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GERARD J. DANCO, INC. 


3 EAST 44th STREET * NEW YORK 17, N.Y. 


TELEPHONE: VANDERBILT 6-098) CABLE ADDRESS: CODAN, N. Y. 


FINE ESSENTIAL AND FLORAL OILS 
AROMATIC CHEMICALS 
MUSK—CIVET—AMBERGRIS 


Exclusive Agents in the 
United States, Canada and Mexico for 


CAMILLI, ALBERT & LALOUE, S.A. 


GRASSE, FRANCE 


and 


ETABLISSEMENTS VICTOR HASSLAUER 
PARIS, FRANCE 


“Danco Quality Guaranteed by Reputation” 


NEW YORK CHICAGO MONTREAL PAR’™S 
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Improving Production 


Notes on new machines to make manu- 


facturing more efficient ... news 


about equipment manufacturers 


NE of the joys of an old experi- 

enced manufacturer of cosmet- 
ics is to critically examine well 
known cosmetics on the dealers’ 
shelves. “Some” he 
above reproach while others might 
well crawl in a hole and bury them- 


writes, “are 


selves. 

“Every user of cosmetics is dearly 
won and costly to hold regardless of 
the type of merchandising em- 
ployed. Labels blistered and ap- 
plied crooked or-with a corner 
loose, paste or glue smudges on the 
container, torn carton flaps, tubes 
smudged with the contents, dented 
or closed improperly or out of 
square, create unfavorable reactions 
on purchasers. 

“Similarly a particle of glass, car- 
ton fibre or other extraneous matter 
in any liquid, a color or dirt spot on 
the surface of a cream, a particle of 
carton fibre, closure cork or foil in 
the head of a collapsible tube or 
slack fill in any container must 
surely raise a question about the 
reputation of the product. 

“Final package and contents in- 
spection costs money; but it is 


well spent.” 


Laboratory Grinding Mill 


The new Mikro-Samplmill for 
pulverizing analytical samples of 
materials and mixtures up to seven 
per cent of free moisture it is point- 
ed out by the Pulverizing Machin- 
ery Corp. will grind materials that 
can later be processed in production 
runs on larger pulverizer units. A 
new illustrated bulletin 
such features as assurance against 
contamination, 
time, maximum recovery and ade- 
quate capacity. The laboratory unit 


stresses 


reduced cleaning 


& Essential Oil Review 


is available in bench and floor 


models. 


New Magnetic Stirrer 


A new magnetic stirrer which is 
now available may prove to be a 
laboratory instrument of versatile 
application according to the maker 
Ivan Sorvall. The principle of op- 
eration is to cause a magnetic bar, 
covered with a protective coating, 
to rotate in a liquid contained in a 
non-magnetic material. 
The rotation of the magnetic bar 
stirs the liquid; and for that reason 


; 


vessel of 


New magnetic stirrer 


stirring may be effected in a closed 
as well as an open vessel; and hence 
under any pressure, under vacuum 
and under sterile conditions. It is 
adaptable for small 
amounts of liquid for microchemi- 
cal work as well as for large vol- 


said to be 


umes. 


Fuel Saving Steam Maker 

An entirely new concept in heat- 
ing plant accessories is embodied in 
the Rahill Heinze steam maker 
which is designed to effect from 15 


to 30 per cent in fuel savings. The 
makers claim that it also increases 
the heat transfer rate, cuts down on 
precipitation of boiler scale and re- 
sults in lower stack temperatures. 
The steam maker consists of a steam 
turbine wheel and a water impeller 
mounted on the same vertical shaft. 
The turbine drives the impeller to 
produce circulation of the boiler 
water. 


Oily Materials Tablet Machine 


A new rotary type tablet machine 
has been announced by the F. J. 
Stokes Machine Co. for compress- 
ing materials which are oily or 
greasy. Hitherto such materials 
have been difficult to feed into die 
cavities because they have a tend- 
ency after being compressed to stick 
to punch faces. For that reason 
standard types of rotary machines 
are not suitable for such materials. 
The new machine has no upper 
punches; instead a hardened steel 
pressure plate is mounted directly 
over the dies at the point of com- 
pression and the material is pressed 
up against this plate by the lower 
punches as the head revolves. An 
adjustable scraper is provided to re- 
move any material which may stick 
to the lower punches and a heavy 
take off plate breaks the tablets free 
from the faces of the lower punches 


after compression. The enclosed 


feed frame, throat and hopper de- 
sign is intended to prevent hygro- 
scopic materials from picking up 
more moisture from the air than is 
absolutely necessary. Pressure up to 
five tons is applied making tablets 
up to 34 inch square or one inch 
round at the rate of 190 to 360 per 
minute. 
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ee 


Wholly different from anything ever made 


Fool-proof mechanism as accurate and velvet-smooth 
os a precision watch movement 


eee as 
¢ Eliminates cup wobble 
e Prevents shearing and taking off sheen of filler 
¢ Completely locked in four places at all times. 
Cup rides on 4 pins on a double track. 
No jamming — Pins cannot slip out of track 
Eliminates returns due to faulty or defective mechanism. 


Plus BRODER patented Free Wheeling the cup which rides up or 


down ONLY when the cap is off. Gives you a NON-SMUDGE CAP 
In Rich Low DeLuxe All-Polished Brass protected by a Startling New NON TARNISH Lacgeur 
LOOKS BETTER...WORKS BETTER... COSTS LESS 


PHONE...WIRE...WRITE 


BRODER INDUSTRIES 
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Alsop Service Employs Airplane 


The Service of the Alsop Engi- 
neering Co., Milldale, Conn. to its 
customers does not cease with the 
delivery of its equipment. This was 
again brought out when a complete 
filter unit manufactured by the 
company was flown to Milldale 
from Stroudsburg, Pa. for emer- 
gency repairs. To expediate the re- 
pair of the unit A. G. Ingraham of 
the Ingraham Research Laborato- 
ries and his pilot flew a plane from 
Stroudsburg to Milldale. Charles 
Moshier of the Alsop Engineering 
Co. met the plane at the airport, 
took the unit to the plant where it 
was completely overhauled and re- 
paired and flown back to Strouds- 
burg the same afternoon so that it 
was in operation in the Ingraham 
plant the same evening. 


“Color Eye” for Cosmetics 


An instrument known as_ the 
Color Eye which is said to be more 
accurate than the human eye in 
measuring reflecting color samples 
as well as clear or diffuse transmis- 
sion samples is offered by the Pitts- 
burgh Plate Glass Co. It is expected 
that the instrument will be of espe- 
cial value to the cosmetic industry 
where accurate color matching hith- 
erto has been almost wholly depend- 
ent on the human eye. The instru- 
ment is known as the PPG-IDL 
Color Eye. It photoelectrically re- 
cords the response, sensitivity and 
discrimination characteristics of the 
human eye the company states. 


Small Seale Filtering 


A new press for testing, filtering 
and clarifying on small batch work 
in laboratories and for light pro- 





Testing, filtering and clarifying press 
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duction jobs is offered by Chemi- 
quip. The makers point out that it 
is easily set up and may be readily 
dismantled and cleaned and that it 
is portable. Only one filter cloth is 
required. While it is designed to 
use its Own pump another pump 
may be put on the line. The unit is 
offered in bronze or stainless steel. 


No-Frost Method of Refrigeration 


For chilling or freezing processes 
which are improved by avoiding in- 
terruptions that may impair quality 
or limit production the Niagara 
Blower Co. offers the Niagara No- 
Frost method of refrigeration. This 
system cools air below the freezing 
point of water without permitting 
the formation of frost or ice on re- 
frigerant coils. It is also applied in 
air conditioning and in processes 
where extremely dry air or 
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Niagara No-Frost refrigeration 


extremely low temperatures are re- 
quired. Operation is automatic. 
Component units are built in a 
range of sizes suitable for installa- 
tions using ten tons of refrigeration 
upwards, 


Filling Liquids from Floor Level 


For filling foamy and still liquids 
directly from a floor level reservoir 
a four and six spout semi-auto- 
matic liquid vacuum filler is offered 
by the MRM Co. Production capac- 
ities are 10 to 12 quarts per minute. 
The filler is equipped with a motor 
and a vacuum pump. 


New Electric Label Dispenser 


Production line labeling speed 
without the large capital expendi- 
ture for specialized labeling equip- 
ment is afforded by a new auto- 
matic electric label dispenser that 
mechanizes hand labeling which 





Electric label dispenser 


has been introduced by the Avery 
Adhesive Label Corp. The machine 
delivers individual self adhesive la- 
bels automatically to the operator 
ready to apply directly to the con- 
tainer without moistening. 


Food Machinery Buys S & S 


Food Machinery Corp. has en- 
tered the dry packaging machinery 
field by its acquisition of Stokes & 
Smith Co. of Philadelphia, a pio- 
neer manufacturer of packaging 
and filling equipment for dry prod- 
ucts. Through the acquisition of 
Stokes & Smith Co. Food Machinery 
Corp., San Jose, Calif. will be in a 
position to establish the S & S dry 
packaging equipment and set up 
equipment for its food canning and 
packing equipment, thus supple- 
menting FMC’s line of liquid and 
semi-liquid food filling machines. 
Further improvement and broaden- 
ing of the S & S line through FMC’s 
research and engineering facilities 
is also planned. 


Speed Spout Inserting Machine 


Manufacturers of free flowing 
granular products such as granular 
soap may be interested in a new 
machine developed by the Seal- 
Spout Corp. for inserting larger 
spouts. Because of product pouring 
requirements a larger aluminum 
spout with a 30 per cent increase in 


‘pouring opening was developed 


and a new machine was designed to 
insert the larger spouts. The com- 
pany is also completing the design 
of a hand fed machine for inserting 
seal spouts where the annual output 
is small. It is to be adaptable to 
both large and small size cartons 
and several size spouts. 
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NEW PRODUCTS AND PROCESSES 


Corrugated Mat 


The General Scientific Equip- 
ment Co., Philadelphia, Pa., is mar- 
keting corrugated mats made of es- 
pecially compounded rubber links, 
to provide sure, comfortable footing 
woven on 12 guage spring steel wire, 
to stop slipping accidc.:ts and to re- 
duce worker fatigue. ‘“Akro-Mats” 
are adapted for use where moisture, 
oils, acids, chemicals, solvents and 
abrasives are apt to be on the floor. 
They are said to be easy to clean and 
easy to handle, lay flat or roll up. 


New Look Perfume Miniatures 


The new look in miniature per- 
fume bottles with capacities of from 
one dram to one ounce is imparted 
by gold plating which has been 
evolved by Glass Industries Inc., 10 
W. 33rd St. New York, N.Y. The 
gold plated miniatures are supplied 
with decorated flower stoppers or 
plain stoppers as desired and new 
designs of bottle and containers are 
also made available to meet the de- 
mand for attractive small size per- 
fume bottles. The miniatures are 
also supplied hand painted or plain 
and all are reported to be lacquered 
so as to be proof against alcohol. Fur- 
ther details about the new bottles 
may be had by writing to the com- 
pany. 


Food Processing Motor 


The Louis Allis Co. has an- 
nounced a sanitary motor designed 
for the food processing, dairy and 
beverage industries. 

The motor is streamlined and 


x free of cracks, recesses or depres- 


sions where milk or food products 
can collect. The new design also in- 
corporates the conduit box within 
the streamlined housing, eliminat- 
ing the projecting box usually 
found on conventional motors. 
Both mounting bolts and the con- 
duit box are accessible through re- 
movable grille: plates. With the 
motor, fully enclosed, the unit can 
be washed down safely. 
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Non-slip mat 


Resistant Coating 


A new type of corrosion resist- 
ant coating is offered for use on 
wood tanks, floors, racks, tables, 
fume hoods, etc., by the Carboline 
Co. The coating, called Carbo-Kote, 
is said to resist acids and alkalis, sol- 
vents and mixtures of corrosives. 
Chief exception is nitric acid and 
sulfuric acid over 45 per cent con- 
centration. Its surface is hard, re- 
sists wear, is waterproof and is easy 
to clean. It “sets’’ by polymerization 
at room temperature. 


New Catalogs 


Organic Acids is the title of a new 
booklet just published by Carbide 
and Carbon Chemicals Corp., New 
York, N.Y. It presents in detail the 
properties, specifications and uses of 
synthetic butyric acid, 2-ethylbu- 
tyric acid, caproic acid, 2-ethyl- 
hexoic acid and sorbic acid. Thir- 
teen charts in the booklet present 
such data as physical constants, solu- 
bilities, and electrical conductivity. 
Constant boiling mixtures and a sec- 
tion on specification test methods 
are also included. 


Ultra Chemical Works, Inc., 
manufacturers of synthetic organic, 
surface-active agents, announces the 
publication of a new catalog. Copies 
may be obtained without charge. 


New sources for the manufacture 
of two perfume materials, nerolidol 
and farnesol, have been developed 


in the laboratories of L. Givaudan 
& Cie, Geneva, Switzerland, and 
these materials are now offered in 
America by Givaudan-Delawanna, 
Inc., New York, N.Y. Nerolidol and 
farnesol, the oils from which they 
are produced, and the use of these 
aromatics are described in detail in 
a late issue of the Givaudanian. 


Norda Essential Oil and Chemi- 
cal Co., Inc., New York, N.Y., has 
issued a new price list. Copies may 
be obtained without charge. 


Seydel Chemical Co., Jersey City 
N.J., is offering a new treatise on 
benzoates. It touches on Federal and 
State laws and the preserving action 
of benzoate. It contains technical 
information of interest to~- food 


processors and beverage manufac- 
turers. 


Aroscent, Inc., Brooklyn, N.Y., 
has published its new wholesale 
catalog and price list of its aromatic 
raw materials for perfuming cosmet- 
ics and soaps. Copies are available 
upon request. 


Van Dyk & Co., Inc., Belleville, 
N.J., has announced that the name 
of its new pyrethrins and rotenone 
synergist has been changed from Oc- 
tacide 264 to Van Dyk 264. A des- 
criptive booklet on the product is 
available from the manufacturer. 


‘Twenty-two thousand new names 
of firms in Latin America have been 
added to the 1948 edition of Latin 
America Sales Index, published by 
Dun & Bradstreet, Inc. This pub- 
lication, now in its tenth year, now 
lists more than 160,000 enterprises 
in Mexico, Central and South 
America and the West Indies. 

Each listing contains the firm's 
name, full address, products or serv- 
ices provided, type of business, and 
capital rating which indicates finan- 
cial size and buying capacity. Bank 
and port facilities, population, and 
economic activity are listed for each 
town in the 29 countries of Latin 
America. 


September, 1948 241 





BENZALDEHYDE (Synthetic Oil of Bitter Almonds) 
... for toiletries, perfumes, fine soaps. 


BENZYL CHLORIDE (refined) 


... a Valuable intermediate in perfume manufacture. 
A starting point for many aromatic compounds. 


PARASEPTS® 
. neutral esters of parahydroxybenzoic acid. Inhibit 
mold growth, fungus formation and bacterial action in 
lotions, creams and powders. 


s 
METHYL SALICYLATE U.S.P. (Synthetic Oil of Wintergreen) 


METHYL BENZOATE . . . ETHYL BENZOATE 
, e 


nical literature, samples and prices forwarded 
mptiy on request. 


HEYDEN Ciemical CU HU 


393 SEVENTH AVENUE, NEW YORK 1, N. Y. 


CHICAGO OFFICE, 20 North Wacker Drive 
PHILADELPHIA OFFICE, 1700 Walnut Street 


: es 
+ : 
ts id - : ae mI 
Pate b i ale 4 ws 
x Pa 4 
ae 


ey La oe ~ 
to, ee ees Mele 
eles Ry eee ee sh 








Fs 





A compendium of significant news and views 


Harold Hutchins says... 


WITHDRAWN FROM SALE 


Certain undercoats for nail polish, 
not nail polish itself, have become 
suspected recently of causing injury 
to their users and have been with- 
drawn from sale by some of the 
manufacturers, pending further re- 
search, according to an announce- 
ment sent out by the Toilet Goods 
Association, last month. The Associ- 
ation reported that it understood 
the Food and Drug Administration 
has undertaken research designed to 
identify the particular ingredient 
which may be causing the unfavor- 
able reactions and has initiated 
other procedures designed to protect 
the consumer. Not all undercoats 
are suspect, according to the Associ- 
ation. Some, it said, have been on 
the market for as long as twenty 
years with nothing reflecting harm- 
ful effects indicated in their records. 


WHAT’S WITH XMAS? 


It seems to be the consensus of 
opinion among the nation’s buyers 
that volume this Christmas will 
come from items costing under the 
$5 range, rather than the large, ex- 
pensive cosmetic gift sets of former 
years. Some buyers aren’t even 
counting on doing any sizeable vol- 
ume on the under-$5-sets, but are 
counting on single items to help 
swell the Christmas volume. It also 
seems to be a general practice to 
place orders for Holiday merchan- 
dise later this year than heretofore. 


PREDICT TAX REVISION 


Statements issued in the past fort- 
night by the Chairmen of the Con- 
gressional Tax Committees indicate 
that revision of the excise taxes will 
receive early attention in the 8Ist 
Congress, which convenes next Jan- 
uary, according to a statement is- 
sued by Jacob Reck, Washington 
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Counsel for the National Beauty 
and Barber Manufacturers’. Associ- 
ation. Excise tax relief will be par- 
ticularly considered, added Coun- 
seller Reck, where current tax rates 
are operating as resistance to the 
purchase of articles on the part of 
the consumer. It would seem, there- 
fore, that in order to qualify for re- 
lief from the 20 per cent tax on toilet 
preparations, the cosmetic industry 
must be prepared to show to the ap- 
propriate Congressional Commit- 
tees that there is a sales resistance on 
the part of the consuming public to 
cosmetics, as a result of this 20 per 
cent tax. It is up to the leaders of the 
cosmetic industry, concluded Mr. 
Reck, to start marshalling its evi- 
dence to support this point. As a 
starting point, reference might be 
made to the recently-issued report 
of the Treasury Department, which 
showed that in fiscal 1947, the collec- 
tions of cosmetic excise amounted to 
$95,542,308, whereas the 1948 = 
lections dropped to $91,852,012— 
decrease of $3,690,295, or an indi 
cated decrease of sales of taxable 
cosmetics in 1948 of about $18.5 mil- 
lion. 


N.A.R.D. MEETING 


Many leaders of national renown 
are to appear on the program of the 
Golden Jubilee Convention of the 
National Association of Retail 
Druggists, to be held in Atlantic 
City, October 12 to 16 inclusive. Ac- 
ceptances have already been re- 
ceived from Lee H. Bristol, execu- 
tive vice president of Bristol-Myers 
Co.; Paul Dunbar, Commissioner of 
the United States Food and Drug 
Administration; Dr. W. A. Feirer of 
Sharp & Dohme; J. A. MacCartney 
of Parke, Davis & Co.; and many 
others in government and political 
circles. 


CHILDREN’S EXPOSITION 


Of special interest to certain 
manufacturers in the toilet goods 
field is the first large-scale exposition 
aimed at parents to stimulate their 
interest in products and services for 
children, from infancy to teen-age, 
which will be held at Grand Central 
Palace in New York, May 16-21, next 
year. The exposition will be opened 
to the public and will be called Our 
Children’s World ’49. It will be the 
first of a series of planned national 
shows to be held annually in New 
York, and in other large cities, as 
dates are obtained. Exhibits by 
manufacturers and service organiza- 
tions will cover all fields in the chil- 
dren’s world, such as hygiene, nutti- 
tion, training, education, clothing, 
recreation and play. The offices of 
Our Children’s World, Inc., are lo- 
cated in the Grand Central Palace 
building, 480 Lexington Avenue, 
New York. 


PERFUMED COPY 


A new brand of deodorant soap, 
called Dial, was introduced last 
month to the public, by Armour 
Toiletries, through a_ full-page, 
scented advertisement in the Chi- 
cago Tribune. In order to give the 
ad an aroma the same as that of the 
soap itself, 250 pounds of essential 
oils used in the manufacture of per- 
fumes were mixed with regulation 
printing ink. The Dial advertise- 
ment was the fourth scented or per- 
fumed advertisement to appear in 
the Tribune, the first paper to pub- 
lish such ads. Perfumed advertise- 
ments placed by the Allied Florists 
Association were published by the 
Tribune on December 21, 1939, and 
on March 22, 1940. On April 28, 
1940, the Tribune published a 
scented display for Sears, Roebuck 
and Co. 
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It takes good scents to build good business in 
your business. Norda makes good scents pay off. 


You are up against smart competitors. Many of 
them depend on Norda odors and essences. 
Norda quality helps sell their products. Do they 
have a sales advantage, because Norda isn’t help- 


ing you, too. 


Put Norda to work for you. We will use good 
scents to solve your problems. If you make things 
that sell through smell, Norda can help make 


them sell better. 


Tell Norda your puzzles and your new plans, so 
that we can work on them togetier. Ask for free 
samples of Norda odors and essences, completely 


without obligation. Write today. 


Hes getting good buines..because heb uting his good Ace. 


Get the new and useful Price List of Norda Scents, 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


Odors, and Essences. Your name brings your copy. 


CHICAGO LOS ANGELES ST. PAUL MONTREAL TORONTO HAVANA MEXICO CITY LONDON PARIS 
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ISSUES INJUNCTION 

The rights sanctioned by fair 
trade laws extend to the resale of 
war surplus trade-marked com- 
modities purchased from the War 
Assets Administration, according to 
a recent decision by Judge Thomas 
M. Foley of the Superior Court of 
California. Judge Foley’s ruling 
came as he granted an injunction to 
restrain Benatar’s Cut Rate Stores 
of San Francisco from further viola- 
tion in their sale of Dr. Lyon’s 
Tooth Powder, of the fair trade con- 
tract of Sterling Drug, Inc. The 
drug company had instituted the 
action against Benatar’s to restrain 
the latter’s sale of Dr. Lyon’s Tooth 
Powder at prices below the mini- 
mum retail prices stipulated in the 
company’s fair trade contracts in 
California. Benatar’s had claimed 
that the material it was selling was 
war surplus merchandise and that 
such merchandise did not come 
within the fair trade contract. 


NWDA 1948 MEETING 


The annual meeting of the Na- 
tional Wholesale Druggists Associ- 
ation will be held at the Palme 
House in Chicago, October 18 to 20. 
The Board of Control will meet 
Sunday, October 17. All members 
should arrange their own hotel and 
transportation reservations. 


FOR BOYS & GIRLS 


Middlebrooke Lancaster announ- 
ces the perfect incentive for keeping 
youngsters well groomed, in ideal 
gift boxes that cost only $1 for the 
four preparations, which are housed 
in attractive packages. The Girl's 
package is a replica of a beauty 
salon, while the Boy’s package is 
that of a barber shop. These Nutrine 
beauty preparations should help 
make good grooming for youngsters 
more pleasant and painless. 


NEW SURVEY 

Redbook’s latest marketing re- 
search study, “Cosmetic and Toi- 
letries Buying Habits of 1035 Red- 
book Families,” is now available. 
This study contains some illuminat- 
ing facts on “Shifts in Brand Prefer- 
ence” and may be obtained by writ- 
ing to Don West, 444 Madison Ave., 
New York. 


BABY CARE SHOW 


The National Baby Care Exposi- 
tion will be the first large show de- 
voted exclusively to baby care and 
baby products and will be opened to 
the public at Madison Square Gar- 
den from November 27 to December 
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6. The show will be operated by the 
management firm of Campbell-Fair- 
banks Inc., with the cooperation of 
Baby Talk Magazine and several 
other groups, such as the Child 
Study Organization, Community 
Service, etc. Some 75,000 square feet 
of the Garden will be devoted to the 
exhibits of firms supplying baby 
products in the food, drug, clothing 
house furnishing and other fields. 
There also will be demonstrations, 
motion pictures and lectures on 
baby care. 


PINK HEATHER 


Newest contribution to the pink 
and pretty look is Yardley’s Pink 
Heather Lipstick. Inspired by the 
fresh beauty of English Heather, 
this enchanting new shade, reports 
company executives, promises to be 
as popular here as it is in England. 
This new addition to the Pink 
Heather line already has taken its 
place on cosmetic counters along 
side of Pink Heather Cream Rouge. 


WHITTLE PRICES 


Last Spring, Revlon brought out 
their new-style, longer lipstick, “Lip- 
Fashion,” priced at $1.50. Early this 
month, they announced a price re- 
duction to $1. It is the same long, 
slender, streamlined gilt case, filled 
with Revlon’s all-plus lipstick. “Lip- 
Fashion” comes in 20 different 
shades. At the same time, Revlon 
also announced a new purse-size 
“Fashion Plate’ Cream Wafer 
Make-Up Base that sells at $1, which 
is an exact replica of the $1.75 origi- 
nal. 


FOR FALL SELLING 


Guerlain Imperiale Cologne is 
again available in a quantity that 
makes it possible for Guerlain, Inc. 
to release this time-honored toilet 
accessory through retail channels. It 
is bottled in clear glass. with the 
Guerlain crest in bas-relief. The 
label is a delicate tracery design in 
gray and white. The product, to be 
available for Fall selling, is priced 
at $5.50 for 514 0z., and $8 for 8 07z., 
plus tax. 


ALL PUFFED UP 


Victoria-Vogue has introduced a 
new line of Polystyrene (plastic) 
transparent Containers or compacts, 
containing the finest quality of 
velour powder puffs, to retail at 15¢. 
They also have introduced hand- 
some cookie, candy and cigarette 
containers filled with their puffs, 
which retail from 75¢ to $1.50, mak- 
ing ideal gift items. 





NEW COSMETIC ITEM 


On September 12, Max Factor 
Hollywood introduced Pan-Stik, a 
new “swivel up and swivel down” 
cream make-up sensation, in form 
of a large lipstick. It is simply 
daubed here and there on the face 
then smoothed over to make an in- 
visible and alluring coating. It will 
be priced at $1.50 and backed up 
with the greatest merchandising and 
advertising campaign in the com- 
pany’s history. Another new Factor 
“first” is their new counter unit that 
displays all of the new plastic Gift 
Set boxes in one eye-catching group. 
All Gift Set boxes have a secondary 
value and come in an array of arrest- 
ing colors and designs. 


LIPSTICK CONVERTIBLE 


A convertible lipstick is making 
almost as much news these days as 
the new car models. Peggy Sage, 
pioneer of the nail polish industry 
and famous color authority, has de- 
signed for her lipsticks a revolution- 
ary gold-like metal case. It is 334 
inches short as it is carried in the 
handbag, and 434 inches long when 
opened for use. It will be priced at 
$1.00 and be available after October 
l. 


COTY UP IN ’47 


Excluding Coty S.A. (France) and 
other subsidiaries in Continental 
Europe, Coty International Corp. 
showed consolidated net sales in 
1947 of $7,280,426, as compared 
with $6,920,124 in 1946. This was 
brought out in reports recently filed 
with the Securities and Exchange 
Commission when both Coty and 
Coty International Corp. made 
known their sales volume figures for 
1947. Coty, Inc., announced consoli- 
dated net sales of $18,163,480, as 
compared with $9,106,573 for the 
year ended December 31, 1946. 


TO SWAP SHOWS 


An exchange in the sponsoring 
products of “The Bob Hope Show”’ 
and “My Friend Irma,” when these 
two top-ranking Lever Brothers Co. 
radio programs return to the air, 
after summer vacations, has been 
announced by John R. Gilman, 
Lever vice-president in charge of ad- 
vertising. Bob Hope, who has been 
on the air for Pepsodent since Sep- 
tember 27, 1938, will be heard in 
behalf of Swan Soap, while “My 
Friend Irma” will push Pepsodent. 
This policy enables Lever Brothers 
to get new audiences for their prod- 
ucts by shifting them from one show 
to another, reports Mr. Gilman. 
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Our Morganville, 
New Jersey plant 


Penick’s recognized position in the Essential Oil, Aromatic Chemical and Per- 
fume Compound field has been gained through the coordinated efforts of a closely 
—knit and aggressive organization. 

From experienced Penick trained field men, located at strategic points throughout 
production areas of the world, to the scientists in the research laboratories and the skilled 
production staff in the factories, ao harmony of purpose prevails to improve products and 
processes of manufacture at all times. 

Only the choicest of raw materials — botanicals, essences, aromatic gums, musks and 
others are selected for shipment to our extensive manufacturing plants. Modern facilities 
for the distillation, extraction and fractionation of volatile oils enable us to provide Essential 
Oils, Aromatics, Perfume Bases and Specialties which meet the most stringent quality 
specifications. 

5. B. Penick and Company is a dependable source of supply for basic material needs 
for use in the manufacture of food products, perfumes, soaps, cosmetics, insecticides and 
for many industrial applications. 


Consult us regarding our wide range of items. 


5. B. PENICh 


$0 CHURCH STREET, NEW YORK 7, N. Y. 
, COrtiandt 7-1970 


High Vocuum 
Fractionation 


Distillation Room 


Laboratory Control 


& COMPANY 


735 WEST DIVISION STREET, CHICAGO 10, ILL. 
Telephone, MOHawk 5651 Fo Ne 


VCE CLC MOEA Essential Tae ee of Aromatic Chemicals. 
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ADVERTISING STUDY 


The advertising habits of the 
nation’s super markets were re- 
vealed last month in a report made 
by the Super Market Institute, a 
non-profit organization of leading 
super market operators. The report 
is based on a study of requests for 
advertising material made to the In- 
stitute by its members who operate 
more than 4,000 stores in connection 
with the Institutes monthly retail 
advertising and promotion service. 
The service is financed by McCall's 
Magazine, as aid to the super market 
industry in its fight to lower distri- 
bution costs and high food prices. 
In view of the increasing trend 
among super markets to carry cos- 
metics and toiletries, this study may 
be of service to manuf: acturers whose 


products are handled through these , 


outlets. Copies of the survey may be 
obtained from Federal Advertising 
Agency, 385 Madison Avenue, New 


York. 


NEW DEODORANT 


Jacqueline Cochran introduces a 
new lotion deodorant that also acts 
as an anti-perspirant and it doesn’t 
have to be washed off. It is a pretty 
creamy pink in color and sells tor $1, 
plus tax. Lotion Deodorant and its 
companion item, Deodorant Dust- 
ing powder, are now available in at- 
tractive packaging. The Powder 
sells at $1.50, plus tax. 


WINS AWARD 


An ingenious new atomizer made 
of plastic won First Award in the 
Jewelry and Novelties Classification 
in the 7th Modern Plastics Maga- 
zine Competitign. This invention, 
an unusual application of plastics 
in assorted colors, 22K gold flashed 
metal parts and precision built noz- 
zle, is convenient to use with one- 
hand operation. It is made by the 
Xpray Corp., of three plastic parts, 
and is one of the most practical in 
the moderate priced field. 


SQUELCHES RUMOR 


In a recent letter to 55,000 drug- 
gists throughout the nation, Elmer 
H. Bobst, president of William R. 
Warner and affliated companies, 
squelched rumors of plans to market 
the Richard Hudnut Home Perma- 
nent through the variety and syndi- 
cate stores. “Notwithstanding the 
known fact that syndicate stores are 
responsible for about 20 per cent of 
the national sales volume of the com- 
petitive home wave preparations 
and an even higher per cent of the 
national sales volume of sh: ampoos, 
as directing head of our companies, 
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I wish to state most emphatically 
that we have no intention whatso- 
ever of turning tail on the thousands 
of friendly druggists who have 
helped us so much in gaining our 
business—that we have no thought 
of distributing our line of hair prep- 
arations, our home wave prepara- 
tion, or any other Richard Hud- 
nut product through syndicate 
stores. You have stood by us as close 
friends through the years. We shall 
stand by you as our distributors, 
even though it entails a loss of a cer- 
tain amount of business due to los- 
ing a share of the syndicate stores’ 
20 per cent of the national sales 
volume.” Response to this unequivo- 
cal statement of policy has been 
overwhelmingly enthusiastic, _ re- 
ports the company. 


ACQUIRES INTEREST 


Erwin F. Fauser, formerly presi- 
dent and general manager of Wil- 
liam R. Warner and, prior to that, 
president and general manager of 
Frederick Stearns & Co., has ac- 
quired an interest in Colonial 
Dames, Inc., cosmetic house of 
Hollywood. At a recent meeting of 
directors, Fauser was elected presi- 
dent and general manager of the 
company, according to H. P. Wil- 
lats, chairman of the board who, 
after 33 years as president, plans to 
devote part of his time to some of 
his other interests. 


A POSSIBLE PUN 

We remember the days when the 
doctor and his watch added to that 
illusive thing called prestige, al- 
though we imagine few of his pa- 
tients knew the meaning of the 
word. But the medic today wears a 
wrist watch, as do his patients. And 
more often than not, it is a frail 
thing. And there is little confidence 
in it, as compared to the old-fash- 
ioned “onion” when “Doc” would 
hold its magical ticking to the ear 
of a youngster. Tic-toc, and the stock 
of the doctor (what a pun, if we 
dared say “Doc’’) went up and up. 


FOURTH BIRTHDAY 


The Toni Home Permanent 
Wave Kit celebrated its fourth birth- 
day last month and founder R. N. 
W. Harris, president, and the Gil- 
lette Safety Razor Co., which bought 
Toni last January, had these facts 
to ponder. During 1944, the year 
Toni was placed on the market, less 
than one woman in a 100 gave her- 
self a home permanent; this year, 
40 out of every 100 women will give 
themselves a permanent wave at 
home. During its first year, Toni sold 


95,000 home wave kits; in 1948 there 
will be more than 30,000,000 Toni 
kits sold. In July, 1944, Toni started 
on an investment of $1,000; Gillette 
bought the company this year for 
$20,000,000. Toni’s first advertising 
expenditure was $50 in a local news- 
paper. In 1948, thirty national pub- 
lications will feature the famous 
theme, “Which Twin Has the 
Toni?” Five radio programs on 
ABC, CBS and NBC and two Cana- 
dian network programs will tell 
women the Toni story. During its 
first six months, Toni had one sales- 
man; the company now has 100 sales 
representatives in the field covering 
drug, chain and department store 
outlets throughout the country. 


PURELY PERSONAL 


NORTHAM WARREN, SR., 
president of The Northam Warren 
Corp. sailed on the Queen Elizabeth, 
September 8th, for an extended 
business and vacation trip to Eng- 
land and The Continent. 


CLARA OGILVIE, head of the 
famous Ogilvie Sisters, starred on 
the Gloria Swanson WPIX televi- 
sion hour last month. At the same 
time, Jack Curry, president of Ogil- 
vie Sisters, returned from a two- 
month trip to the West Coast, and 
Vivian Lloyd-Jones, their advertis- 
ing manager, took off for Bermuda. 


RALPH L. EVANS, son of Dr. 
R. L. Evans, president of Evans Re- 
search and Development Corp., 
placed second in the single-handed 
class at the Olympic yachting re- 
gatta held last month at Torquay, 
England. Evans, a senior at M.I.T., 
had earned the right to represent the 
United States by defeating five rivals 
in a six race series on Long Island, 
last June. 


ROBERT A. HOLLENBECK 
has joined Shulton, Inc., makers of 
Early American Old Spice Toi- 
letries, as general manager of the 
company’s Canadian business. He 
formerly was with Colgate-Palm- 
olive-Peet and spent twelve years in 
an executive capacity with its Cana- 
dian subsidiary. His headquarters 
will be in Toronto. 


LOWREY KAMMER, son of 
A. F. Kammer of South Orange, N.]J. 
is to be married in October to Miss 
Sammy Chapin of Detroit, Mich., 
daughter of Hon. Roy Chapin, a 
former member of President Hoo- 
ver’s cabinet. A. F. Kammer, now 
retired, was identified with the glass 
industry supplying the toilet prep- 
arations industry for 36 years. 
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ROBERT HAIG BEDOUKIAN 
arrived July 2 to brighten the home 
of Dr. Paul Z. Bedoukian, of Com- 
»agnie Parento, Croton-on-Hudson, 
N.Y. Both mother and son are re- 
ported to be doing nicely. 


HELEN MALCOLM McNIECE, 
who has been associated with Milk- 
maid for the past six and one half 
years, has tendered her resignation. 


RENE FORSTER, president of 
Allondon, Inc., New York, N.Y. has 
returned from a month’s stay in 
Switzerland in conference with the 
executives of the parent company, 
Les Usines Allondon, Geneva, 
Switzerland. 


FRED L. RUNNELS, research 
chemist at the Dermetics plant in 
Seattle and son of the owner and 
president of the company, has just 
returned from Stockholm, Sweden, 
where he launehed a new factory for 
his firm. 


CHARLES D. CAVELLI of Der- 
metics, who has been out in the field 
in sales research for the past year, 
returned to his first love, advertis- 
ing, when he resumed his post at 
Dermetics’ New York ofhce in 
charge of advertising. 


RALPH P. LEWIS, president of 
Harriet Hubbard Ayer, has an- 
nounced the appointment of Alfred 
J. Carter as merchandise manager. 
Before going with Ayer, Carter was 
with the Schering Corp. for three 
years as sales manager, and previ 
ously was an advertising executive 
with Proctor and Gamble. 


SAM KLEIN escaped the city’s 
heat on his vacation in Oakwood, 
New Windsor, N.Y. 


PATRICIA’ BRISTOL,  well- 
known buyer at Whelan Drug, re- 
turns from a Parisian vacation, 
where she met many New Yorkers, 
including radio personality Ted 
Husing. 


MARTIN REVSON of Revlon 
was recently presented with a beau- 
tiful pearl ring at a luncheon in 
Venezuela, where he stopped en- 
route on a six-weeks trip, in behalf 
of his company, through South 
America. 


TERRY QUIMBY, advertising 
and fashion director of Helena Ru- 
binstein, Inc., has announced the 
appointment of Bert Greene as art 
director of the newly formed adver- 
tising department, with offices at. 16 
East 55th Street. He formerly was 
in charge of all advertising for I. 
Miller and has been associated with 
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Paris Vogue and Sak’s Fifth Avenue. 
Other new appointments announced 
were Edith Macaulay as copy chief, 
and Hazel Berrien as copywriter. 


H. A. Mac CARTON joins Solon 
Palmer to cover Western New York, 
Pennsylvania, Maryland, Delaware 
and New Jersey. Other Palmer ap- 
pointments are I. J. Wilson, to cover 
Western Missouri, Kansas, Nebras- 
ka, Colorado and New Mexico; and 
Frank A. Kolsch to cover Western 
Washington and Oregon. 


DR. ROY H. KIENLE, assistant 
director of research of the Calco 
Chemical Division of American 
Cyanamid Co., and Charles P. Nei- 
dig, in charge of market research on 
chemical products for Atlantic Re- 
fining Co., have recently been ap- 
pointed councilors-at-large of the 
American Institute of Chemists. 


CARL J. SINGLER has been ap- 
pointed manager of the tax depart- 
ment of Sterling Drug. J. W. Han- 
lon, director of ” sales at Dermetics, 
has appointed Sydney Warner, for- 
merly with Charbert, and McKesson 
& Robbins, to cover greater metro- 
politan New York City and some of 
the Eastern States, in the drug and 
department store promotion of Der- 
metics 


GEORGE W. DOLAN, chairman 
of the board of directors of Mathie- 
son Chemical Corp. died recently 
after a brief illness. He was 46 years 


old. 


BAXTER THOMAS has been 
appointed Pacific coast representa- 
tive for H. Kohnstamm & Co. As a 
pilot in the European theatre he 
made 59 missions. On his return he 
spent considerable time working in 
the laboratories and factories of the 
company before undertaking sales 
work. 


TOM LOMBARDO, formerly 
with Gourielli et al, takes the Mid- 
west for Dermetics. 


ARGOSY MAGAZINE For Men 
will publish a special Christmas Gift 
tabloid-size newspaper, for its pres- 
ent and prospective advertisers in 
the drug and cosmetic field, and this 
writer will edit same, in between the 
weekly issues of his Drug & Cosmetic 
News-letter, which embarked on its 
third year of publication last month. 


KATHERINE HEDICK, one of 
the top-flight publicity girls in the 
cosmetic business, has been serving 





as Guest Editor of “Everywoman’s 
Magazine,” during the past two 
months, as its editor, Joan Ranson, 
took an extended vacation. 


ANDREW J. HAIRE of Haire 
Publications has purchased Cos- 
metics and Toiletries Trends, both 
sectional cosmetic publications, 
which he will combine into one and 
make a national magazine. 


BILL SWARTMAN of Elizabeth 
Arden is the proud possessor of a 
portable radio which he won at a 
recent outing of the BIMS for not 
being a too efficient golfer. 


JAY H. SCHMIDT of Special 
Toiletries has retired from business 
and will take a well earned vaca- 
tion. The company will be contin- 
ued as a division of W. F. Zimmer- 
man Inc. with offices at 404 Fourth 
Ave., New York, N.Y. and the plant 
in Newark, N.J. 


SAM MITCHELL, vice president 
of Kings Men, is on a coast-to-coast 
trip, contacting buyers and sales 
people on the new $1.00 size of their 
men’s toiletries. 


HERBERT STORFER of Cor- 
day took in the Dallas Cosmetic 
Show, enroute to Mexico City. 


SIDNEY DALE, New York drug 
account representative for Corday, 
became the bouncing father of a 9 
pound baby girl last month. Her 
name is Bonnie Ann. * 


DON HOPCRAFT, formerly 
with Dana, is vacationing in Holly- 
wood, but plans to re-enter the cos- 
metic business this Fall, in an ex- 
ecutive sales capacity. 


MARGARET BICKEL of Prince 
Matchabelli is on a business-pleas- 
ure trip to Hollywood. 


JEAN PATOU’S first new per- 
fume in 12 years will be called 
“L’Heure Attendue.” 


AMY BLAISDELL of Helena 
Rubinstein vacationed in Maine 
last month amid the sea gulls. 


ALPHONSE PILLET of Tom- 
barel Products Corp. who broke his 
leg last July was able to return to his 
desk after Labor Day. 


HELENA RUBINSTEIN sre- 
turned from Paris last month on the 
Queen Elizabeth, and Michel, of her 
organization, went back on the 
Queen Elizabeth on her return trip 
for a month in Paris. 
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PELTON 5s ers 


aromatic chemicals 


Felton offers the creative perfumer a ready source for all 
AROMATIC CHEMICALS, even the most unusual— 
and manufactures them to meet individual specifications. 


WRITE US YOUR REQUIREMENTS 


LE Faron 


1923 + 1948 
AD, MAN ler Centar ‘S 


Aehrevemenl 


| FELTON CHEMICAL COMPANY, INC. 


Qualit MANUFACTURING CHEMISTS 
F 599 JOHNSON AVE., BROOKLYN 46, N. Y. 


Aromatic Chemicals + Perfume Oils +» Deodorizing Chemicals « Essential Oils 


BRANCHES IN BOSTON «+ PHILADELPHIA +« SAN FRANCISCO « LOS ANGELES « ST. LOUIS « CHICAGO e¢ MONTREAL « TORONTO 
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Proprietor of Hamza Plantations 
Back to the States 


His Excellency, Ahmed Hamza 
Bey, Senator, Minister of Supply for 
the Egyptian Government during 





Ahmed Hamza Bey 


World War II, and proprietor of the 
Hamza Plantations in Egypt, well 
known for its floral products, is ex- 
pected to arrive in the United States 
the latter part of September. 

His Excellency will be studying 
the essential oil market on the spot, 
and will make arrangements for the 
exclusive distribution of his flower 
concretes in this part of the globe. 
He will also make an extensive tout 
of the States, to cover his wide range 
of activities in the different branches 
of Commerce. 


Many Essential Oil Prices 
Below Production Cost 


Due to economic’ conditions 
throughout the world, prices for 
many essential oils and floral abso- 
lutes have dropped below the cost 
of production and therefore there 
is a tendency to reduce production 
in some cases by as much as 20 or 25 
per cent, according to Fred E. Shon- 
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THE ROUND TABLE - 


inger, president of Antoine Chiris 
Co., Inc. New York, N.Y., who has 
just returned from an extended trip 
to Europe. Wherever the produc- 
tion is curtailed it is usually re- 
placed by the production of edibles 
he reported. 

Generally conditions in France 
are much improved and the essential 
oil industry is beginning to show im- 
provement due to a tendency on the 
part of perfumers and cosmetic 
manufacturers to demand pre wat 
standards of quality. 

While in France Mr. Shoninger 
inspected the model Chiris lavender 
plantations in the French Alps at 
Puberclaire. Due to ideal weather 
conditions the quality of the oil is 
above normal he states. At Puber- 
claire the company has developed 
one of the largest lavender and 
lavandin plantations in the world, 
on a plateau of about 5,500 acres. 
Clary Sage is also grown there. 

During his stay in England, Mr. 
Shoninger was presented with a 
suitably inscribed silver platter by 
the British Joint Aromatics Com- 
mittee for services rendered by him 
to the industry during the war. 





Mr. Shoninger examines lavender 


plantation 





Examine Possibilities of 
European Verley Branch 


David A. Bennett, president and 
Edward J. Strobl, executive vice 
president of Albert Verley Co., Chi- 





David A. Bennett 


cago and New York returned on the 
S.S. America September 8 after a 
month’s business trip to France. 
The trip was made for the purpose 
of examining the possibilities of es- 
tablishing a branch and an organi- 
zation of the company in Paris. The 
trip included visits to Paris, Grasse 
and Antibes. 


Perfume and Cosmetic Courses 
at Columbia 


A course in the manufacture of 
cosmetics will be given by Professor 
Horace M. Carter at Columbia Uni- 
versity College of Pharmacy during 
the coming year. The course is de- 
signed to familiarize students with 
present-day cosmetic ingredients. It 
is to be held through two sessions. 

Edward Sagarin is to conduct a 
one semester course on perfumery. 

Registration is to take place at 
113 West 68th St., New York, N.Y., 
from September 15 to 22. Further 
information is available from the 
College of Pharmacy upon request. 
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Dr. Guenther Speaker 
on Radio 
Dr. Ernest Guenther, vice-presi- 


dent and chief chemist of Fritzsche 
Brothers, Inc., New York, N.Y., was 





Dr. Ernest Guenther 


guest speaker on the radto program 
“Headlines in Chemistry,” pre 
sented by the American Chemical 
Society News Service, over station 


WNYC on August 11. 


Bank Uses 


Perfume Fountain 


An outstanding feature of the an- 
nual two-day rose show held by the 
Second National Bank of Philadel- 
phia, was a “dip-your-hanky” per- 
fume fountain. It was reported that 
more than half the women present 
availed themselves of the service. 
The perfume was Rose Geranium 
by Mary Chess. 


Materials and 
Packaging Course 


The Third. Annual Industrial 
Packaging and Materials Handling 
Exposition, featuring a packaging 
and materials handling “short 
course” arranged and conducted un- 
der the auspices of the University of 
Illinois, is to be held October 4 
through 7, at the Hotel Sherman, 
Chicago, Ill. Eleven separate ses- 
sions will be held during this time. 


Tribute from Independent 
Dealers for CPP 


In a popularity contest to deter- 
mine which manufacturers served 
the independent merchants the best 
in the past few years, Colgate-Palm- 
olive-Peet Co., Jersey City, N.J. 
came first. The survey conducted by 
Independent Merchant Magazine 
among thousands of independent 
retailers covered all lines of prod- 
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ucts handled by retailers. The An- 
drew Jergens Co., Cincinnati, Ohio, 
was sixth in popularity. 


Proceedings Against 
Canute Dismissed 


The Federal Trade Commission 
has dismissed the proceedings it in- 
stituted against The Canute Co., 
Milwaukee, Wisc., in October 1944, 
in which the company’s product Ca- 
nute Water was advertised. 


Paul Douglas Becomes 
Bourjois President 


Paul H. Douglas has been elected 
president and general manager of 
Bourjois, Inc., New York, N.Y., ac- 
cording to an announcement by Pi- 
erre Werthneimer, Chairman of the 
Board of Directors. Mr. Douglas 
has been associated with Bourjois 





Paul Douglas 


for many years, and was formerly 
vice-president and general man- 
ager. 

Mr. Douglas has been very active 
in promoting the well being of the 
toilet goods industry as a whole. He 
is a past president of the Toilet 
Goods Association. 


BIMS Hold Final Golf 


Tournament of Season 


The final golf tournament of the 
1948 season of the BIMS was held 
at the Wheatley Hills Golf Club 
August 31. As usual the tournament 
was followed by a dinner marked by 
the good fellowship that is always 
found whenever two or more BIMS 
are gathered together. Songs by 
James Leyden were a feature of the 
entertainment. Prizes were distrib- 
uted by Harry Griffiths. The next 
meeting of the association will be 
the annual Winter banquet in Jan- 
uary. 


New SCC Section 
Holds Meeting 


The newly organized section of 
the Society of Cosmetic Chemists 
will hold its first regular dinner 
meeting September 14, 6:30 P.M. at 
the Electric Club, 20 North Wacker 
Drive, Chicago. 

This meeting will feature an ad- 
dress by Maison G. deNavarre, 
Ph.C., B.S., of Detroit, Mich., author 
of “The Chemistry and Manufac- 
ture of Cosmetics” and technical 
editor of The American Perfumer. 

Two previous organizing meet- 
ings have been held. 


Kolmar Laboratories Announces 
Eastern Sales Staff Changes 


Lessing Kole, president of Kolmar 
Laboratories announces the promo- 
tion of Douglas Haggerty to eastern 
sales manager and the appointment 
of Ronald Uncapher to the eastern 
sales staff. Thomas LaPrelle who has 
been with the company for years is 
the third member of the New York 
office. The company now operates 
five plants all told, two in Milwau- 
kee, one in Ellenville and Port 
Jervis, N.Y., Hollywood, Calif. and 
Toronto, Canada. According to Mr. 
Kole sales are running 20 per cent 
ahead of last year. 


Schor Directs 
Research for Wirz 


Milton Schor, chemical engineer 
and authority on collapsible metal 
tube packaging, has been appointed 
director of the research and develop- 
ment division of A. H. Wirz, Inc., 
Chester, Pa., oldest manufacturers of 
collapsible metal tubes and special- 
ties in America, according to H. S. 





Milton Schor 


Darlington, president. Mr. Schor 
was formerly associated with Col- 
gate-Palmolive-Peet Co., in the re- 
search and development phases of 
tube packaging. 


September, 1948 253 


















oY} 








(0 eee 
Oa 
NLS 


Gu 


\\ 
al 





_ x a3 
ve ee 
“= eo 4 
~ Ge 


zs 


THE OAK MOSS 
of Buno Court ~ 


is offered exclusively by re : 
ie 


NAUGATUCK fe 
Ss 


MAUBATUCK 








< 


ayy 


we 





Straight from one of the largest producers 
of Oak Moss in Grasse, known the world over, 
we offer to you the following types from 


which to select your own requirements: 


Resinoid Moss “S” B-1] 
Resinoid Moss “S”’ Light Colored B-366 
Resinoid for Extracts Oak Moss B-327 


Resinoid for extracts Oak Moss Light 
Colored B-874 


Absolute Mousse de Chene B-30 


Absolute Mousse Benzol B-651 


Abs« nlute M ousse decx plorized 


Gregory Thomas 
Becomes Chanel President 


Pierre Wertheimer, Chairman of 
the Board of Directors of Chanel, 
Inc., New York, N.Y., has an- 
nounced the election of H. Gregory 
Thomas as President. Mr. Thomas 
has been associated with Chanel for 
many years as a director. During 
the war, Mr. Thomas served in the 
Armed Services. He is a past chair- 
man of the American Fair Trade 
Council. 


Lavender Oil 
Fair at Digne October 2 


The Comite de la Foire Exposi- 
tion de la Lavende, Digne, France, 
has announced that the next Laven- 
der Fair is to be held at Digne, Oc- 
tober 2. The fair is the only one in 
the world completely devoted to lav- 
ender oil. 


McKeefery Joins 
Sindar Sales Staff 


R. E. Horsey, sales manager of 
Sindar Corp. New York, N.Y., an- 
nouces the addition to its sales staff 
of R. J. McKeefery, who will handle 
the sale of industrial aromatics, an- 


tiseptics, germicides, mildewcides, 
preservatives , stabilizers and other 
products in New York State, New 
Jersey, Connecticut, Rhode Island 
and Vermont. Mr. McKeefery has 
been with Sindar and its associate 
company, Givaudan-Delawanna, 


R. J. McKeefery 


Inc. since August 1946. He has been 
engaged formerly in the technical 
sales service. Previous to his employ- 
ment with Givaudan, he was associ- 
ated with “Oil, Paint and Drug Re- 
porter.” He was with the Signal 
Corps of the United States Army 
from 1942 to 1945. 


Amor Skin Appoints 
Representatives 


Perry N. Zang, Amorskin, Inc., 
Freeport, N.Y., has announced the 
appointment of the following repre- 
sentatives: New England and Mid- 
Atlantic, Tom Carney; East Central 
States, Ben Lester; West Central 
States, William Kerry; Southern 
States, Ed. Gadpaille; West Coast, 
Bombi Perfumers. The West Coast 
is under the management of Jack 
Lloyd, assisted by Ruth Callender, 
Ernie Gallup, Elwood Crane and 
Jack Lloyd, Jr. 


Reheis In New 
Location 


The Reheis Co. is now located at 
Berkeley Heights, N.J. The phone 
number is Summit 6-7110. 


Richard M. Krause 
Designs MEM Label 


When the Mem Co., New York, 
N.Y., recently changed over from 
wood to paper containers, Richard 
M. Krause, Inc., New York, N.Y., 
was responsible for designing the 
new label. 
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Use 


NORTHWESTERN 
ETHYL BUTYRATE 


when this ester is called for in your formulae. 


For many years more than half of the Ethyl 


Butyrate sold in this country has been man- 


THE LARGEST 


MAKERS OF 


of our product. 


BUTYRIC 


ETHER 


ufactured by us — proof of the fine quality 


THE WORLD 


The MORTHWESTERN CHEMICAL CO. 


WAUWATOSA, WISCONSIN 


INCORPORATED 
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NEW more color-free... 


ARLACEL “ 
EMULSIFIERS 


For improved o/w formutas... 


cold cream 

emollient cream 
all-purpose cream 
hand cream 

hand lotion 

hot pour vanishing cream 
liquid powder base 
brushless shave cream 
deodorants 

suntan lotion 

... Many others 


For improved w/o formulas... 


creme rouge 
anti-perspirant 
all-purpose cream 
hair dressing 
suntan lotion 
deodorants 
ointment bases 

.. + Many others 


Sa 


IT’S ALL IN THIS BOOh.. 


numerous formulas in which Arlacels 
are used—also formulas featuring 
Sorbo, the new high-purity sorbitol & , 

: o you're going to the 
for humectant purposes, and Modified Chienne Chemical 
Lanolin Derivatives. In all, 57 pages ess Show! Be sure to visit 
of up-to-the-minute technical infor- FEELERS the Atlas Exhibit at 
mation about emulsions and surface dal m Booth 126. 
active agents. A copy of the mew re- 
vised edition of DRUG AND COSMETIC 
EMULSIONS will be sent you on re- 
quest on your company stationery. 


INDUSTRIAL CHEMICALS DEPARTMENT 
SORBO, ARLACEL—Reg. U. S. Pat. Off. 


ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE ¢ OFFICES IN PRINCIPAL CITIES + CABLE ADDRESS « ATPOWCO 
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Central Consulting Laboratories 
Organized by A. A. Mabardie 


A. A. Mabardie, who has had 
broad experience with Food Re- 
search Laboratories, Vick Chemical 
Co., Lederle Laboratories, General 
Desserts Corp. and as technical di- 
rector for Mary Chess, Inc. has or- 
ganized the Central Consulting 
Laboratories, Brooklyn, N.Y. to 
serve the food, drug and cosmetic 
industries. 


Charles Douglas 
Appointed by Heyden 


Heyden Chemical Corp., New 
York, N.Y., has announced the ap- 
pointment of Charles V. Douglas as 
assistant to the vice-president in 
charge of sales. 


White Metal Appoints 
Clowe as Representative 


White Metal Manufacturing Co. 
has appointed H. W. Clowe & Co., 
101 Barnett-Madden Bldg., Jackson, 
Miss., its exclusive representative in 
the states of Alabama, Arkansas, 
Louisiana and Mississippi, accord- 
ing to Stanley M, Rumbough, Jr., 
director of sales. 


Dr. Victor G. Fourman, president of Syntomatic Corp., New York, N.Y., recently returned 


from an extended trip covering the New England states and Canada. He reports that the 


economic progress in the Province of Quebec is marked by the considerable development 


of various industries and that there is a pronounced improvement in the standard of 


living which is being reflected in increased sales of perfumes and cosmetics in that part 


of the Dominion. During his trip, Dr. Fourman spent a few days in Nantucket and took 


a snap-shot of a whale which had washed ashore there. He looked around for ambergris, 


but it seemed this sixty-five foot whale was not in the raw materials business for the 


perfume industry. 


Dow Earnings 
Soar 
Dow Chemical Co., Midland, 


Mich., has reported a net income for 
the fiscal year ending May 31, of 


$21,066,646, or $3.72 a common 
share on net sales of $170,969,037. 
This compares with a net income of 
$12,729,990, or $2.31 a common 
share for the previous year on net 
sales of $130,426,839. 


AMERCHOL STEROL PRODUCTS 


NON-IONIC CHOLESTEROL EMULSIFIERS, PENETRANTS, 
ABSORPTION BASES AND EMOLLIENTS 


Amerchol products are manufactured from specially processed 
cholesterol and other sterols.Cholesterol in its most active and 
efficient form, 


For oil-in-water and water-in-oil creams, ointments and lotions. 
Exceptional emollience, unusual skin benefits, 

Odorless, almost colorless. 

Unatfected by electrolytes, most acids, alkalies and drugs. 
Completely stable, will not oxidize nor turn rancid. 

Pure white, elegant, stable, cosmetic emulsions. 


For use in ointments,cold creams, vanishing creams, anti- 
perspirants, cleansing creams, lotions for skin and hair, 
hair grooms, hair waving preparations, cream shampoos 
and in many other products. 


Our research laboratories are available to you for advice and 
information at all times. 


Write for your copy of our new technical booklet, “Laboratory Data.” It 
contains valuable information, formulas and procedures. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 


or oe an oe a ee 
Sales office, 40 Exchange Place, New York 5, N. Y. Cable address, Amerchols 
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IMPORTANT NEWS—Announcing publication of Volume I of THE ESSENTIAL 
OILS—first in a series of volumes that at last brings the entire subject of essential 
oils, synthetics and isolates up to date. 


THE ESSENTIAL OILS 


BY ERNEST GUENTHER, Ph.D. 
Vice President and Technical Director of Fritzsche Brothers, Inc., New York, N. Y. 
WITH THE COLLABORATION OF LEADING EXPERTS. Volume I Now Ready! 


By integrating the results of field 
work, factory, laboratory and litera- 
ture Dr. Guenther and his colleagues 
have been able to give you this up-to- 
date, all-inclusive work. 


CHAPTER I—THE ORIGIN & DEVELOPMENT OF THE 
ESSENTIAL OIL INDUSTRY. By George Urdang. The Be- 
ginning; From the 16th to the 18th Century; Modern De- 
velopment; Production of Essential Oils in the United 
States of America; General Principles of Present Day Essen- 
tial Oil Production. 


CHAPTER II—THE CHEMISTRY & FUNCTION OF ES- 
SENTIAL OILS IN PLANT LIFE. By A. J. Haagen-Smit. 
The Chemistry of Essential Oils; The Origin of Essential 
Oils; The Function of Essential Oils in Plants. 


CHAPTER III—THE PRODUCTION OF ESSENTIAL 
OILS: METHODS OF DISTILLATION, ENFLEURAGE, 
MACERATION, AND EXTRACTION WITH VOLATILE 
SOLVENTS. By Ernest Guenther. 


A. DISTILLATION OF ESSENTIAL OILS. Treatment 
of the Plant Material; General Methods of Distilla- 
tion; Equipment for Distillation of Aromatic Plants; 
Practical Problems Connected with Essential Oil Dis- 
tillation; Hydrodistillation of Plant Material at High 
and at Reduced Pressure, and with Superheated Steam, 
Field Distillation of Plant Material; Rectification and 
Fractionation of Essential Oils, Hydrodistillation of 


For Quick Delivery of This Valuable Book 


MOORE-ROBBINS PUBLISHING CO., Book Dept., 9 East 38th St. 
New York 16, N.Y. 


Please send me 
Check (or money order) for $6.00 per copy enclosed. 


PO 
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copies of Ernest Guenther’s THE ESSENTIAL OILS, Vol. I. 
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$6.00 POSTPAID 


Essential Oils at High and Reduced Pressure, and with 
Superheated Steam. 

B. NATURAL FLOWER OILS. Extraction with Cold Fat 
(Enfleurage)—Preparation of the Fat CORPS, En- 
fleurage and Defleurage, Alcoholic Extracts, Abso- 
lutes of Enfleurage, Absolutes of Chassis; Extraction 
with Hot Fat (Maceration) and Extraction with Vola- 
tile Solvents—Selection of the Solvents; Apparatus of 
Extraction; The Evaluation of Natural Flower Oils 
and Resinoids. 

C. CONCENTRATED, TERPENELESS AND SESQUI- 
TERPENELESS ESSENTIAL OILS. 

CHAPTER IV—THE EXAMINATION & ANALYSIS OF 
ESSENTIAL OILS, SYNTHETICS, AND ISOLATES. By 
Edward E. Langenau. Introduction; Sampling and Storage; 
Determination of Physical Properties; Special Tests and 
Procedures; Detection of Adulterants; A Procedure for the 
Investigation of the Chemical Constituents of an Essential 
Oil. 

APPENDIX—Use of Essential Oils; Storage of Essential 
Oils; Tables of Boiling Points of Isolates and Synthetics of 
Reduced Pressure; Conversion Tables. 

You will find Volume I indispensable for 
complete, up-to-date information on the 
Chemistry, Production and Analysis of 
Essential Oils. Well-indexed for conven- 
ient reference. 448 pages, illustrated. 
Priced at $6.00 postpaid. 


USE 

THIS 
COUPON 
TODAY . 


These experts collaborated with Dr. 
Guenther in preparation of Volume 
I. 


A. J. HAAGEN-SMIT, Ph.D., pro- 
fessor, Bioporganic Chemistry, Cali- 
fornia Institute of Technology, Pasa- 
dena, Calif. 


EDWARD E. LANGENAU, B.S., Di- 
rector of Analytical Laboratories, 
Fritzsche Brothers, Inc., New York, 
N.Y. 


GEORGE URDANG, Ph.G., D.Sc. 
Nat., Sc.D., Director, American In- 
stitute of the History of Pharmacy, 
Madison, Wisc. 


Succeeding volumes will be devoted 
to the individual oils, their chemical 
constituents, botanical and geo- 
graphical origin, specific methods of 
production, physiochemical proper- 
ties, assay and use. 


SUDDOESSRESROCORERSRSSEEESSREEERCREEERESS ODER OCCEEEReDeeESERRCREEeEESeOEEE 
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N.Y. Board of Trade 


“Business Speaks Dinner” 


October 14, at 7:00 P.M. has been 
selected as the time for the “Business 
Speaks Dinner,” presented by the 
New York Board of Trade, Inc. The 
dinner will be held at the Grand 
Ballroom of the Waldorf-Astoria 
Hotel. Two speakers of world re- 
nown will be announced at a later 
date. 


Packaging Machinery 
Manufacturers Meeting 


Packaging Machinery Manufac- 
turers Institute will hold its Six- 
teenth Annual Meeting at the Hotel 
Roosevelt, New York, N.Y., October 
12 and 13, according to George W. 
von Hofe, president. 


Bjorksten Opens 
Madison Branch 


Bjorksten Research Laboratories 
has signed a long-time lease for an 
entire floor at 323 West Gorham St., 
Madison, Wisc. The main office of 
the firm remains in Chicago, Il. 
The reason for the move was given 
as a desire for decentralization, and 


to provide an additional research 
center. 


Dr. Shope Accepts 
Merck Appointment 


Dr. Richard E. Shope has ac- 
cepted an appointment as associate 
director of the Merck Institute for 
Therapeutic Research, according to 
Dr. Hans Molitor, director of the 
Institute. 


Schnefel Holds Annual 
Sales Meeting 


The Schnefel Brothers Corp., 
Newark, N.]., has concluded its an- 
nual sales meeting. It took the form 
of a three-day forum, lasting from 
July 31 to August 2. All traveling 
representatives and managers at- 
tended. 


Edmund Kenez Co. Now U. S. 
Agent for Boechout 


S. A. Chemical Works Boechout, 
Boechout, Belgium, makers of per- 
fumers’ and soap makers’ materials 
has appointed The Edmund Kenez 
Co. of New York as its sole agent for 
the eastern part of the United States. 


Joe Green, Norman A. Mack, Miss Chen 
Yu, Kay Wister, and Harold Hutchins as 
they appeared directly after Miss Chen Yu 
had won first prize in a Filcol formal gown 
at Cosmopolitan Magazine’s Male-Tested 
Fashion Showing at cocktails in the Club 
Room of the Stork Club, August 19. 


ADCAOM Golf 
Meet 


The August golf meeting of the 
Allied Drug and Cosmetic Associ- 
ation of Michigan was held August 
24, at the Birmingham Country 
Club. A thoroughly enjoyable time 
was had by all. 


BENJ. FRENCH, INC. 


Essential Of 


_Abomsilite of 


DESCOLLONGES 
PRODUCTS 


JASMAROME 


A remarkable reproduction of the natural oil extracted from po- 


made. Gives splendid results used alone or with the natural oil. 


JASMOLIA 


An unusually fine Jasmin odor at low cost. 


Sassen 


160 FIFTH AVENUE 
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pERFUMERS 


BASIC MATERIALS 


the fragrance 


that makes 


the perfume 


that sells 


the women 


from the laboratories of Bush 

Aromatics where raw aromatic 
materials are combined to 
make your fragrance to fit 


your individual needs. 


Aromaties, Ine. 


136 Liberty Street 
New York 6, N.Y. 
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related curves 


Every business man knows that the most beautiful 
curve in the world is that upward swing of expanding 
sales. In the realm of beauty that cosmetics serve, 
this trend frequently depends on the development 

of the product formula. 


For two generations we have applied our skill, 
experience and imagination to the perfection of private 
label cosmetics. Our goal has always been to attain 


maximum sales appeal through product perfection 


A product that falls short of your requirements—or a 
product idea you may have in mind— is a problem 
that we tackle with particular enthusiasm. 

May we work with you toward its development to 
your complete satisfaction—and that important 

upward sales curve? 


ALIN KER 
MANUFACTURING COMPANY 
9210 BUCKEYE ROAD « CLEVELAND 4, OHIO 


Manufacturers of Private Label Cosmetics 
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Obituary 


Louis J. Zollinger 


Louis J. Zollinger, president of 
fombarel Products Corp. New 
York, N. Y., who has been actively 


L. J. Zollinger 


identified with the toilet goods and 
essential oil industries for over 40 
years died August 28 at the New 
York Post Graduate Hospital fol- 
lowing an attack of angina pectoris. 

Mr. Zollinger was born in Fort 
Wayne, Ind. August 17, 1884 and 
was educated as a pharmacist. By 
the time he was 18 years old he was 
the proprietor of his own drug store. 
He abandoned this to join an or- 


PLYMOUTH CRYSTRU 
WHITE OIL 


This oil has been the standard for many of America’s very 


ganization manufacturing pharma- 
ceuticals and some years later joined 
Marshall Field & Co. of Chicago as 
as perfumer. After several years of 
service he joined the Remiller Co. 
and when it was absorbed by the 
Owl Drug Co. he continued with 
the latter concern. 

\bout 1918 he left the Owl Drug 
Co. to join Richard Hudnut, Inc. of 
New York and was transferred to 
St. Louis where he acted as _per- 
fumer and plant superintendent. In 
the early twenties he joined the 
George Silver Import Co. of New 
York which he left after about a de- 
cade of service to join Albert Verley 
& Co. of Chicago. As vice president 
he assumed charge of the New York 
office and directed the business of 
Tombarel Freres of Grasse, France, 
in the United States. In January 
1937 when Tombarel Freres de- 
cided to establish an American 
company Mr. Zollinger organized 
the Tombarel Products Corp. in 
New York and became its first presi- 
dent. William S. Fairhurst, his son 
in law and Howard Miller were 
both associated with him as execu- 
tive assistants, the former having 
served continuously for the past 15 
years and the latter for 26 years. 
Under the able direction of Mr. 


oldest cream manufacturers since their origin. It is water- 


white and crystal-pure . . 


. odorless and tasteless .. . of 


U.S. P. Acid Test and free of fluorescence . . . especially 


refined for the cosmetic industry and as pure as a mineral 
oil can be made. Because of its extra lightness you should 


specify it for the soft, light, fluffy creams demanded today. 


Other mineral oils of heavier body if desired. 


Zollinger the business of the com- 
yany was considerably increased. 

Mr. Zollinger is survived by his 
widow Mrs. Hazel Morrey Zol- 
linger, and three daughters Mrs. 
William S. Fairhurst, Mrs. E. F. 
Tucker and Mrs. William A. Ruth- 
ven formerly of Summit and Madi- 
son, N.]. 

Mr. Zollinger was highly re- 
spected throughout the allied drug, 
perfumery and soap trades and was 
often referred to as “the gentleman 
of the industry,” a tribute earned 
by his unfailing courtesy and 
friendliness to all who had the 
privilege of knowing him. 


Joseph R. Watkins 


Joseph R. Watkins was found 
shot dead in his automobile parked 
outside the Princeton Inn, Prince- 
ton, N.J., on August 25. 


Arthur Littman 


George Lueders & Co., New York, 
N.Y., lost a valued and trusted em- 
ployee with the passing of Arthur 
Littman, who died August 3. Mr. 
Littman was in charge of the bot- 
tling and labeling department and 
in December would have celebrated 
his fiftieth anniversary with the com- 
pany. 


PLYMOUTH PETROLATUMS U.S. P. 


All Petrolatums are refined and straight filtered from 


Pennsylvania Crude. None are acid treated and all are 


long fiber and of U.S.P grades. 
Both soft, low melting point consistencies and pharma- 
ceutical grades . . 


. as well as the regular grades for 


the drug and cosmetic industry. All grades are offered 


from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


eT ee) 


ind PLYMOUTH ORGANIC LABORATORIES, Inc. 
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MARKET REPORT 


Decline in California Lemon Oil 


HE raw materials market was featured by advances 
Tin citric acid and sodium citrate and rather sharp 
reductions in California lemon oil and industrial alco- 
hol. Increased material and manufacturing costs were 
the real causes for the upward movement in sodium 
citrate and citric acid. The advance in citric acid 
amounted to 214 cents per pound while sodium citrate 
was increased by 2 cents per pound. Supplies of citric 
acid were generally described as adequate to meet all 
necessary requirements but were not so free as to allow 
makers to accumulate any substantial inventories. 

The reduction in California lemon oil as announced 
by representatives of the California Fruit Growers Ex- 
change came at a time when temperatures were highly 
favorable for the consumption of the oil in bottled 
beverages. The new and lower price of $2.75 per pound 
for oil packed in either 25-pound cans or 385-pound 
drums became immediately effective against existing 
contracts. New contracts are being accepted for a six 
months period as usual. The new quotation is more 
competitive with Italian lemon oil which has been sell- 
ing at prices ranging from $2.75 to $3.00 per pound. 


CITRUS OIL DEMAND 


Demand for other citrus oils has been more active 
because of seasonal influences but because of the disap- 
pointing Spring demand it is generally feared total sales 
for the year will fall considerably short of expectations. 
Sales of orange oil were better than fair in volume and 
they were more numerous than in July. Prices named by 
dealers were steady. Because of competitive conditions 
that existed due to the various varieties offered in the 
market there appeared to be no tendency to raise quota- 
tions despite the continued rise in certain other com- 
modities. 

The past month brought about more favorable prices 
for mint oils. Following declines in quotations for spear- 
mint in the recent past, the downward movement was 
extended over the past month with offerings at $5.85 to 
$6 per pound. Upwards of $9 was still heard in some 
directions where dealers had been carrying higher cost 
oil but it will probably prove difficult to dispose of these 
stocks at the higher figure because of the competitive 
position of the market. 

Any further reduction in mint oils would not be sur- 
prising in the trade, however, since both peppermint and 
spearmint had previously shown a hardening trend 
when other essential oils were declining. Late prices on 
spearmint ranging from $5.85 to $6 per pound might 
still be regarded by some as high compared with pre-war 


& Essential Oil Review 


levels of around $3.00 per pound. Because of current 
economic conditions both here and abroad it may not 
be possible for prices to fall much further. There also 
remains a strong possibility of a greater export demand 
for mint oils especially for peppermint. Great Britain is 
normally a large buyer of American peppermint oil. 
Prior to the war, export demand took over 50 per cent of 
our total production of peppermint oil. 

Reports from Marseille, France stated that shipments 
of celery and coriander oils amounted to $1,800 and $1,- 
600 respectively during the month of April. The decline 
in the dollar value of exports to the United States was 
said to be due to the diminished demand where the prices 
asked by French shippers have been regarded as pro- 
hibitive. 

In the spice oil groups, clove developed a firmer tone 
in response to the sharply higher prices ruling in the 
spice both in Madagascar and at Zanzibar. Advices from 
Madagascar indicated that sizeable purchases for the ac- 
count of India had reduced unsold stocks sharply at the 
primary center. Unless an early reaction is noted in the 
spice, the upward trend in clove oil will be extended. 
Mace and nutmegs oils reflected declines in raw material 
markets of the world. 


COAL CHEMICALS 


In view of the existing strength in most basic items in 
the coal chemical group there appears nothing in the 
outlook that suggests any lower prices for the derivatives. 
Benzol, toluol and phenol are all tending upward in 
price. One major phenol producer increased its prices 
14 cent a pound September | and other manufacturers 
point out that production and raw material costs were 
advancing and are rapidly getting out of line with sell- 
ing prices that have ruled over the past few months. 

A possible recession in camphor prices looms in the 
final quarter of the year. Crude material from which 
synthetic camphor is made is considerably lower in price 
than it was earlier in the year and the Chinese Govern- 
ment through the National Resources Commission is 
making every effort to revive the camphor industry in 
Formosa which in turn may result in a more competitive 
situation. Prior to the war, Formosa supplied at least 60 
per cent of the world’s requirements. Demand for domes- 
tic synthetic camphor is expected to grow more active. 
Such an improvement will be seasonal however, and will 
largely be centered upon the powdered material for 
pharmaceutical manufacturers and other users. Camphor 
tablet consumption usually falls off during the Fall sea- 
son. 
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Beautiful cosmetics and perfumes 

have added drama and sales 

appeal in gleaming, transparent 
plastic SHOWBOXES. Low 


cost SHOWBOXES boost 
impulse sales. Available 
plain or imprinted. 


5 u 0 Ww g 0 X Division of CENTRAL STATES PAPER & BAG CO. 
5221 NATURAL BRIDGE e@ ST. LOUIS 15, MO. | 


World's largest manufacturer of rigid, transparent, plastic packages 


CHICAGO @® LOS ANGELES © NEW YORK @ PHILADELPHIA @ DETROIT 


EXOTIC PERFUME BASES FROM OUR 
TREASURE CHEST OF FORMULAE 


(Modern Economical True Reproductions) 


Bouquet +A-7009S HAREME 
(Spice of the Orient) 

. 

Bouquet +A-7015TSB TEASE 

(Scent of the Southern Seas) 
+ 
Bouquet +A-7027FV CHARTREUSE 
(Tropical Fruit Bouquet) 


Quotations and Samples on Request 


Distinctive Perfume Bouquets created to 
your order, in all Price Ranges 


PERFUMERS RAW MATERIALS 
ESSENTIAL OILS AROMATIC CHEMICALS 


reroscent Tuc. 


(Manufacturing Chemists) 
Subsidiary of the DAVIS & LAWRENCE CO. 
(Manufacturing Pharmacists Established 1839) 
Office & Laboratories: —58 Underhill Ave., Brooklyn 17, N. Y. 
Piants:— 
Dobbs Ferry, N. Y.—Montreal, Canada—Sydney, Australia 
Representatives throughout the world 


| se, 
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CYCLONOL 


CHARACTERISTIC ODOR and 
COOLING EFFECT OF MENTHOL 


Cyclonol is chemically 1-methy]-3-dimethyl-cyclohexanol- 
(5). Graphically the structural formula is given in Fig. 
1. It may be considered a lower homologue of sym- 
metric or meta Menthol which has the structural formula 
shown in Fig. 2. 


CH; #H CH; ON 


a ad 
HO - HC C= (CH3)2 HO-HC q 
= (CH3)2 
CHe2 


Cc 
CHe H 
FIG. 1 FIG 2 
Cyclonol replaces Menthol satisfactorily in shaving 
creams and lotions, liniments, analgesic balms, ointments 
and similar preparations. It has also been accepted by 


the U. S. Treasury Department as a Denuaturant for 
alcohol in place of Menthol U.S.P. 


W. J. BUSH & CO., INC. 


LICENSED DISTRIBUTORS 
11 EAST 38th ST. NEW YORK 16, N. Y. 


you can’t go wrong, iF you 
rea em AU ae 


au ale ee Oullet-(° (oe 


A.C.DRURY & CO., Inc, CHICAGO, ILL. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS Citronella, Ceylon 15@ 1: Orange, bitter 3.40@ 3.85 
Java 135@ 1, Brazilian 150@ 1.75 
Cloves, Zanzibar 120@ 1. CAE Gia cchadaseden 1.65@ 2.00 
Almond Bit, per Ib. ....... 4.90@ 5.00 Coriander 35.00@ 45. Orris Root, abs. (0z.) 135.00@ 
FFPA 4.50@ 5.25 Imitation 8.50@ 12. Artificial 36.00 Nom’l 
Sweet True 10@ ~~ «80 Croton 4.80@ 5.25 Pennyroyal, Amer. ........ 3.25@ 4.10 
Apricot Kernel 20@~~=«-SS Cumin 6.25@ 6.75 European 2.50@ 3.00 
Amber, rectified Nominal Dillseed 8.00@ 8.75 Peppermint natural ' 8.00 
Angelica Root 180.00 Nom’l Erigeron 2.75 Nom’l Redistilled 10@ 8.50 
DO Se Wavensciaccene ‘ 90 Eucalyptus 70@ 1.00 Petitgrain ki 3.75 
Aspic (spike) Span. ...... 50@ 1.75 Fennel, Sweet 3.65@ 4.10 Pimento Berry “ 5.00 
Avocado 10@ 1.50 Geranium, Rose, Algerian . 13.50@ 17.00 Pinus Sylvestris 5 4.85 
Bay 3I@ Bourbon 8.75@ 12.00 Pumillonis 4.50 
Bergamot 3.85 Turkish 6.65@ 7.85 Rose, Bulgaria (oz.) 45.00 
Artificial 00@ 2. 7.50@ 8.00 oe ee 10.80@ 16.00 
Birch, sweet d . Guaiac (Wood) 2.25@ 2.60 Rosemary, Spanish 95@ 1.25 
Birchtar, crude ° . Hemlock 2.35@ 3.00 Sage, Spanish 
Birchtar, rectified \ Juniper Berry 5.10@ 6.50 Sage, Dalmation 
Bois de Rose 3.10@ 3.5 DRE MEE cocdwasscavecles 21.00 Nom’ Sandalwood, N. F. ........ 
Ce Mr Oe OG Sctawesocces A5@ ; Lavandin 1.70@ 2.35 Sassafras, artificial 
Cajeput 2.25@ 2. Lavender, French 3.10@ 6.00 Ocotea Cymbarum 
Calamus 20.00@ 25: ee ee 2.75@ Snake root 
Camphor “white” dom. ... 45@ 65 Italian 2.75@ 3.75 Spearmint 
Cananga, native 4.00@ Lemongrass 125@ 1.80 Thyme, red 
Rectified 4.90@ Limes, distilled 4.00@ 4.85 White 
Caraway 5.00@ Expressed 9.75@ 11.00 Valarian 
Cardamon 23.00@ Linaloe 3.35@ 4.10 Vetivert, Haitian 
Cassia, rectified, U.S. P... 2.10@ Lovage 95.00 Nom’! Bourbon 
Cedar leaf 1.10@ Marjoram 5.50@ 6.10 Wintergreen 
IE WdeWecddedkes a6 2.00@ Neroli, Bigarde P. ........ 275.00@300.00 Wormseed 
Cedar wood ASG Petale, extra 185.00@250.00 Ylang Ylang, Manila 
Celery 15.00@ Nutmeg 4.35@ 5.00 Bourbon 
Chamomile Roman 250.00@ Olibanum 5.30@ 7.00 
Cinnamon bark oil ....... 35.00@ 43.00 Opopanax 30.00@ 37.00 (Continued on page 267) 
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THE VANDERBILT LABORATORIES —V EAST NORWALK, CONNECTICUT 


ee ain a ene ni MET or cl 


eegu™ Magnesium 


Aluminum Silicate 


VEEGUM is a hydrophyllic colloid forming high viscosity gels at 


low solids. 


Its unique combinatidn of properties points to various applica- 
tions... as a binder, emulsifier, lubricant, film former, dispersant, 
suspending agent and thickener. 


Literature and samples on request 


R. T. VANDERBILT CO., INC. * Specialties Department - 230 PARK AVENUE, NEW YORK 17, N. Y. 
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A Sincere Welcome to 


ATTENTION - PERFUMERS pm ad FKIZ 


NOW AVAILABLE ) 4ND ITS 2 OUTSTANDING HOTELS 
HOTEL 


Hydroxy Citronellal | él F ORMA 


Geraniol 
Citroneliol MEXICO CITY 


Rhodinol } Yi all the features of the best metropolitan hotels, the Reforma 


continues as the preferred meeting place of experienced travelers, 

who appreciate the comfort of its luxurious bedrooms, the elegant 

appointments of its spacious lounges, cuisine par excellence under the 

Replacements For Aromatic Chemicals, direction of famed Ciro’s, the efficiency and courtesy of the hotel’s staff. 


Essential, and Flower Oils | ... And Mexico’s Most Modern Resort Hotel 
THE REFORMA CASABLANCA IN ACAPULCO 


Romance in the tropics, on the — the Beachcombers — Ciro’s unique 


SOAP and COSMETIC PERFUMES | shores of the blue Pacific. 120 Roof Garden and Night Club. Open all 


airy rooms overlooking the open sea, year, an hour by plane from Mexico 


INDUSTRIAL ODOR MASKS the picturesque bay and charming City. Acapulce offers the world’s finest 


town. The crystal clear swimming pool deep sea fishing. 


Samples on Request 


SEELEY & CO., INC. 


1 Main St. — Nyack, N. Y. 


Factories & Warehouses | @ For Mexican hospitality at its best 
| consult your travel agent or our offices in the United States. 
Les Angeles, Calif. Nyack, N. _ |< Essex House, New York 19 


55 East Washington Street, Chicago 2 





P nilies and HOW TO MAKE THEM 


By Robert Bushby . . . 3rd Edition, 1945 
$3.00 postpaid. 


This simply written, practical guide for beauty special- 
ists, hairdressers and all others concerned with prepara- 
tion of face powders, vanishing creams, nail polishes, 
rouges, lipsticks and other eosmetics is a useful hand- 


SE CI : a | 
0 N S 0 L | DAT F D | book for those who have had no previous knowledge of 


chemistry. Contains easy-to-follow formulas and recipes. 


Illustrated. 
Established 1858 F R U l T J A R C 0 e Order today from 
ee ee | MOORE-ROBBINS BOOK SERVICE 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 9 E. 38th St.. New York 16,N.Y 
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(Continued from page 265) 


TERPENELESS OILS 


Bergamot 9.00@ 11.00 
Grapefruit 65.00@ 68.00 
Lavender 8.50@ 12.00 
CE cca cecniaanenanee 30.00@ 45.00 
DE Sie atannedieanedaee 70.00@ 75.00 

Distilled 42.00@ 45.00 
Orange sweet 90.00@110.00 
Peppermint 14.00@ 15.80 
Petitgrain 5.50@ 7.25 
Spearmint 9.50@ 12.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 20@ 2.75 
Acetaphenone J 1.80 
Alcohol C 8 A 3.30 

Cc 14.00@ 
2.90@ 3.30 


11.00@ 12.00 

19.00 

8.50 

19.25@ 22.00 

14.00@ 18.00 

7.25@ 9.00 

C16 (Strawberry so-called) 7.65@ 8.25 
Amyl Acetate 55@ ~~ «75 
Amy] Butyrate 85@ 1.10 
Amy! Cinnamate 4.50@ 5.80 
Amyleinnamic Aldehyde .. 2.80@ 3.10 
Amy] Formate 25@ 1.20 
Amyl Phenyl Acetate 3.50@ 4.00 
Amy] Salicylate 80@ 1.00 
Amyl Valerinate 1.75@ 2.15 
Anethol 60@ 75 
Anisic Aldehyde 2.20@ 2.75 
Benzophenone 125@ 1.70 


Benzyl Acetate 

Benzyl Alcohol 

Benzyl Benzoate 

Benzyl Butyrate 

Benzyl Cinnamate 

Benzyl Formate 
Benzyl-Iso-eugenol 

Benzyl Propionate 

Benzylidene Acetone 

Bromstyrol @ 
Butyl Acetate, normal .... .3144@ 
Cinnamic Alcohol \ 
Cinnamic Aldehyde 

Cinnamy] Acetate 

Cinnamyl! Butyrate 

Cinnamyl Formate 

GG Bs Kcicncweuciicass 
Citronellol 

Citronellyl Acetate 

Coumarin 

Cuminic Aldehyde 
Diethylphthalate 45@ 
Dimethyl Anthranilate .... 4.55@ 
Ethyl Acetate 36@ 
Ethyl Benzoate 15@ 
Ethyl Butyrate .75@ 
Ethyl Capronate 3.65@ 
Ethyl Cinnamate 2.45@ 
Ethyl Formate 65@ 
Ethyl Propionate -15@ 
Ethyl Salicylate 

Ethyl Vanillin 

Eucalyptol 

Eugenol 

Geraniol, dom. ........... 
Geranyl Acetate 

Geranyl Butyrate 

Geranyl Formate 

Guaiac Wood Acetate 

Heliotropin, dom. ........ ) 
Hydrotropic Aldehyde .... 6.75@ 


Hydroxycitronellal 6.75@ 8.50 
LS ee 19.00@ 21.00 
Ionones 

Beta 


Iso-borneol 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol 
Iso-safrol 
Linalool 
Linalyl, Acetate 90% 
70% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 45.00@ 
Methyl Iso-eugenol 5.85@ 
Methyl Naphthyl Ketone ..  3.00@ 
Methyl Phenylacetate " 
Methyl] Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Neroline (ethyl ether) .... 
Paracresyl Acetate 
Paracresyl Methyl Ether .. 
Paracresyl Phenyl-acetate . 
Phenylacetaldehyde 50% .. 
100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
(Continued on page 269) 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH & CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 


LONDON 
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NATIONAL CITY, CAL. 


MITCHAM 


WIDNES 
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OUTSTANDING EXCELLENCE 


. . That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL e SAPONINE 


INTERSTATE COLOR CO.» 


C. 
3 BEEKMAN STREET, NEW YORK 


Md | PERFUME 


Write today for 
quotations and samples of 


fine LANOLINS 


nd 


ABSORPTION 
BASES 


Interesting booklets on 
Lanolin and Absorption 
Bases offered free. Sam- 
ples supplied on request. 





* 
C ONSTANT research, skillful blending and e 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the 
quality of its Essential Oils, Aromatics and 
Floral Creations. 


To be sure of constant high quality and lasting 
consumer acceptance of your products eee 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 
business since 1920. 


WRITE, PHONE OR CABLE DEPT. SA 


THE LANAETEX PRODUCTS, INC. 
151-157 Third Avenue Elizabeth |, N. J. neuUmMAaAnN th RSS B WOLFE 


Telephone: Elizabeth 2-7568—Cable: LANAETEX LS 
226 W.Huron St. wtih Ll Pe 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 
Telephone: « Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 
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(Continued from page 267) Boric Acid, U.S. P., ton . . .129.00@133.50 Rosin, M. per cwt. ....... 8.25@ 


































Calcium, phosphate ....... 08@ 08% Salicylic Acid ............ 40@ 42 
ete Phosphate, tri-basic ..... .0660@ .0730 SOON Fete D wiswenecaces 2.45@ 
Phere aie a nw 4.80 Camphor pwd., domestic ... .72@__—.74 Silicate, 40°, drums, works, 
Phe ae Prenienate ... 3.650 450 Castoreum, nat., cans ..... 15.00@ 45.00 Fee PONG oc ce cdcccccss 100@ 1.35 
tne 1S; a “" dss@ 5.00 Cetyl, Alcohol ........... 2.25@ 2.55 Sodium Carb. j 
Phone lethel Teese a 6.50@ 7.35 Chalk, precip. bags, elts ... 027%4@ 03 58% light, 100 pounds -- 1.60@ 2.70 
Phe oe ") il saa 5 10 Cherry Laurel Water, jug, Hydroxide, 76% solid, 100 
Phenyipropy! Acetate ..... —— 2 ilirah i siikeekesdeudadew 2.10@ 2.50 POumds 2. ccccccccness 3.05@ 4.20 
ee eee See GINO cncnssentasied 2444@ 26 Spermaceti ............... B@ As 
Seatol C. P. (oz.) ......-. 3.65G Py CHOUG, CUD «cds cancsecers 6.00@ 20.00 Stearate Zinc U.S. P. ..... A5@ A6 
Styrolyl Acetate .-........ 2.35@ 5.08 Cocoa, Butter, bulk ...... 102@ 1.05 Wa vbuceceneensedaes 110@ 1.60 
Vanillin (clove oil) ...... 4.0G 4.65 Cyclohexanol (Hexalin) .. .214%@ _ .22 RIO OE ssc werccanss 414Z@ A2% 
(guaiacol) eee ey ee —— 3.05 Fuller’s Earth, Mines ton .. 27.00@ 30.00 Tragacanth, No. 1 ........ 3.15@ 3.80 
EE SNaeeeesavsr kins 300@ 3.05 — Glycerin, C. P. ........... 39%@ 40  Triethanolamine ......... - 21144@ 22% 
SN EO war sce eres | 33.000 59.00 Gum Arabic, white ....... 29@ 32 Violet Flowers ........... 2.00 Nom’l 
Violet Ketone Alpha ..... 10.06 12.00 —— 12@ .13¥ Zine Oxide, U. S. P. bbls. . .144%4@ .14% 
Yara Yara (methyl ester) . 2.304 Powdered, U.S. P. ..... .19%4@ 21 
Gum Benzoin, Siam ...... 3.50@ 3.85 
TL Cun dedeccacnuns ASG 00 : : 
BEANS Gum Galbanum .......... 2@ 1.00 O88 AND Fars 
a SE MENU ans ccseecuncns 38@ 42 Castor No. 1, tanks ....... 21@ 
Tonka Beans Surinam .... .90@_ 1.00 I UE. sas cbaenclc cas 25@ 27 Cocoanut, crude, Atlantic 
Angostura .....+....++++. 1.75@ 1.80 ED cntinnnebtnsenndsrs 05@ 07 ports, tanks ............ 214@ 
Vanilla Beans : EMD kc cccccccececcs 5.00@ 7.00 Corn, crude, Midwest, mill, 
Mexican, whole ........ 6.00@ 6.25 Lanolin, hydrous ......... . 234,@ 26 as ee a oa 244%4@ 
Mexican. cut ........... 5.25@ 5.80 BENGE onc Kctsencse 25@ 27 Corn Oil, distilled, tanks .. .274%, Nom’ 
Bourbon eee eeeeeeeeeeres 8.004 8.75 Magnesium, carbonate .... .11@ .124 Cottonseed, crude, tanks .. .2444@ 
Tahati ....-.++++eeeeees 3.15@ 4.00 eee M@ Al Grease, white ............ 134@ 
NE acc cedvaviese 20.00@ 35.00 Lard, Chicago ......2..<.- 234@ 224 
Olibanum, tears .......... 264 35 Lard Oil, common, No. 1 
SUNDRIES AND DRUGS MN cA ckvandeecadeas H@ 413 Chileage, Bible. 2... .000e- 194@ 21% 
Orange Flower Water, gal. 1.75@ 2.25 Palm C. i. f. N.Y., bulk .. .29@ 
MAGEE vccctesnctcesccée , 09@ 14 Orris Root, Italian ....... 244 35 Peanut, refined, tanks .... 3044@ 
Ambergris, ounce ........ 8.50@ 18.00 WO Stab Netetdencinte 4 055%4@ 07% Red Oil, distilled drums .. .2154@ .22% 
Balsam, Copaiba ......... 65@ 90 Peroxide (hydrogen U. S. P. Stearic Acid 
ee ae re 804 85 SS iain alee ad caer’ 03544 05 Triple Pressed ......... 30%@ 
Beeswax, bleached, pure Petrolatum, white ........ 0654@ 08% Double Pressed ........ 28@ 29 
DS 70@ ~~ «73 CUEROS SOON cicccccccecce 120@ 1.50 Tallow, acidless, drums : 
Yellow, refined ......... 61@ 63 NCO SUMPON coc cccccccces Nominal CE cc x dnacusecnses 1914@ 
Bismuth, subnitrate ....... 2.15@ 2.28 Rose flowers, pale ........ 254 27 Ts GEE oo occa avi sce 134@ 
Borax, crystals, carlot.ton . 74.50@ 76.00 Rose Water, jug (6.6 gal.) 6.00 Nom’l Whale oil, refined .......... Nominal 



















Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 





Cinnamie Aldehyde 
( Artificial Oil of Cassia ) 
N. F. and Chlorine Free 


Benzaldehyde 
(Oil of Bitter Almonds ) 
Technical and N. F. Grades 


— Produced by — 















LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 






SOAPS Etc. 










Your inquiries are invited 








oPURE WHITE. 
@ EXTRA QUALITY. 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND- 
ARDS 


@ Samples will gladly be sent 


occas 


Serving The Trade for 96 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Ce., 219 E. North Water St., Chicage, til. 






















Tennessee Products 
& Chemical Corp. 


General Offices: Nashville, Tennessee 
Eastern Sales Office: 
350 Fifth Ave., New York 1, N. Y. 
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MARKETING DRUGS 
& COSMETICS 


By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


This complete handbook on the drug and cosmetic in- 
dustry will help solve the many merchandising prob- 
lems of manufacturers, wholesalers and retailers. 


It explains how best to introduce new products, how to 
get the most out of advertising, how to arrange displays 
that sell by themselves, and how to apply hundreds of 
other means of moving merchandise profitably. 


Here are painstaking directions for packaging products, 
explaining the importance of size, shape, style, color, 
design and materials. 


Included also are the capital requirements necessary to 
the establishing of a business in the drug and cosmetic 
field, together with full, practical information for every 
business operation in the industry. 


Only $5.00 postpaid—order your copy today from 


Moore - Robbins Book Service 


9 East 38th Street New York 16, N.Y. 





NATURAL 
PERFUME MATERIALS 


A Study of Concretes, Resinoids, 
Floral Oils and Pomades 


By Y.R. NAVES and G. MAZUYER 


Translated by 
EDWARD SAGARIN, Givaudan-Delawanna, Inc. 


This excellent volume offers a diversity of materials that will 
be of interest to all those connected with the perfume indus- 
try. In addition to being a well documented history of the 
methods of extraction of perfumes and the agents employed 
in the course of the centuries, NATURAL PERFUME MA- 
TERIALS describes the raw materials used in the extraction; 
the choice, purification and recovery of volatile solvents; the 
preparation of tinctures and infusions; the treatment of con- 
cretes; resins and balsams; the extraction of the aromas of 
fruits and distilled flower waters; the manufacture of pomades 
and perfumed oils by the use of vegetable and animal fats and 
mineral oils, properly chosen and prepared; the processes of 
digestion and enfleurage on solid and liquid absorbents; and 
finally, the extraction of decolorized absolutes and pomades 
from the diffused products. 


Also included is information on the chemical composition and 
analytical examination of the oe of extraction by vola- 
tile solvents, enfleurage and digestion. The book concludes 
with a series of descriptions of plant and raw materials that 
are subjected to extraction. 


355 Pages Illustrated $6.75 


Send today for New Free Catalog 
“Let’s Look It Up” (over 200 titles) 


MOORE-ROBBINS BOOK SERVICE 
9 East 38th St. New York 16, N. Y. 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Business Opportunities, $1.00; Situations 
Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1-—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review. 





Progressive energetic U.K. specialist manufacturers of synthetics 
for Perfumery and Flavors seek additional manufacture. Would 
consider manufacture of American Specialties, Aromatics, Com- 
pounds and Flavors under license from, or arrangement with, an 
American Company, for the British and European markets. Com- 
pany has able technical staff; large, well-equipped premises, and 
sound financial position. THEODORE ST. JUST & CO., LTD., 
Whitfield, Manchester, England. 


Manufacturer and Distributor of old established fine cosmetic 
line, sold in the domestic and export markets, seeks ACTIVE EX- 
PERIENCED PARTNER with $50,000-100,000 to match own capi- 
tal. If top-notch sales, or administrative executive, less cash ac- 
ceptable for proportionate to share. Consider also merger with re- 
lated financially strong business for expansion and more economi- 
cal operation. Have offices, showroom, manufacturing equipment 
and space midtown Manhattan, at 5th Avenue in excess of present 
necessities. Box 2794, The American Perfumer, 9 E. 38th St., 
N.Y. 16, N.Y. 





SURPLUS WANTED. We WILL BUY: Raw materials, finished 
products, bottles, jars, caps, machinery, equipment. Entire plants. 
Write Just Liquidators, Inc., 129 Pearl Street, New York 5, N.Y. 

f° FOR SALE a 


FOR SALE: 4—Dry Powder Mixers 600#, 1200#, 20004; 9— 
World or Ermold Semi-automatic Labeling Machines; 2—World 
Rotary Automatic Labellers, motor driven, late serial number; 
1—Stokes 79-80 Filler, Closer, Clipper, motor driven; 60—Stain- 
less Steel, Aluminum, Copper, Glass lined, jacketed Kettles, some 
agitated; 2—Stokes “R” single punch Tablet Machines, 214” dia.; 
7—Stokes “F,” 3%”; 1—Karl Kiefer Rotary 8 spout Vacuum 
Filler; 14—Copper Percolators, 20” to 36” dia.; 1—No. 2 DH 
Micro-Pulverizer, 4—No. 1 SH; 66—Tanks; 26—Stainless Steel, 
250,350 gal.; 40—Aluminum 800, 650 and 250 gal. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC., 
14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 


FIRST, Check with FIRST For Good Equipment. Large stock of 
Tablet Presses, Stokes, Colton and Kux; Stainless Steel Mixers, 
Kettles, Tanks, Evaporators, Dryers, Extractors, Centrifugals, Col- 
loid Mills, Pulverizers, Filling and Labeling Equipment, Wrap- 
ping and Packaging. Send for FIRST FACTS just out—FIRST 
MACHINERY CORP., 157 Hudson St., N.Y. 13, N.Y. 


EQUIPMENT FOR SALE—Whiz Packer & Triangle Powder 
Filler; Horix 14 spout, U. S. 22 spout and Kiefer 24 spout auto- 
matic Rotary Fillers; Alsop 6 spout and Horix 11 spout Straight- 
line Fillers; Fileo #50 Filter; Compression Unit 7” wide x 5’ 
long; World, Ermold & McDonald Labelers; Tanks. This is a 
partial list, advise your needs on used and reconditioned equip- 
ment. SEIFERT MACHINERY CO., 1433-47 N. 12th St., Phila. 22. 


COLORING OF JARS, BOTTLES AND CLOSURES. Novel Ef- 
fects. All colors and shades. CAP GILDING A SPECIALTY. Ex- 
perience with Nationally & Internationally known accounts. Pyra- 


mid Industrial Finishing Company, 431-3 Southern Boulevard, 
New York 55, N.Y. 


SITUATIONS WANTED 


PRODUCTION PLANT MANAGER—desires change—18 years— 
vast experience manufacturing synthetic aromatic chemicals— 
processing essential oils—gums and resins—flavor materials— 


sales in perfume compounding. Box 2786, The American Per- 
fumer, 9 E. 38th St., N.Y. 16,.N.Y. 





POSITION WANTED 


EXPORT: Experienced salesman correspondent seeks connection 
essential oil & flavor line, fee or commission basis. References. 
Reply Box 2793, The American Perfumer, 9 E. 38th St., N.Y.C. 


The American Perfumer 





PROFESSIONAL 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


43 Years of “RESULT PRODUCING" Service 
Proves Our Worth. The "TRADES" Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS = RESULTS" 


RESEARCH CHEMISTS & ENGINEERS 
A staff of 75 including chemists, engineers, bacteriologists and 
medical personnel with 10 stories of laboratories and a pilot 
plant are available for the solution of your chemical and engi- 
neering problems. 


WRITE TODAY FOR BOOKLET NO. 2A 
“The Chemical Consultant and Your Business” 


FOSTER D. SNELL, INC. 
29 WEST 15TH STREET NEW YORK 11, N. Y. 


GEORGE W. PEGG Ph. C. 
Consultant 
Cosmetics—Drugs—Industrial Alcohol—Fiavoring Extracts 
Labeling—Advertising—Formulas 
152 W. 42nd St., N. Y. 18, N. Y. Tel.: Wisconsin 7-3066 


Washington address: 2121 Virginia Ave. N.W., 
Washington 7, D.C., c/o Dr. George W. Hoover 


KELTON 
Cosmetic Company 


230 West 17th Street 763 So. Los Angeles St. 
New York 11, N.Y. Los Angeles 14, Calif. 
Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 
Isopropyl Quinoline °¢ Ethyl Anthranilate 
isobutyl Quinoline ¢ Skatol 


Buty! Anthranilate 
Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 


EAIRMOUNY 


HEMICAL CO., INC. 
136 Liberty Street . New York 6, N. Y. 


& Essential Oil Review 


SERVICE 





This small capacity ‘“Sealed- 
Disc” Filter positively removes 
all undesirable impurities. Es- 
pecially designed for light man- 
ufacturing or small batch work, 
it is completely enclosed, leak, 
and drip-proof. The entire filter 
can be taken apart for easy 
cleaning by simply removing the 
handle on top. Available in ca- 
pacities from one to six gallons 
per minute and built of suitable 
materials to handle all liquids. 
Larger “Sealed-Disc” Filters 
are available in capacities up 
to thousands of gals. per hour. 
Write for complete information. 


ALSOP ENGINEERING 
CORPORATION 
309 Rose Street 
Milldale, Conn. 


AUS CL ERUE CORPORATION 


Filters, Filter Discs, Pumps, Tanks, Mixers, Agitators 


We Can Supply The Following Books 


American Soap Maker’s Guide (Meerbott & Stanis- 
laus) 


Chemical Formulary (Bennett) Vol. VII 


Chemistry and Manufacture of Cosmetics (de 
Navarre) 


Cosmetics and How to Make Them (Bushby) ... 
Condensed Chemical Dictionary 

The Essential Oils (Guenther) 

Flavor (Crocker) 

Marketing Drugs & Cosmetics (Bader & Picker) 
Modern Cosmetics (Dr. E. G. Thomssen) 

Modern Cosmeticology (Harry) 

Natural Perfume Materials (Naves & Mazuyer) 
Perfumes, Cosmetics & Soaps (Poucher) Vol. I .. 
Perfumes, Cosmetics & Soaps (Poucher) Vol. II 
Perfumes, Cosmetics & Soaps (Poucher) Vol. III 


The Law of Foods, Drugs & Cosmetics (Toulmin) 
One Large volume, 1460 pages 


Synthetic Food Adjuncts (Jacobs) 


Henley’s Twentieth Century Book of Recipes, 
Formulas and Processes 


U. S. Dispensatory XXIV 


MOORE-ROBBINS PUBLISHING CO., INC. 


9 E. 38th St., New York 16, N. Y. 


September, 1948 271 





INDEX TO ADVERTISERS 


Alrose Chemical Co. ............... , Glass Industries, Inc. .............. Parento, Inc., Compagnie 

Alsop Engineering Corp. .......... ‘ Goldschmidt Corp., The : ee re Pe er eee : 
American Aluminum Ware Co. .....— - Gunning & Gunning Penick & Schwarz, Inc. ............ 
American Cholesterol Products, Ine. : 

Aroscent, Inc. Hamza Plantations Facing Page 23 
Atlas Powder Co. ..........-..-+++- 25 Heyden Chemical Corp. ........... 
Avon Allied Products, Inc. ......... Horn, John 


Remus & Co., Inc., Edward 

PO RS ecctccanetetncercue : 
Ritchie & Co., 

Robert, Inc., Henri 

Innis, Speiden & Company re 


Interstate Color Co. .... ... ; Roure-Dupont, Inc. ............. 


Bopl-Whittam Corp. ......cscsceee. 
Braun Co., W. - 
Bridgeport Metal Goods Mfg. Co. ... 189 
Broder Industries 238 


Bromund Co., E. A. 193 Schimmel & Co., Inc. ............. 232 


; ; siiid ie Aromatics 
Bush & Co., W. J. ........ 3s » 267 , “a8 _ Scovill Manufacturing Co. ......... 
; Ne i ee 
Bush Aromatics 260 ae 7 ot Seeley & Company 
Kimble Glass ’ , 


Klinker Mfg. Co Standard Specialty & Tube Co. ..... 


Katz, Dr. Alexander, & Co.—Essential 


California Fruit Growers Exchange . 180 ; : Stanton Laboratories 

a ae : . : : I NG MRS 50d 60050054 ooc0805 

Carbide & Carbon Chemicals Corp. age ; Summit Chemical Products Corp. ... 
ee rrr 


Carr-Lowrey Glass Co. ............. 196 - 5 I I sg ae a 
Central States Paper & Bag Co. ..... 264 Krause, Richard M. ............... Swindell Bros. 


Chaleyer, Inc., Ph. ............0++0- 240 Synfleur Scientific Laboratories, Inc. 183 
Chiris Co., Inc., Antoine 176 Lanaetex Products Sales Co. ....... Syntomatic Corp. ............0ee00: 
Classified Advertisements 270 Eamiets Bros. Co., 100. ....000c0cc0. 
Consolidated Fruit Jar Co. ......... 266 EE TU TR. vv cccvcccsesevecve 
Caetiee, Bi Ges oie cavccccccvses 228 Leeben Chemical Co., Inc. .......... Tennessee Products & Chemical 

Leonhard Wax Co., Inc., Theodor ... COMP. . 0. cece eee ceeeeeeeeeneeeees 269 
Danco, Inc., Gerard J. ..... 2.00000. 236 Lueders & Co., George Tombarel Fréres 
Dodge & Olcott, Inc. ............... 185 Tombarel Products Corp. .......... 
Dow Chemical Co. .. Inside Back Cover Majestic Metal Specialties, Inc. .... Turner White Metal Co., Inc. 
Dreyer, Inc., P. R. 187 OR, v's ke ssqaebavcces 
Drury & Co., Inc., A. C. .......-.4. 264 Maryland Glass Corp. .. Facing Page 2: Ungerer & Co. ...... Inside Front Cover 
du Pont de Nemours & Co., E. Slaten Cube & Cubed Cine 

nion Carbide arbon Corp. .... 

National Aniline Division U. S. Industrial Chemicals, Inc. .... 
Naugatuck Aromatics 


Fai CI aida , Neumann-Buslee & Wolfe, Inc. ..... 5 4 , Haebler. I 190-191 
airmount Chemical Co., Inc. ...... New England Collapsible Tube Co. . 20: van Ameringen-Haebler, Inc. .... : 


Felton Chemical Co., Inc. Vanderbilt Co., Inc., R. T. ......... 265 
We TE ae ie BE. vicucescsccncs 
Verley and Company, Albert 

Insert between 188 & 189 
Voss Corporation, Karl ............ 262 


Emulsol Corp. 


New York Aromatics Corp. ....... 272 

SL MN. win ban who besiclee et cs 

Noel, Laboratoire 

Norda Essential Oil & Chemical Co., 
Inc. 


Fezandie & Sperrle, Inc. ........... 269 
Firmenich & Co. ........... Back Cover 
Florasynth Laboratories, 

French, Inc., Benj. 

Fritzsche Bros., Inc. 


Insert between 180-181 Northwestern Chemical 


Whittaker, Clark & Daniels, Inc. ... 
Givaudan-Delawannan. Inc. Orbis Products Will & Baumer Candle Co., Inc. ... 204 
Insert between 224-225 Owens-Illinois Glass Co. ........... - Wrenn, Mes Bi. Ts ok csi vcvcda Front Cover 


% ROSANTHOL Replaces all or part of Geraniol 


and Citronellol 


Reg. U. S. Pat. Off. 


Rosanthol definitely improves most perfume compounds . . . produces “lifty” 
flower bouquets at nominal costs in creams, lipsticks, extracts, colognes, soaps, 
etc. Does not cause discoloration or irritation. Write for full information 


e LAVEND ONE For lavender compounds 


NEW YORK AROMATICS CORPORATION 5 BEEKMAN Street, New York 7, N.Y., BarcLay 7-0875 


Essential Oils—Aromatic Chemicals—Perfume Bases Cable: NYKALMBACH 
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THE 


PERSIAN MOSS—Ri h and exotic! An exceedingly lasting perfume hase with 


a spicy moss note against a warm background of precious w ood -perhaps the 
an 1 7 ° . 
perlect complement to your Tobacco, Chypre or Fougere note, giving it 


originality and Ww armth, 


CEDAMBRETTE is an interesting modifier for oriental type perfumes- warm 


“ ithout being sultry . 


SYLVIOLA possesses a precious w ood character enhanced by a strong suggestion 


of orris-violet. Unusually versatile, Sylviola serves a wide and varied range 


of uses. It is especially excellent for men’s toiletry lines. 


OR ANGE BLOSSOM —In our opinion the best available partial, or complete, 


replacement for absolute Fleurs d’oranger. 


NEROSOL is invaluable in the duplication of such important oils and absolutes 


as neroli and rose. This synthetic sesquiterpene ak ohol exceeds Nerolidol 
in richness and intensity of odor (without deviating from the natural note). 


Nerosol gives an elegant natural lift to floral compositions. 


SYLVENOL—reminiscent of sandalw ood, cedarwood, patchouli and vetiver, is a 


constant inspiration to the perfumer An extremely pow erful aromatic, Sylvenol 
is capable of countless interesting eflects, both in modern and oriental type 


pet fumes. 


Aromatics 


INDISPENSABLE TO THE CREATIVE PERFUMER 


DOW CHEMICAL COMPANY . MIDLAND, MICHIGAN 
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FIRMENICH & CO. 
250 WEST 18th STREET, NEW YORK 11, N.Y. 


CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE; IN CANADA: CARAMEED, LTD., 350 WALLACE AVENUE, TORONTO 
GENEVA, > Wttee estan oO ° ° ° PARE Ss FRA BREA 





